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REVIEW OF FINANCIAL INCLUSION IN INDIA

Dr. Hansraj D Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi Pune.

Abstract: Financial Institutions are defined as the means of providing solutions and banking and financial
services to everyone in the community without any form of discrimination. It primarily aims to include
cveryone in the community by providing them with basic financial services without regard to personal
income or income. Investment is primarily focused on providing reliable fin
disadvantaged segregated communities. It aims to provide financial s

inequality. It also commits itself to being transparent while providing financial assistance without any
hidden transactions or costs. The Reserve Bank of India is promoting the establishment of Financial
Literacy Centers (FLCs). Make many changes and updates on the functioning of the Financial Literacy
Centers (FLCs). The rural branches of various organized commercial banks and fi
institutions now need to develop greater financial awareness and improve their financial |
by setting up attractive and easy financial literacy camps. This paper reviews the finan
India,

Keywords: Financial inclusion, Financial Literacy,
segregated communities.

ancial solutions to economically
olutions without any signs of

nancial literacy
iteracy activities
cial inclusion in

Digital payments, economically disadvantaged

Introduction

In the Indian subcontinent, the concept of investment was first introduced in 2005 by the State Bank of
India with the release of the Annual Policy Statement. Soon, this idea began to spread to all parts of the
nation. Mostly introduced to touch all corners of the country without ignorin
concept addressed the lack of a formal fi

of the poor. In 2005, Khan Committee
alked about how many people in the co

g any remote location. This
nancial system and a banking system to address the financial needs
Report was issued focusing on domestic debt and low income. [t
untry miss out on professional and licensed banking programs. The
Khan Committee report has placed emphasis on providing access to essential financial services by helping
them to open a bank account without having to deal with any complex or complex issues. All banks have
been asked to reduce the rules relating to accounting procedures in the econom ically weak sectors of society.
Several banks have been asked to work together to achieve 100% investment by participating in campaigns
initiated by the RBI. The Indian government has also established the ‘Pradhan Mantri Jan Dhan Yojna’

with the sole purpose of encouraging and encouraging the poor to open bank accounts. The program has
directed at least 75 million people to open bank accounts by 2015.

Need for Financial Inclusion
Investments fully improve the country's financial s
importantly, it reinforces the idea of saving for

contributes to sustainable economic development.

ystem and strengthens access to economic services. Most
the poor living in urban and rural areas. In this way, it

Many poor people are often deceived and sometimes even exploited by wealthy |
do not have books because of the poor condition of the
risky situation can be reversed.

Investment involves investing in the poorest people in the le
a small income for future purposes. Many homes have fa
resources to save money after working hard.

andlords and lenders who
poor. With the help of investments, this critical and

gal banking industry for the purpose of earning
rmers or painters who do not have the proper

£
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Operations of Financial Inclusion

Under investment, a key factor is access to financial resources. This can be broadly divided into debt, wealth
creation, and emergency planning.

In terms of investment, under the debt aspect, a low-income person needs proper access to emergency loans,
consumer loans, home loans, and business loans at affordable prices.

their income and improve their quality of life. They should also have the right resources for preparing for
the future, especially when they are older. Many poor people may not be aware of retirement plans, They

expensive compensation in the cevent of something unexpected or unfortunate for them or their family.
They should also be given buffer storage to prepare for and prepare for unexpected or urgent expenses, This
way, they will not have to £0 to their relatives or friends or moneylenders for financial assistance. They can
stay financially stable,

The Reserve Bank of India is promoting the establishment of Financial Literacy Centers (FLCs). Make
many changes and updates on the functioning of the Finaneial Literacy Centers (F LCs). The rural branches
of various organized commercial banks and financial literacy institutions now need to develop greater
financial awareness and improve their financial literacy activities by setting up attractive and easy financial
literacy camps. These camps can be held outdoors under 2 tree or in an open area by having financial
awareness camps monthly or more often. Financial literacy camps work for financial literacy and provide
casy access to finance for low-income people in the community.

normal permission.

The central bank also asked banks to negotiate and develop Financial Inclusion Plans (F IPs). These
programs will include information on staff members, open branches, resources provided in each branch,
steps taken to turn unregistered sections of the public into people who do not have access to banking
services, ete. This plan will also include information about frills accounts opened with each public or private
bank. The RBI has been looking at each bank's FIp with complete commitment and providing positive
feedback.

ermediate brick and mortar structures between the basic bank branch

one for the purpose of planning and managing cash, resolving

ing and maintaining responsible documents in an orderly manner, monitoring
‘anch can be an inexpensive building with. simple
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infrastructure, printbook printers, a bank. , savings machines or bulk storage filters.

The RBI has also invested heavily in banking services technology so that new methods can be introduced
(o make banking processes easier, faster, and less expensive. Organized commercial banks have been asked
(0 use information and communication technology (ICT) to provide affordable digital banking services.
Banks have also begun to offer bank accounts, loans, and other financial services for technical assistance.
Maoreover, with the introduction of technology in banks, it is okay if customers cannot read and write. They
cun use technological devices and work with biometrics. This also ensures that customers have safe and
secure operations without any limitation of fraud or fraud. This will also enable non-banking sectors to rely
on the banking system.

The Reserve Bank of India has empowered organized commercial banks to acquire business contacts (BCs)
and business assistants (BFs). These BC and BFs will play the role of mediators with the aim of providing
. banking services to clients across the country. The business journalist's strategy encourages the delivery of
E banking products to the customer door. They also trade for cash, therefore, making it easier for people living
. in rural areas where bank branches are plentiful and not the best means of transportation so they can travel
(o nearby cities or towns.

Conclusion
. 3 I'he Government of India aims to create billions of digital financial services in the current and future years
E with the help of Unified Payment Interface (UPI), Unstructured Supplementary Supplementary Service
b Data (USSD), Immediate Payment Service (IMPS), National Electronic Funds Transfer (NEFT), Aadhaar
Pay, debit cards, BHIM, and credit cards.
In addition, the government wants to make it compulsory for manure depots, storage offices, petrol pumps,
street transportation offices, hospitals, colleges, universities, etc. making arrangements to accept payment
for services and products through digital payment systems. It only makes sense if customers are required to
pay higher prices at these facilities or offices. The government intends to achieve this by removing the
authority from the institutions listed above.
Apart from this, the government also wants to make it compulsory for all government receipts to be issued
exclusively in any digital mode. Currently, most government services are done digitally and customers
receive payment receipts in digital form. However, this did not fully succeed in all parts of the nation. To
attract more users of digital payment methods, the government is trying its best to eliminate or reduce the
cost of services charged by companies in electronic services.
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A STUDY OF NON-PERFORMING ASSETS ~CAUSES & MEASURES

Dr. Hansraj D Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi Pune.

Dr. Lavakush Singh
Assistant Professor, Department of Commerce, Abeda Inamdar Senior College, Camp, Pune 411001.

Abstract: The banking sector is a keystone of any financial system. The smooth functioning of the banking
sector ensures the healthy condition of an entire economy. In the process of accepting deposits and lending,
loans banks create credit. The funds received from the borrowers by way of interest on loan and repayments
of principal are recycled for raising resources. However, building up of non-performing assets disrupts this
flow of credit. It hampers credit growth and affects the profitability. As Over the past decade the problem
of malfunctioning assets has plagued the global economy. A high level of Non-Performing Assets makes
negative impact on the economy in a variety of ways, one of which is to use banking resources to resolve
losses due to the Non-Performing Assets. This makes banks becoming careful in providing new loans,
especially to small and medium-sized companies that may be {rustworthy but have nothing to show for their
loyalty. This in turn undermines the country's development especially developing countries whose growth
depends on the development of these industries. Therefore, large Non-Performing Assets, if left
unmanaged, can cause financial ruin and the country's economy. This paper reviews the coneept, Causes
and Measures to check Non-Performing Assets.

Keywords: Non-performing Assets, Reserve Bank of India, Sub-standard Assets. Loss Assets,

Introduction

Full form of NPA is Non-performing Assets. The Non Perform g Assets is nothing but loans by Indian
banks and other financial institutions where principal and interest have been unpaid for a long time, If we
talk in specific time frame, a loan in default for 90 days or more is Non Performing Assets. As with any
other business, banks should also make a profit, but the Non Pertorming Assets consumes a large portion
of the bank limit.

The Non Performing Assets is not a desirable item in the Indian banking system. This is like a cancer that
is destroying the entire banking system in India. The Reserve Bank of India described the Non-Performing
Assets to the bank in particular. As per the Reserve Bank of India Master Circular issued by the Non
Performing Assets, the ones listed below fall under the Non Performing Assets.

* The principal's installment / interest is often overdue for a continuous period of more than 90 days in
respect of the fixed term debt,

e The account is ‘inactive’ in respect of Cash Credit / Overdrait,

*  Debt outstanding for more than 90 days.

* The principal payment of interest or interest will remain late for a period of two crops in the case of
short-growing crops.

= Payment of interest or principal overdue per crop season in the event of crop failure.

Different types of Non-Performing Assets: The different types of Non Performing Assels are:
Sub-standard NPA: That particular Non Performing Assets lasts for less than or equal to 12 months.
Doubtful Non Performing Assets: That Non Performing Assets resides in the Non-Performing Assets
category of less than or equal to 12 months.

Loss Assets: Loss Assets occur when the Non Performing Assets is recognized as a loss incurred by a bank
% financial institution as assessed by the Reserve Bank of India .
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e In the event of a loss being disclosed, lenders should be allowed to spread the loss on sale for at least
two years.

e Limited purchases by specialized organizations to find ‘pressurized companies’ should be allowed.

» The necessary steps should be taken to facilitate the efficient operation of the Retail Companies.

e Private/ sector-specific companies should be assisted by playing a very important role in the emphasized
commodity markets.

Conclusion

There is a worrisome situation for the banking sector as a whole.as far as the growth rate of Non-Perming
Assets in Banking Sector is concerned. This problem is evident not only with small-sized banks but also
with big names in the banking space. Hence, the entire sector is gripped in the crisis. The poor asset for the
banks is a problem because as per the guidelines, given by the Reserve Bank of India, banks are required
to keep some amount as provision depending on their asset quality thereby leading to declining profitability
of the banks. Hence, it impacts not only the profitability level of these banks but also affects the
shareholders’ wealth. Thus, the time is apt that the Reserve Bank of India has been coming up with very
stringent norms so that the growth in these assets can be put under control. The Insolvency and Bankruptey
Code of 2016 is playing an important role with regard to recovery of assets of those creditors whose case
has been filed with the National Company Law Tribunal. In fact, figures are given by the Reserve Bank of
India point to a declining phase in the Non Performing Assets growth rate, which is a positive development.
But, there is still a lot to be done. Only time will say how successful has the Reserve Bank of India been in
controlling the Non Performing Assets growth in the sector. It is necessary to pull the trigger hard as these
poor loans are having a severe impact on the liquidity position of banks and even the banks have been asked
{o go slow with regard to lending, which is ultimately having an impact on the economic growth, which has
been slow during the past few quarters.
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Ist EVALUATION OF DIFFERENT METHODS OF CHARGING DEPRECIATION
Dr. Hansraj D Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi Pune.
:d
Dr. Lavakush Singh
Assistant Professor, Department of Commerce, Abeda Inamdar Senior College, Camp, Pune 411001,
g Abstract: The term depreciation refers to the method of calculation used to allocate the cost of a tangible
" or tangible asset over its useful life. Depreciation represents the amount of asset used. It allows companies
& 10 carn revenue from their assets by paying for them over a period of time. There are different methods of
a eleulating and charging depreciation. These include straight line method, reducing balance method,
y annuity method, depreciation method, insurance policy method, and others. Each method has some
a iidvantages and disadvantages. Choice of the method is governed by the type of the asset, provisions of the
y law, policies of the management, and other such factors. This paper presents five different methods of
y depreciation along with their advantages and disadvantages.
e Keywords: Depreciation, Written Down Value Method, Straight Line method.
f
" Introduction
; The term depreciation refers to the method of calculation used to allocate the cost of a tangible or tangible
= asset over its useful life. Depreciation represents the amount of asset used. It allows companics to earn
; tevenue from their assets by paying for them over a period of time. Because companies do not have to be
g lully accountable for the year in which goods are purchased, the immediate cost of ownership is greatly

reduced. Not counting inflation can have a profound effect on a company's profits. Companies can also
reduce the value of long-term assets for both tax and accounting purposes.

Iactors to Be Considered while Making selecting method of Depreciation

For an asset to qualify for depreciation it may be influenced by the under mentioned properties as opined
hy

l) Historical cost of the asset. In determining the historical cost, other cost that is direct to the acquisition
ol the machine is added up to the purchase price, like agreement cost, installation cost, improvement cost,
ele. This however will provide more objective criteria in allocating past costs to current revenue.

2) Useful Economic Life Span: Business is a going concern. The productive effort of the asset in the
Private sector is spread over its commercial value. Professional Valuer is expected to estimate the economic
useful life of the asset which will assist accountants in the choice of depreciation provision.

3) Salvage Value It is paramount in determining the value of depreciation. It is however necessary to recall
that some assets may not have residual value at the end of its useful life. In other words it is said to be
worthless, as a result of decay, corrosion etc.

4) Nature and type of Assets. The methods of providing for depreciation vary from one asset to another
cven in the same organization. Some equipment can be fragile or delicate to handle and the estimated life
span is dependent on the asset maintenance. Similarly natural disaster could render assets economic life
span useless, even though those assets have different monetary

value, life span, and salvage value, etc.

5) Asset usage or capacity. Frequency and volume of production is highly necessary in making choice of
deprecation. Some equipment can withstand the stress of continuity in the production process while others
Ry not. Accordingly, capacity or volume of production may vary from one machine to another as some
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provision for depreciation is made on the basis of volume or capacity.

6) Improvement and development cost. It is similar to direct costs associated with the purchase price of
the equipment to the existing asset resulting to assets efficiency, improvement in capacity, extension of
economic life span etc.

Different methods and evaluation

1. Straight-line method

This is an old and easy way to charge depreciation. The life of an asset is estimated and depreciation is
proportional to its useful life. Depreciation is that the value of an asset is reduced to zero at the end of the
asset's life.

Advantages

I. Easy to Understand: This method of calculating depreciation is very easy to understand.

2. Easy to Calculate: Easy to calculate value and depreciation rate.

3. Accuracy: In this method, the asset volume, i.e., the price of the asset decreases slightly, becoming zero
or equal to its expiration value for its usefulness.

Disadvantages

1. Difficulty in Calculating Depreciation: Calculating depreciation is easy only if the life of the original
asset and its additions are the same. When they both have different health the calculation becomes difficult
and difficult.

2. No Transfer Offering: This method does not provide for any replacement arrangement at the end of its
useful life.

3. This methed increases the charge on the Profit and Loss account over the years because repairs to old
assets are increasing.

4. This method increases the cost of assets over the years as the depreciation rate is determined over the
years.

In this way depreciation is charged at a fixed percentage of the reduced asset's annual balance over the
useful life of the asset. Depreciation continues to decline every year. This method is very useful for plants
and machines where additions and extensions occur frequently.

2. Reducing Balance method

In this way depreciation is charged at a fixed percentage of the reduced asset's annual balance over the
useful life of the asset. Depreciation continues to decline every year. This method is very useful for plants
and machines where additions and extensions oceur frequently.

Advantages

I. It is an easy way to provide a depreciation as a fixed amount is applied to the book value or recorded
value of assets.

2. This method is very popular.

3. Provides the same payment for lifetime property services.

Disadvantages

L.~ "The path is a little complicated.

2. If the asset does not have a residual value it js very difficult to calculate the measure.

3. Annuity method

The Annuity method takes into account both the value of the asset and the interest rate on the investment
made in the fixed asset. In addition, interest, the fixed depreciation rate is calculated on the basis of the
depreciation from the Annuity Table and is charged to the Profit and Loss Account every year. The method
is accurate and precise from a mathematical point of view, hence it is called the scientific method.
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|, This method incurs interest on investments.

2. It is considered very accurate and accurate from a mathematical point of view and is therefore very
seientific,

Disadvantages

. The system is complex and difficult to understand.

2. The end result is that the total burden on the profit and loss account grows exponentially each year.

4. Sinking Fund method

This method provides for the transfer of assets at the end of its life. Depreciation is credited to the Sinking
Fund or Depreciation Fund account shown on the credit side of the balance sheet. This money is invested
in securities.

Lvery year the fixed amount of interest and interest is re-invested. The amount invested in that way is
deducted from an account known as the Sinking Fund Investment Account and these investments are
recognized as an asset in the Balance Sheet. Depreciation rate remains the same for the year.

The interest rate earned on the investment and the time required for the exchange of assets enable us to
determine the depreciation rate. The Sinking Fund Table reference provides additional cumulative amounts
lo be charged annually. Investments are sold when the asset is subject to exchange and the proceeds are
used to purchase new assets.

I'ie value of an asset is expressed at its actual cost over the years. Last year, the asset was cleared by
transferring it to the Depreciation Fund Account.

This approach is appropriate when the goal is not only to provide for depreciation but also to provide for
its replacement as it does in the case of Machinery and Equipment and many wasteful goods.

Advantages

L. This method sets aside a certain amount of asset exchange by maintaining a different setting.

2. The sales proceeds of the investment are usefu] for the exchange of goods.

3. This approach helps to strengthen the financial situation of concern.

Disadvantages

|. This approach creates difficulties and burden on the finances each year as they are invested abroad.

2. Bonds of securities may decrease during receivables as a result of which losses may be required to
recover.,

5. Insurance Policy method

fn this way insurance is purchased on the value of the property. This policy lasts for the life of the asset and
imatures at the time when the asset will be replaced. The amount of the deduction is paid into the insurance
premium. The premium price remains the same throughout the years. At the maturity of the policy, the
insurance company will pay the amount and the amount will be used to replace the asset.

Advantages

| Funds are readily available to exchange property.

2. Funds are not used for other purposes as they are invested abroad.

J. There is no risk of refunds as insurance is taken out by the insurance company.

Disadvantages

The result of this approach is that it creates a growing financial burden on each year as it is invested abroad.

Conclusion

The assumption, that depreciation is a valuation technique and assets replacement in business is incorrect.
The inflationary trend has actually proved the above assumption incorrect. The price of assets yesterday
changes astronomically that the accumulated depreciation cannot replace its value in today’s or tomorrow’s

market. Accountants are not unaware of the gross abuse, over worked, over-stressed, and over-used term,
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“depreciation”, in financial reporting and its divergent applications do result to conflicts of interest among
users of financial statements. Nevertheless, its objective and application has come to stand as no counter
tenets or rules have been formulated by the board charged with this responsibility. It is as a fallout of this
review that depreciation should be used with caution, especially when the anticipated economic useful lives
of the asset is short-lived by new technology or passage of time, thereby making it extremely difficult to
recover or replace the net book value of the Asset. A persistent and constant policy be adopted in the choice
of depreciation method so that the Firm’s performances overtime can be objectively analyzed and
positioned.
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Abstract: A mutual fund is a type of financial vehicle made up of money collected from many investors to
lvest in securities such as stocks, bonds, financial market tools, and other assets. Mutual funds are used by
itock [tolessional financial managers, who share the assets of the fund and try to generate maximum profit or
income from the fund's investors, There are different types of mutual funds. The choice of a specific mutual
s Of i find will depend on the need of the investor. Since mutual funds always come with an associated risk factor,
1o matter how small, it is important for investors to read their policy documents carefully before investing.
atic It would be a good idea to read this article to ensure that investors themselves have a clear understanding
5 0l what they have invested in and all the resources available to them through that investment.
992, ] Keywords: Mutual funds, Risk, Return, Investment.
Introduction
'_ A mutual fund is a type of financial vehicle made up of money collected from many investors to invest in
dan, 4 securities such as stocks, bonds, financial market tools, and other assets. Mutual funds are used by
professional financial managers, who share the assets of the fund and try to generate maximum profit or
Ltd.. ficome from the fund's investors. The mutual fund portfolio is designed and maintained to match the
ihvestment objectives stated in its prospectus.
ant.” Mutual funds give small or individual investors access to portfolio-managed portfolios, bonds, and other
4 securities. Therefore, each shareholder, equally participates in the profit or loss of the fund. Joint
- lvestments invest a large number of securities, and performance is often tracked as a change in the total
hing market capitalization - resulting from the combined performance of the primary investment.

leview of Literature:

Desiana and Isnurhadi (2012) conducted a research about the comparison between the performance of
tonventional equity mutual funds and sharia equity mutual funds in Indonesia stock exchange. From the
(hree methods to measure the performance of mutual funds using Sharpe, Treynor, and Jensen, the results
showed that the performance of conventional equity mutual funds are better (outperform) compared with
(he sharia equity funds,

Ramadya and Isynuwardhana, (2012) conducted a research about The Differences of the Performance
- Lyuity Mutual Funds between Sharia and Conventional Mutual Funds, using with Sharpe, Treynor, and
lonsen methods in year 2009-2010. The results showed that sharia mutual funds have better performance
i Jensen and Treynor methods. While in Sharpe method, conventional mutual funds have better
performance.

Febriyanto (2011) also studied about different performances of sharia and conventional equity mutual
flinds, using Treynor, Jensen, and Sharpe. The results showed that sharia mutual funds have better
performance than conventional mutual funds, and sharia mutual fund performance do not differ
significantly with conventional mutual funds

Siputra (2009) studied about different performances of sharia and conventional mutual funds, in equity,
lixed income and balanced fund. From the 12 companiesanalysed, sharia mutual funds have better
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performance than the conventional one.

Hayati and Haruman (2006) conducted a research about Comparison Analysis between the performance
of Conventional and Islamic Mutual Funds as the Basis for Decision Making Knowledge for Investment in
Indonesia Capital Market. Based on the results of the research’s hypothesis testing related to differences
between the rate of return and risk of mutual funds, it obtained significant results as follows: (a) There are
differences in the level of results between equity funds, fixed income fund and balanced fund(b) There is
no difference between the rate of returns of sharia fixed income mutual funds and sharia balanced funds,
(c) There are differences in the level of risks between equity funds, fixed income fund and balanced funds
and (d) There is

no difference in risks between sharia fixed income mutual funds and sharia balanced fund.

Objective: This research is to study various types of mutual fund

Research Methodology: The research is purely based on Secondary data only .6 Research Papers have
been referred for this study.

Types of mutual funds

According to Mohamad (2015), types of mutual funds are divided into 4 which are money market fund,

fixed income fund, equity fund, and balanced fund.

a. Money Market Mutual Fund

Money market fund is a mutual fund that is only invested in debt securities with maturities of less than one

year. Money market mutual fund does not charge sales and the cost of buying back investment units. The

terms of cost of sales and cost of purchase refer to the perspective of mutual funds.

b. Fixed Income Mutual Fund

Fixed income fund is a mutual fund that is invested at least 80% of assets in debt securities. The fixed

income fund remains relatively stable price for all economic cycles. The new price deviations will happen

in the cycle of recession or depression when many bond issuers experience defaults so that the exchange

rate of bond drops off.

¢. Equity Mutual Fund

Equity fund is a mutual fund that is invested at least 80% of assets in securities which are equity. Equity

funds are mutual funds that are the most difficult to adapt to the condition of the economic cycles.

d. Mixed Mutual Fund

Balanced fund is mutual funds invested in equity securities and debt securities that its comparison is not

completely like in the stock of equity funds or fixed income funds. Balanced funds are mutual funds that
e are the most flexible enough to adapt to any economic condition, as can either drastically shifting from

stocks to bonds or from bonds into shares.

Structure-based classification

Open Funds: These are funds where units are open for purchase or use throughout the year. All purchases
/ releases of these components of the fund are made on existing NAVs. Basically these investments will
allow investors to keep investing as long as they want. There are no restrictions on how much money ¢an
be invested in a fund. They are also more likely to be managed efficiently which means that there is a fund
manager who selects the areas in which to invest. These funds also charge a fee that may be higher than the
costs of inactivity due to effective management. They are an ideal investment for those looking for
investment and liquidity because they are not bound to any particular maturity periods. This means that
investors can withdraw their money at any time they want and thus give them the money they need.
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Closed Funds: These are amounts where units can be purchased only during the initial supply period. Units

\ance en be used with the specified growth date. To provide financial support, these programs are often listed on
it in (he (rading platform. Unlike open end mutual funds, once units or stocks are purchased, they cannot be
:nces rinded back to the mutual fund, instead they need to be traded on the stock market at the current stock price.
e are Interval Funds: These are funds with the characteristics of open and expired funds because they are open
e is (0 the re-purchase of shares at different times during the administration of the fund. The fund management
mds, company offers repurchase units to existing unit owners at these times. If the shareholders wish they could
unds wilhdraw the shares and harvest the fund.
Asset class based classification
liquity Funds: These are investments in company shares / shares. These are considered to be high risk
funds but also often offer high returns. Equity funds can include special funds such as infrastructure, fast
foving consumer goods and banks to name a few. They are connected to the market and are familiar
have Debt Funds: These are funds that invest in debt instruments €.g. company debts, government bonds and
other non-defective assets. They are considered safe investments and provide a stable return. These amounts
to not deduct tax from the source so if the return on investment exceeds Rs. 10,000 so the investor is liable
ta pay tax on it himself,
und, Money Market Funds: These are funds that invest in liquid asscts e.g. T-Bills, CPs etc. They are
considered safe havens for those who want to pack extra cash to get a quick but moderate return, Financial
Mmarkets are also called financial markets and they pose risks in terms of interest rates, investment risk and
one credit risk.
The Balanced or Hybrid Funds: These are investments in a combination of asset classes. In some cases, the
“uity portion is more than the debt and in others it is the other way around. Risk and return are measured
I this way. An example of a mixed fund would be the Franklin India Balanced Fund-DP (G) because in
xed this fund, 65% to 80% of investments are made in stocks and the remaining 20% to 35% is invested in the
pen tebt market. This is because credit markets offer less risk than the equity market,
nge
Risk-based classification
Low Risk: These are funds where investments are made by those who do not want to risk their money.
ity Ivestments in such cases are made in areas such as the credit market and are usually long-term investments.
Hecause of their low risk, the benefits of these investments are also low. One example of a low-risk fund
would be gilt funds when investments are made in government securities,
not — Medium risk: These are investments that come with a moderate amount of risk for the investor. They are
hat ideal for those who are wi lling to risk investment and often offer high returns. These funds can be used as
am i investment to build wealth in the long run.
High risk: These are funds for those who are willing to take higher risks with their money and who want
(0 build their wealth. One example of high-risk investments would be counterfeit funds. Although the risk
[ high with these funds, they also offer high returns.
ies
iqll { onclusion
an With so many different types of mutual funds available in the market, choosing the one that best suits your
nd fpecilic investment needs is not an easy task. The simplest advice that can be given is to understand your
he fieeds first. The next step would be to find out what your goal is. Do you build wealth quickly, at a medium
or ~ Pec or at a slower pace? Once that has been decided the last thing you need to consider is the risk you are
at willing to take. Higher profits are seen from funds that offer the highest risk. So if you want to give back

{uickly and are willing to take risks rather than a bag you should go with. If your goal is to build a fortune
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a bit, then joining a medium-sized or low-risk partnership is a good idea.

Since mutual funds always come with an associated risk factor, no matter how small, it is important for
investors to read their policy documents carefully before investing. It would be a good idea to read this
article to ensure that investors themselves have a clear understanding of what they have invested in and all
the resources available to them through that investment.
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Abstract: The purpose of the research is to determine the set of quality indicators of an auditor's report, as
¢ and Appropriate serves as the basis for the development of its format and content tailored to the interests of
users. The results are based on basic philosophical concepts and principles, scientific research in the theory
ads," find practice of auditing, accounting, financial reporting and information, accounting rules and regulations,
finuncial reporting and research. Problems of identifying the quality of audit information considering the
estor i prirpose and aspects of independent information are being investigated. It is proved that the quality aspects
: il un auditor's report should be presented by a number of groups: those that conform to the principle of
MA: ¢onsideration and those that take into account the social and psychological aspects of knowledge; basic,
sipport and development; those that determine the content of the information in the auditor's report, and
se of those that determine the nature of its presentation.

Keywords: Audit report, Auditor, Independent Information, Working Papers.

litroduction

Ihe Auditors Report is the basis for making balanced decisions about shareholders, banks, insurance
tompanies and others, so the importance of the auditor's opinion regarding the financial statements places
It great deal of responsibility on the auditor-general and the audit community as a whole. The auditor's
féport is an important research result and the content of the information tailored to the needs of users is a
key to improving the quality of the research. At the same time we should consider some form of audit as a
service of expertise and communication process.

Review of Literature

hsternational scholars mainly select the financial indicators reflecting the company’s financial ability, such
ii% profitability, solvency, asset operation and management ability, to test the impact of the indicators on the
fion-standard audit opinion. The conclusion is relatively consistent: the company’s financial situation has a
-~ slgnilicant impact on the audit opinion.

Lennox, C. (2003) thought that the partner of the auditee’s former accounting firm was an associated
enterprise . They found that such an associated enterprise was more likely to receive clean audit opinions,
iihd receiving clean audit opinions would make the company feel that this association was more valuable
Clive Lennox (2002) had studied and proved that the probability of enterprises receiving non-standard
fudit opinions is positively related to financial leverage, and negatively related to their cash flow

Lennox (2002), empirical research shows that companies with high liabilities have a high probability of
feceiving non-standard audit opinions due to the high risk of bankruptey

annox (2000) uses the British listed companies as the research sample, designs the audit opinion
- estimation model to estimate the types of audit opinions that the listed companies may receive when they
~ tlo not changg their auditors, and compares it with the audit opinion types after changing their auditors, and
linds that the British listed companies have successfully realized the purchase of audit opinions.

- Defond and Subramanyam (1998) concluded that even if the company changed the accounting firm or
fidit that provided audit services for it, the subsequent firms would still maintain a high degree of prudence
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in their statements.

Chen and Church (1992) take the severity of the crisis of listed companies as the starting point, and
conclude that when the crisis of listed companies becomes obvious (such as net loss, debt default, pending
litigation), auditors are more likely to find the crisis of going concern, so they are more likely to issue non-
standard audit opinions

Lindsay (1988), through an empirical study of the Canadian market, concludes that the size of the firm will
have an impact on the independence of the audit, and ultimately the type of audit opinion

Chow and Rice (1982), put forward the same view: the change of auditor has a positive correlation with
the retained audit opinion of the most recent fiscal year before the change

De Angelo (1981) and Dye (1993) The common Conclusion is that the larger the accounting firm is, the
higher the audit quality it provides. De Angelo (1981) found that the larger the size of the firm, the higher
the reputation, so as to maintain a high degree of independence and professional judgment . A large-scale
firm can reduce its economic dependence on a certain customer and provide non-standard audit opinions.
If the audit failure leads to the loss of the firm, the larger the scale, the greater the loss, that is to say, “deep
pocket” effect. These reasons make the large-scale firm more cautious, and will issue more non-standard
audit opinions, which means the higher the audit quality.

Objective: The current research Paper is to identify the qualities of a good audit Report.

Research Methodology. The research is empirical in nature. For primary collection ,opinion of auditors
have been taken into accounts .Research Papers on this area have also been referred.

Qualities of a good audit report

Honesty. Auditor's reports must provide quantity and quality information without error and distortions that
may influence the decision-making process by users of the report. Honesty produces the highest quality the
level of confidence in the verification of initial knowledge, as well as the highest level of authenticity by
the person. It builds self-confidence based on knowledge of the true purpose and eliminates any doubts. In
all of this it should be remembered that honesty can be subjective (faith), accurate and direct (in life).
However, in order to ensure the integrity of the information we use an entire set of quality criteria for the
auditor’s report. And ultimately the source of trust is the historical practice as a carrier of material things,
making it almost axiomatic.

Perfection. The auditor's report must contain sufficient and sufficient information Definitions and
explanations needed to confirm the information needs and requirements of users. Completeness as an
indicator of the quality of an auditor's report means the highest consideration of all conditions of purpose
and relationships and provides the reality of meeting the needs of knowledge as well user requirements and
the corresponding definition of information. In line with the information requirements are required in order
to determine the potential information of an auditor's report, which proves its importance in meeting the
information requirements and satisfaction level. An explanation is considered complete if it includes all the
information required by the auditor's report to understand what has been stated - the auditor's opinion as to
whether the financial statements as a whole are free from errors, including all necessary explanations and
explanations about the auditor procedures.

Neutrality. The central meaning of the information in the auditor's report raises the issue of bias

for the selection or presentation of certain information, for the choice of words, sentences. rules of structure
in order to increase the likelihood of information being viewed by users through authorization or
unauthorized access. Neutrality The information prepared by the auditor should not be biased, when the
various components are different importance, especially if the value of one component is unreasonably
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gnceeded, while the other is exaggerated unnecessarily reduced. Neutrality assumes that no manipulations

and iile performed to increase it opportunities for specific decisions by users of the auditor's report.
iing Adequacy. The auditor's report must contain the statements and formats that are most relevant to it the real
1on- Hite of affairs otherwise there are possible doubts about its authenticity. In addition, the findings of the
itiditor's report should reflect the auditor's opinion sufficiently. This is guided by the particular
will ¢lusilication of collections, collections and generalization. The structure of the auditor's report must have
il logical, internal plan to avoid formal conflicts.
vith Understandability. Understanding the quality of information that makes users see it importance and
slgnificance. The information contained in the auditor's report should be made available to the public,
the inbiguous interpretation and simulation by users under the condition that they have sufficient knowledge
ther 6f the ficld of economics, accounting, analysis, and research and are interested in the concept of this
cale information. It it is necessary to select one of the main methods that will suit the target audience who are
ms. Iitterested in obtaining the auditor's report: these audiences must understand the work of the organization in
eep which the financial statements are audited, the terms and conditions of auditing procedures, and adequately
lard frsue them.
5 Comparability. Auditors' reports should allow users to compare the auditor's opinion with regard to the
finuncial statements of different periods or in relation to the financial statements of different entities.
- Decisions allow users to make choices among other things such as investing in one business or another
 usiness. Therefore, the information about the economic business (including the auditor's report) is very
‘ors tise (il when compared to the same information about other business entities and the same information about
{he same business at different times.
{ onclusion
‘hat the Audit Report is the basis for making balanced decisions about shareholders, banks, insurance
the ~ toipanies and others, so the importance of the auditor's opinion regarding the financial statements places
by i preat responsibility on the auditor-general and the audit community as a whole. The auditor's report is an
.In liriportant research result and the content of the information tailored to the needs of users is key to improving
fe). the quality of the research. At the same time we should consider some form of audit as a professional service
the fiid communication process. Therefore it should have qualities like honesty, comparability, reliability,
as, filequacy, understandability, and others.
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Abstract: Loans are an essential part of everyone’s life. For some or the other reason we may require money
which may not have. In such cases, individuals and businesses / firms / institutions choose to borrow from
vieditors. When a lender gives a person or company a loan with a guarantee or based on the belief that the
fecipient will repay the loan with certain additional benefits, such as interest rate, the process is called a
lonn or taking out a loan. A loan has three parts - the principal or loan amount, the interest rate and the
turation of the loan or the duration of the loan. Loans can be classified on the basis of security, purpose,
pouds seeured, and other basis. Loans have various features and benefits.

Keywords: Loan, Secured Loan, Unsecured Loan.

Introduction

We may not always have the money we need to make things or to buy things. In such cases, individuals and
Businesses / firms / institutions choose to borrow from creditors. When a lender gives a person or company
it foan with a guarantee or based on the belief that the recipient will repay the loan with certain additional
benefits, such as interest rate, the process is called a loan or taking out a loan. A loan has three parts - the
fitincipal or loan amount, the interest rate and the duration of the loan or the duration of the loan. Most of
i prefer to borrow money from a bank or a reputable non-banking company (NBFC) as they are bound by
government policies and are honest. In this paper, different types of loans and features of loans are reviewed.

IFFentures of loans

* There are several types of debt that are categorized based on a variety of factors.

# You can choose the type of loan you wish to take depending on your need and eligibility.

# The lender will be more likely to determine the amount of loan they wish to offer you based on a few
fhetors, such as repayment, income, and so on.

¢ Ihe repayment period and interest rate will be linked to the total amount borrowed,

*# Ihe bank may apply a few payments and charges on all loans.

* Muny lenders offer quick loans that take a few minutes to a few hours to repay.

# The interest rate is determined by the lender based on the guidelines of the State Bank of India.
¢ The lender determines the need for security.

* Third party warranty may be used instead of security in some cases.

* Loan repayment should be made in equal monthly installments over a fixed term.

# There may or may not be a full / partial payment option.

* Some types of loans and lenders may charge a prepayment fee.

Types of loans: loans are classified on the basis of various categories
* Based on Security

_ ) Secured loans: These loans require the borrower to repay the loan. In the event that the borrower is
tinable to repay the loan, the bank reserves the right to use the promised security to repay the pending
pyment. The interest rate on such loans is very low compared to unsecured loans.
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b) Unsecured Loans: Unsecured loans are those that do not require any collateral to obtain repayment o

the loan. The bank analyzes past relationships with the borrower, credit points, and other factors t

determine whether a loan should be offered or not. The interest rate on those loans can be high as there i

no way to repay the loan amount if the borrower fails to repay.

* Based on Purpose

a) Education Loan: Educational loans are financial instruments that help the consumer pursue education

The course can be an undergraduate degree, postgraduate degree, or other diploma / certificate course from
a recognized institution / university. You must have an entry permit issued by the institution in order te
receive financial assistance. F unding is available for both domestic and international studies. -

b) Personal Loan: Whenever there is a financial crisis, you can go for a personal loan. The purpose of
taking out a loan can be anything from repaying an old loan, going on vacation, financing to pay for a house
/ car, and medical emergencies depending on the purchase of large ticket furniture or gadgets. Personal
loans are provided based on the applicant's previous relationship with the lender and the credit points.

¢) Car Loan: Car loans pay for the purchase of two-wheeled and four-wheel-drive vehicles. In addition,
a four-wheel-drive vehicle may be new or used. Based on the cost of the vehicle, the amount of the loan
will be determined by the lender. You may need to be willing to pay less to geta car as loans do not usually
offer 100% of the money. The car will belong to the borrower until full payment.

d) Home Loans: A home loan is provided to finance the purchase of a house / apartment, to build a house,
to repair / renovate an existing house, or to purchase a plot to build a house / apartment. In this case. the
property will be held by the lender and the ownership will be transferred to the rightful owner upon
completion of the payment.

* Based on the Promised Goods

a) Gold Loan: Many financiers and lenders offer cash when the borrower promises portable gold, which
may be jewelry or gold coins / coins. The lender weighs the gold and calculates the value given based on
several purity checks and other items. Money can be used for any purpose. The loan must be repaid in
monthly installments so that the loan can be cleared at the end of the term of office and the gold is returned
to the stock by the borrower, If the borrower fails to pay on time, the lender reserves the right to take the
gold to repay the loss.

b) Property Loan: Similar to the promise of gold, individuals and businesses make collateral for assets,
insurance policies, FD certificates, mutual funds, stocks, bonds, and other assets to borrow money. Based
on the value of the promised property, the lender will provide a loan with a certain margin nearby. The
borrower needs to pay on time so that he can get the right to take care of the promised property at the end
of the term of office. If he fails to do so, the lender may sell the goods to repay the fixed amount.

Conclusion

Loans are an essential part of everyone’s life. For some or the other reason we may require money which
may not have. In such cases, individuals and businesses / firms / institutions choose to borrow from
creditors. When a lender gives a person or company a loan with a guarantee or based on the belief that the
recipient will repay the loan with certain additional benefits, such as interest rate, the process is called a
loan or taking out a loan. A loan has three parts - the principal or loan amount, the interest rate and the
duration of the loan or the duration of the loan. Loans can be classified on the basis of security, purpose.
goods secured, and other basis. Loans have various features and benefits.

Bibliography
I. Chandra, P. (2011). Financial management. Tata McGraw-Hill Education.

)

Vol. : XXIl1, No. : 1, 2022 ‘ P 150
PRINCIPAL
Sharadchandra Pawar Arts & Commerce Lollege
Dudulgaon [Alandi), Pune

2L




Habindra Bharati Journal of Philosophy
I88N: 0973-0087

4 Higgins, R. C., Koski, J. L., & Mitton, T. (1995). Analysis for financial management (No. s 53).
hieago: tewin,

& Pundey, K. (1979). Financial management. Lulu. com.

1ent of
lors to
here is

cation.
e from
der to

ose of
house
rsonal

dition,
el
isually

house,
se, the
upon

which
sed on
aid in
urned
ke the

1ssets,
Based
y.The
lee

which

from
at the
lled a
id the
‘pose,

SdMNo. : 1, 2022

| PRINCIPAL
Sharadchandra Pawar Arts & Commeree Collags
Dudulgaon (Alandi), Pune




Rabindra Bharati Journal of Philosophy
ISSN: 0973-0087
REVIEW OF FUNCTIONS OF THE CENTRAL BANK OF A NATION
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Abstract: The central bank performs functions like currency regulation in accordance with the needs of the
business and the general public for the purpose of granting a single disclosure note or at least one
component, general banking and government agency, funding Commercial banking reserves, deposit and
management of national currency, acting as the lender of the last resort and the general acceptance of the
borrower's liability in the form of deposits, payment bank balance, debt management in line with business
needs and the goal of achieving a comprehensive financial policy approved by the government. Thus, it
plays an important role in the economy of a country. This article carries a discussion of these functions.
Keywords: Central Bank, Function, Custodian, Deposit, Commercial bank Reserve.

Introduction

The central bank is defined by its functions. According to Vera Smith, "The central definition of a central
bank is a banking system in which one bank can fully control or become a surplus for note issuance." W.A.
Shaw defines a major bank as a debt management bank. In Hawtrey, the central bank is the one that lends
the last money. According to A.C.L. Day, a major bank “is helping to regulate and sustain the financial
system and banks.”

According to Sayers, the central bank is "an organ of state that carries out major financial functions in
government and by its conduct in these and other ways, influences the conduct of financial institutions in
support of the State's economic policy." Sayers refers only to the state of the central bank as a state bank.All
these definitions are small because they refer to the single function of the central bank.

Samuelson's definition, on the other hand, is broad. According to him, the central bank is “a banking bank.
Its function is to control the financial base.... and by controlling these ‘powerful currencies’ to control
public finances. ™ But a broader explanation is given to De Kock. This article reviews the functions of a
central bank.

Functions of central banks

1. Money Controller:

The central bank is the issuing bank. It has a monopoly of note issue. Notes issued by it revolve around as
official tender money. It has its own department that issues notes and coins from commercial banks. Coins
are made in government mint but are distributed through the central bank.

The major banks have been following different methods of issuing notes in different countries. The central
bank is legally required to keep a certain amount of gold and foreign securities against the issuance of notes.
[n some countries, the value of gold and foreign securities has a fixed share, between 25 and 40 percent of
the total issued notes.

2. Banker, Financial Officer and Government Adviser:

Major banks everywhere act as banks, financial agents and advisers to their governments. As a bank in the
state, the central bank maintains the deposits of the central government and the state government and makes
payments on behalf of the government. But it does not pay interest on government deposits. It buys and
sells foreign currency on behalf of the government.
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i keeps (he state gold stock. He is therefore the custodian of government funds and resources. As a financial
fent, the central bank makes short-term loans to the government for a period not exceeding 90 days. It
ik debts, pays interest on it, and eventually repays it on behalf of the government. Thus it manages all
publlu debt. The central bank also advises the government on economic and financial matters such as
nflatlon or inflation control, depreciation or revaluation, inflation, balance of payments, etc. As De Kock
fed, "Large banks everywhere act as banks for the state not only because it can also be economically

fuble but also because of the close links between public finances and financial matters."
& Trustee of Commereial Banks:

ls of the ummercial banks are required by law to keep their savings equal to a certain percentage of your time and

ast one detmund deposit deposits with major banks. It is the basis of these palaces where the central bank transfers

ysit and Hinds from one bank to another to facilitate check cleaning.

¢ of the The central bank therefore acts as the custodian of the savings of commercial banks and helps to facilitate

usiness thelr transactions. There are many benefits to keeping the savings of commercial banks in the central bank,

Thus, it #ocording to De Kock.

iong 4 Storage and Management of International Trade Finances:

i The central bank maintains and manages the country's hot currencies. It is an official place to store gold

il foreign exchange. It sells gold at fixed rates to foreign financial authorities. It also buys and sells foreign
Elirrencies at international prices. In addition, it regulates foreign exchange rates in foreign currencies.

central 3 Lenider of the last resort: ,

" WLA. e Kaock regards this job as sine qua non of central banking. By providing residential accommodation in

at lends the form of rebates and securities development to commercial banks, debt brokers and brokers, or other

nancial - linancial institutions, a state-owned bank acts as a last resort lender. “y

~ Ihe central bank lends such institutions to assist them in times of crisis in order to save the country's
ions in  lnancial system from collapsing. [t operates as a last resort lender on the basis of freasury loans, government
‘ions in wenrities and “front door” bonds.
ank.All Clearing House for Transfer and Settlement:

dke o banking bank, the central bank acts as a payment center for transferring and paying for commercial
g bank. ink applications. Since the central bank manages the deposits of commercial banks, it transfers funds from
control ie bank to other banks to facilitate the issuance of checks. This is done by performing transfer transfers
ns of a lito their accounts with the goal of bookkeeping. To transfer and pay claims from one bank to another, the
genteal bank oOperates a separate department in major cities and commercial centers. The department is
known as the "clearing house" and provides free service to commercial banks.
~ 7. Debt Controller:

e most important function of a central bank is to regulate the ability to create debt in a commercial bank
wund as it order to control the pressures of inflation and inflation on the economy. For this purpose, it uses
. Coins heasurement methods and quality methods. The measurement methods aim to control the cost and value

ol the debt by adopting bank rate policy, open market operations, and variations on established banking
central fles.
fnotes.
cent of {'onclusion

The central bank performs the following functions: (i) Currency regulation in accordance with the needs of

(he business and the general public for the purpose of granting a single disclosure note or at least one
Lin the component, (ii) General banking and government agency, (iii) Funding Commercial banking reserves, (iv)
makes Deposit and management of national currency, (v) The provision of rest and discounted accommodation to
ys and commercial banks, debtors and brokers, or other financial institutions and the general acceptance of the

borrower's liability in the form of deposits, (vi) Payment bank balance, (vii)) Debt management in line with
152 No.:1, 2022 B
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business needs and the goal of achieving a comprehensive financial policy approved by the governmen
Thus, it plays an important role in the economy of a country,
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rnment. HENRI FAYOL’S FOURTEEN PRINCIPLES OF MANAGEMENT
Dr. Hansraj D Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi Pune.
4), 3.
arioniie - Abstract: Henri Fayol's principles of management and research were published in the book ‘General and

Andusteial Management® (1916). 14 Management principles are statements based on basic facts. These
Iingement principles serve as a guide for decision-making and administrative actions. They are designed
i monitor and analyze the experiences that managers experience in the workplace. Henri Fayol has
hinnged to compile 14 management principles after years of study. The 14 management principles can be
med o manage organizations and are useful tools for prediction, planning, process management,
arganizational management, Multiple Project Management Methods, decision making, coordination and
ool

Keywords: Henry Fayol, Principles, Management,Organisation, Decision Making.

tniroduction

Thunks (o scientists such as Henri Fayol (1841-1925), the foundations of modern science were laid. These
Busle concepts, also called management principles, are fundamental elements of effective governance.
Henrt Fayol thoroughly reviewed this and, as a result, compiled 14 management policies. Henri Fayol's
piticiples of management and research were published in the book ‘General and Industrial Management’
{1910). 14 Management principles are statements based on basic facts. These management principles serve
4 11 puide for decision-making and administrative actions. They are designed to monitor and analyze the
4 émmriunccs that managers experience in the workplace. Henri Fayol has managed to compile 14
fitnagement principles after years of study.

Principles of Management

1, Division of Work

fit fiet, employees are specialized in different areas and have different skills. Different levels of expertise
#i1 be divided into areas of knowledge (from generalist to professional).

Perional and professional development supports this. According to Henri Fayol, technology promotes
#iiployee efficiency and increases productivity. In addition, the specialty of the staff increases their
Meturacy and speed. This management principle of the 14 administrative principles applies to both technical
il mdiministrative functions,

& Authority and responsibility

it order 1o get things done in the organization, managers have the authority to issue instructions to
#iiiployees. Certainly this authority goes hand in hand with responsibility. According to Henri Fayol, co-
atddination or authority gives managers the right to issue orders to subordinates.

The obligation can be tracked back from performance so it is necessary to make agreements in this regard.
I other words, authority and responsibility are mutually exclusive and are two sides of the same coin.

y Miseipline

- [his third principle of 14 principles of governance is about obedience. It is often part of the core values in
M talement of purpose and vision in terms of good behavior and respectful communication. This
- finagement system is important and seems to be the oil to keep the organisation's engine running smoothly.
Unity of command

e management principle ‘Unity of command’ means that each employee must receive orders from one
Minager and that the employee must be accountable to that manager.
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If related tasks and duties are assigned to an employee by more than one supervisor, this may lead to
confusion which may lead to potential conflict of interest with employees. By applying this principle,
responsibility for errors can be easily established.

5. Unity of direction

This management principle of the 14 principles of governance is about focus and unity. All employees
deliver the same tasks that can be linked to the same goals. All activities should be done by one team
forming a team. These functions must be defined in the operating system.

The manager is ultimately responsible for the program and monitors the performance of defined and planned
activities. The focus areas are staffing and communication efforts.

6. Subordination of individual interest

There are always all kinds of interests in an organization. For a well-functioning organization, Henri Fayol
pointed out that personal interests fall short of organizational benefits (ethics).

Focus on organizational goals and not on individual ones. This applies to all levels of the entire organization,
including managers.

7. Remuneration

Motivation and productivity are closely related to organizational efficiency. This management policy of the
14 management principles states that remuneration should be sufficient to keep employees motivated and
productive.

There are two types of non-monetary earnings (compliments, additional obligations, credits) and financial
ones (compensation, bonus or other financial compensation). Ultimately, it is about rewarding the efforts
made.

8. Degrec of Centralization

The management and authority of the decision-making process must be well balanced in the organization.
This depends on the capacity and size of the organization including its category.

Positioning means the accumulation of decision-making authority in senior management (board of
directors). The sharing of authority with the lower level decision-making process (middle and lower
managers), is called the expansion of Henri Fayol. Henri Fayol pointed out that the organization should
strive for a fair balance in this regard.

9. Sealar Chain

Hierarchy introduces itself to any organization. This varies from senior management (executive board) to
very low level in the organization. Henri Fayol's "leadership" management policy states that there must be
a clear line of authority (from top to bottom and all managers at all levels).

This can be seen as a kind of management structure. Each employee can contact the manager or supervisor
in an emergency without challenging the category. In particular, when it comes to reports on disasters to
nearby managers / officials.

10. Order

According to this principle of 14 principles of management, employees in an organization must have the
necessary resources to function effectively in the organization. In addition to the public order (management
responsibility) the workplace must be safe, clean and tidy.

11. Equity

The principle of equity management often occurs in the core values of an organization. According to Henri
Fayol, employees should be treated fairly and equitably.

Employees must be in the right place in the organization to do things right. Managers should direct and
monitor the process and should treat employees fairly and impartially.

12. Stabilization of tenure of personnel

This management principle of the 14 management principles represents the deployment and management
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iloyees and this must be in line with the service provided by the organization.

igery sttive to reduce the number of employees and to have the right staff in the right place. Areas of
4 atich us constant change and adequate development should be well managed.

lead to
inciple,

ployees t Fayol argued that with this system of human resource management they should be allowed to express
1e team Adens. This stimulates interest and engagement and creates more value for the company
fiction is a source of strength for the organization, according to Henri Fayol. This encourages
slanned loyees (o participate and be motivated.
: fikprit de Corps
. B fanprit (ll.: corps” management principle of the 14 administrative principles must strive for the inclusion
i Fayol . unll?r n!. workers. Managers have a responsibility to improve work ethic; individually and in the
Aitlinunication space.
zation, peit de corps contributes to the development of culture and creates a climate of trust and understanding
- :_.‘illlt*llmiun
rof the b 14 munagement principles can be used to manage organizations and are useful tools for prediction
ed and liniing. process management, organizational management, Multiple Project Management Methods’
eislon making, coordination and control. Although obvious, many of these issues are still being use(;
1ancial Bised on the wisdom of current administrative procedures in organizations. It remains a work list with a
efforts Wi area based on Henri Fayol's research that still works today because of many logical principles
illography
ration. o Vayol, H.(1917). General and Industrial Management. Dunod et E. Pinat.
« Hodge, B. 1. (2002). Organization theory: a strategic approach. Pearson Fducation.
wd of i 'Wien, D; A, Bedelar?,_A. G. , Breeze, J. D. (2002). The foundations of Henri Fayol's administrative
lower iy Management Decision, Vol. 40 Iss: 9, pp.906 — 918 state:
thould
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Abstract; There are many inspirational ideas for managers, all focused on giving an understanding of wh
motivates or drives a person to work. Motivational staff is an important factor in the success of any busines:
But people are very different, and not all people react the same way to one situation or another. It i
important that organizations not only understand the different aspects of their employees but also kno
what drives this particular personality. Companies that want to build a workplace with satisfied an
motivated employees need to find a balance between building a cohesive workplace that provide
competitive wages and job security while creating rewarding work and encouraging opportunities fi
employees to rise in the workplace. Staff motivation is an important, but challenging, part of a manager
job.

Keywords: Employee motivation, Needs, Theories of motivation.

Introduction

There are many inspirational ideas for managers, all focused on giving an understanding of what motivate
or drives a person to work. Motivational staff is an important factor in the success of any business. Bl
people are very different, and not all people react the same way to one situation or another. It is importai
that organizations not only understand the different aspects of their employees but also know what drive
this particular personality. Armed with this knowledge, organizations can refine how they motivate ¢
motivate employees, and dramatically improve engagement and motivation levels in the workplace. S
what are the key theories for motivating work? We have selected three high-profile theories that offi
interesting insights into what motivates different people: The Maslow Hierarchy of Needs, McClelland
Three Needs Theory, and Herzberg's Motivation Theory.

The three theories reviewed briefly

The Maslow Hierarchy of Needs

One of the most frequently cited ideas for promoting work is Maslow's Hierarchy of Needs Theory. Th
motivating theory, developed by Abraham H Maslow, states that people have many needs and are workin
to meet those needs. As each need was met, they moved on to the next.

Five requirements for Maslow's theory of career promotion

Physical: very little need for basic necessities - food, clothing, and shelter. These needs are closely relate
to a person's income.

Security: the need to feel safe. At work, this can translate into a sense of security in the workplace even
you just need to be in a safe working environment.

Social: the need to be in a team. People are a social animal, they will want to form groups and want to fe
like a valuable member of that group.

Ego: gaining recognition or position. Each person will look to increase their self-esteem or increase the
self-esteem by being successtul in their work.

Self-realization: once a person has identified all the other needs, he or she will enter a phase where he
she will be more creative or focused on growth.

McClelland's Three Needs Theory

David MecClelland's motivational theory of management suggests that each person has three basic need
the need for power, success, or participation. In this vision of motivating employees, McClelland states th
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DN tieulir need of the individual will have a profound effect on their morals.
¢ Requirement: This person is motivated by a position of power or control. They are usually strong
i andd diseipline themselves. :
fior Success: this person is motivated by success or achievement. They succeed in challenging
{ons nnd often work hard to achieve goals and work to excel in them.
of what #il for Collaboration: this person is at home in a group or in a meeting place. They work well with others
usiness. ANt 1o connect with people.
er. It is herg's Motivation Theory
0 know I's Motivation Theory, also known as Two-Factor or Hygiene Theory, is one of the most well-
ied and fi working motivational theories. It suggests that people have two categories of needs when it comes
rovides Work « Hygiene and Motivation. Hygiene means a person’s work environment, which includes working
ties for ditlons, sulary, working relationships and incentives are things that motivate people to work hard - job
nager's ftiltion, promotion, success.
uteberg suggests that when people are unhappy at work it goes down to the workplace, and when they are
. [y il work it is because they feel satisfied or motivated.
fiedusion
itivates fipanics that want to build a workplace with satisfied and motivated employees need to find a balance
ss. But iWeen building a cohesive workplace that provides competitive wages and job security while creating
portant Wiiltling work and encouraging opportunities for employees to rise in the workplace. Staff motivation is
drives Limportant, but challenging, part of a manager’s job. At the beginning of the twenticth century, pay was
vate or wisldered an important incentive to work, but now we know that there is more to incentives than money.
ice. So 1@ [ipst step is to understand what motivates your employees and work to develop appropriate programs
t offer piportunities,
land's
hilfography
Mudsen, K. B, (1974). Modern theories of motivation: A comparative metascientific study. John Wiley
L [HTIEN
Sleel, P, & Konig, C. J. (2006). Integrating theories of motivation. Academy of management
*. This Fiew, 1/(4), 889-913.
arkine Tollefson, N. (2000). Classroom applications of cognitive theories of motivation. Educational
k- hology Review, 12(1), 63-83.
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QUALITY MANAGEMENT THROUGH TOTAL QUALITY MANAGEMENT

Dr. Hansraj D Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi Pune.

Abstract: Total Quality Management is defined as a customer-focused process and aims to continuous|
improve business performance. It ensures that all integrated operations (especially employee work) foct
on common goals to improve product quality or service quality, as well as to improve the production proce:
or service delivery process. However, emphasis is placed on fact-based decision-making, with the use ¢
performance metrics to monitor continuity. Total Quality Management often results in a steady stream ¢
growing changes, it can lead to unwelcome feedback from those employees who prefer the existing systen
or employees who fear losing their jobs as a result. Total Quality Management works best in an environmer
where there is strong support and commitment from management. ‘
Keywords: Quality, Total Quality Management, Customer-focus.

Introduction

Total quality management (TQM) is a term that originated in the 1950s and is now widely used in Japan, |
is equivalent to what some countries or organizations might call a corporate quality management system,
corporate quality management system, or an integrated quality management system, to name a few. Th
term ‘value’ means the whole organization — all the parties, departments and activities — involved i
quality management. ‘System’ refers to the management and technical methods of meeting the quality an
business objectives of the entire organization. Although it may go by various names, Juran believes tha
‘business beauty” is the most appropriate term for TQM. Juran's Enterprise Excellence Management Systen
has long been described as an excellent business and / or quality business plan. It incorporates th
organisation's beliefs and practices embodied in the policies and procedures for developing a culture that i
capable of designing and delivering products and services that will meet customer, regulatory, business an
social needs.

Components of TQM

Customer focus: The key to all successful TQM systems is to understand that quality is determined by the
customer. No matter what steps you take to improve the quality of your products and services, the only way
to know if they are successful is customer feedback, whether it is in the form of updates, refund ratings, ol
satisfaction surveys.

Staff involvement: Everyone in the organization — from entry level staff to management — is responsible
for the quality of products and services. However, employees can only be hired if they feel empowered fc
make their own decisions, something that depends on the m anagement building a proper work environment
focus on the process: The TQM system will fail without a clear focus on process and process-led thinking
Process error is ultimately the cause of many problems, which is why effective monitoring of each step i
an important part of evaluating, maintaining and improving quality.

Integrated system: The organization must have an integrated system that allows for effective and efficient
quality management. This may be a system designed, or based on quality similar to 1SO 9001, but should
be understood and applied to all operations and departments.

Strategy & systematic approach: Central to quality management is the existence of a strategic plan that
reflects the organization's goal of achieving its mission and business objectives. It does not mean that quality
should be an integral part of such a system.

Decision-making is based on facts: Business performance can only be assessed using available facts, such
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dliit, revenue statistics, and customer retention rates. The opinions of customers, employers and
ahould never be used to inform decisions.

fitention: Effective communication is essential when an organization is making major changes due

MK development. All staff members should be informed of the strategy, the time frames involved,
Taasons for doing so.

wously B development: Applying the principles of DMAIC and Lean Six Sigma will instill in the
;) focus ton i culture of continuous improvement, motivating all employees to constantly seek new ways
process # competitive and to bring high quality products to all stakeholders.
: use of
‘eam of 0! TOM
system, ity department in most companies is solely responsible for product quality, and its focus is usually
oniment 10 the supply chain. It does not play a role in driving quality across the organization, yet
ilons have many opportunities to drive customer information beyond ‘products, and customer
It &t pood example. In recent years — as competitive pressures have forced the theme to go beyond
il quality control, testing, quality engineering, and reliable engineering — the role of the quality
Wt and the work is being done by all departments in the TQM system. Quality management in the
apan. It ‘iyl}{cm ensures that your organization moves from its current “q™ or product focus to “bi g Q, business-
stem, a il thinking™. The biggest benefit is to reduce the total cost of quality by improving all products,
w. The b il processes, not just those that are produced.
Ived in t henelits of TOM include:
ity and Mmlt&n risk and minimize risk when designing new products and processes
es that ¢ problems before they happen ;
System ilve problems that occur during operation
tes the fove provider performance
: that is tiiol processes to avoid risk even when raising
ess and Hetense productivity or all staff
giliiee the total cost of quality and not Just the low cost of products
slon
by the Lunlity Management is defined as a customer-focused process and aims to continuously improve
ly way gk performance. It ensures that all integrated operations (especially employee work) focus on
Hgs. 01 gouls to improve product quality or service quality, as well as to improve the production process
‘-L Bivice delivery process. However, emphasis is placed on fact-based decision-making, with the use of
nsible 1 fMithce metrics to monitor continuity. The successful implementation of TQM requires significant
red to . fiig of the staff involved in it. As the training program can remove employees from their daily work,
fun.ent. - BRIl ultimately have a temporary negative impact. Also, as Total Quality Management often results in
mkl.n.g. 't.!'y stream of growing changes, it can lead to unwelcome feedback from those employees who prefer
step Is Iluting system, or employees who fear losing their Jobs as a result. Total Quality Management works
I an envitonment where there is strong support and commitment from management.
ficient ,
should lography
_nlllgnzu'tl, 1. )., Khanji, G. K., & Kristensen, K. (2008). Fundamentals of total quality management.
an that ledpe. !
ality fsekman, J. R., & Wageman, R. (1995). Total quality management: Empirical, conceptual, and practical
ddlministrative science quarterly, 309-342.
s, such 1, ). J. (2005). Components of successful total quality management. The TOM magazine.
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A COMPARATIVE STUDY ON FINANCIAL PERFORMANCE OF HDFC BANK AND
ICICI BANK USING COMMON SIZE STATEMENT ANALYSIS.
S Dr. Amarish Padma
Assistant Professor, PCET’s S. B. Patil Institute of Management, Pune, Maharashtra
Dr. Hansraj Thorat
Principal, Sharadchandra Pawar Arts and Commerce College, Alandi, Pune, Maharashtra

Abstract: -

The financial analysis is the process of identifying the financial strength and weakness of the firm
establishing relationship between the items of balance sheet and the profit and loss account. The
study has undertaken of HDFC Bank and ICICI Bank Limited with a view to have an insight in
the financial performance of the banks. In the present study efforts have been taken to determine
the financial condition and performance of the firm using Common Size Statement Analysis. The
present study has thrown major concentration in common size statements of last five years of the
banks.

Key words: - Financial analysis, Common size statement, Banks, Financial Performance
INTRODUCTION: -

Common size analysis, also referred as vertical analysis, is a tool that financial managers use to
analyze financial statements. It evaluates financial statements by expressing each line item as a
percentage of the base amount for that period. The analysis helps to understand the impact of each
item in the financial statement and its contribution to the resulting figure.

Common Size Statements: These are the statements which indicate the relationship of different
items of a financial statement with a common item by expressing each item as a percentage of that
common item. The percentage thus calculated can be easily compared with the results of
corresponding percentages of the previous year or of some other firms, as the numbers are brought
to common base. Such statements also allow an analyst to compare the operating and financing
characteristics of two companies of different sizes in the same industry. Thus, common size
statements are useful, both, in intra-firm comparisons over different years and also in making inter-
firm comparisons for the same year or for several years. This analysis is also known as “Vertical
analysis’.

Types of Common Size Analysis: - Common size analysis can be conducted in two ways, i.e.,
vertical analysis and horizontal analysis. Vertical analysis refers to the analysis of specific line
items in relation to a base item within the same financial period. For example, in the balance sheet,
we can assess the proportion of inventory by dividing the inventory line using total assets as the
base item.

On the other hand, horizontal analysis refers to the analysis of specific line items and comparing
them to a similar line item in the previous or subsequent financial period. Although common size
analysis is not as detailed as trend analysis using ratios, it does provide a simple way for financial
managers to analyze financial statements.

Balance Sheet Common Size Analysis: - The balance sheet common size analysis mostly uses the
total assets value as the base value. On the balance sheet, the total assets value equals the value of
total liabilities and shareholders” equity. A financial manager or investor uses the common size
analysis to see how a firm’s capital structure compares to rivals. They can make important
observations by analyzing specific line items in relation to the total assets.
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For example, if the value of long-term debts in relation to the total assets value is too high, it shows
that the company’s debt levels are too high. Similarly, looking at the retained earnings in relation
to the total assets as the base value can reveal how much of the annual profits are retained on the
balance sheet.
Income Statement Common Size Analysis- The base item in the income statement is usually the
total sales or total revenues. Common size analysis is used to calculate net profit margin, as well
as gross and operating margins. The ratios tell investors and finance managers how the company
is doing in terms of revenues, and they can make predictions of future revenues. Companies can
also use this tool to analyze competitors to know the proportion of revenues that goes to
advertising, research and development, and other essential expenses. :
Problem Statement —
It is difficult to analyze the banks of different sizes and varying sales figure.
Common size financial statements help to analyze and compare a company's performance over
several periods with varying sales figures. The common size percentages can be subsequently
compared to those of competitors to determine how the company is performing relative to the
industry. The banks selected of the same foundation year also of much importance to know how
the changes in their strategies have effect on results. HDFC Bank and ICICI both banks has started
their operations in year 1994. It is fair enough to compare these banks using Common Size
statement analysis.
OBJECTIVES OF THE STUDY:

1. To study and compare the financial performance of HDFC Bank and ICICI Bank

2. To analyze changes in individual items of financial statements during a given period
REVIEW OF LITERATURE
New evidence on measuring financial constraints: Moving beyond the KZ index, Hadlock, C. J.,
& Pierce, J. R. (2010). The Review of Financial Studies, 23(5), 1909-1940. The authors collect a
random sample of companies from 1995-2004 and obtain complete qualitative data from financial
filings in order to classify financial constraints. With the help of this categorization, they assess
ordered Logit approaches anticipating constraints as a function of various quantitative factors. The
results are doubtful about the KZ index validity as a financial constraint measure when they present
mixed evidence on other common constraint measures validity. The findings are that age and firm -
size are specifically useful predictors of levels of financial constraints, F inally, the authors present
a financial constraints measure solely on the basis of these features of a firm.
Have financial statements lost their relevance?, Francis, J., & Schipper, K. (1999). Journal of
accounting Research, 37(2), 319-352. This research investigates the Kuwait issue of a frontier

nEeY TrevEce Of cammes = mors promownces amd desper 25 comparcd © the
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accounting review, 75(2), 179-207. The SFAS (Statement of Financial Accounting Standards)
number 130 requires firms to report whole income in a basic financial statement, but the
presentation can be in the form of a comprehensive income statement or stockholders equity
statement. The authors evaluate the effects of alternative formats of presentation on the processing
of comprehensive income data of the nonprofessional investors, particularly, data disclosing the
unrealized gains volatility on marketable securities available for sale. The findings are that the
Judgment of nonprofessional investors about the performance of management and corporate depict
the comprehensive income volatility only when they present it in a comprehensive income
statement. So, the formats affect the way, the nonprofessional investors weight their
comprehensive income data.

Auditfirm tenure and the quality of financial reports, Johnson, V. E., Khurana, L. K., & Reynolds,
J. K. (2002). Contemporary accounting research, 19(4), 637-660. This paper evaluates, for how
long the relationship between an audit firm and a company exist with the quality of financial
reporting. The authors use 2 proxies for quality of financial reporting and a Big six clients sample
matched on size and industry. They find audit-firm tenures of 4 to 8 years as medium and 2 to 3
years as short tenures related to financial reports of low quality. They do not find any evidence of
decreases quality of financial reporting for long-term audit firm tenures of 9 or more years. On the
whole, the results show empirical evidence relevant to the recurring discussion which relies on
isolated cases and anecdotal evidence.

PROFILE OF BANKS: -

Brief about ICICI Bank: - ICICI Bank Ltd. is a leading private sector bank in India. ICICI Bank
was originally promoted in 1994 by ICICI Limited. ICICI was formed in 1955 at the initiative of
the World Bank, the Government of India and representatives of Indian industry. The principal
objective was to create a development financial institution for providing medium-term and long-
term project financing to Indian businesses. Until the late 1980s, ICICI primarily focused its
activities on project finance, providing long-term funds to a variety of industrial projects. With the
liberalization of the financial sector in India in the 1990s, ICICI transformed its business from a
development financial institution offering only project finance to a diversified financial services
provider that, along with its subsidiaries and other group companies, offered a wide variety of
products and services. As India’s economy became more market-oriented and integrated with the
world economy, ICICI capitalized on the new opportunities to provide a wider range of financial
products and services to a broader spectrum of clients.

Brief about HDFC Bank: - HDFC Bank Ltd. is one of India’s leading private banks and was
among the first to receive approval from the Reserve Bank of India (RBI) to set up a private sector
bank in 1994. HDFC Bank was incorporated in August 1994 in the name of HDFC Bank Limited,
with its registered office in Mumbai, India. The bank commenced operations as a Scheduled
Commercial Bank in January 1995.

ANALYSIS OF FINANCIAL STATEMENTS: -

SCOPE OF STUDY: - The study shows the role of profitability position of private sector banks
in India. This is the process of comparing income to output and determining how much profit was
made during a specific time period. A properly conducted profitability analysis provides
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invaluable evidence concerning the earnings potential of a company and the effectiveness of
management.

RESEARCH METHODOLOGY

Type of Research — Analytical Research

Sources of Data — The study is based on secondary data. Information required for the study has
been collected from the Annual Reports of HDFC Bank and ICICI Bank.

Period of Study: - The study covers a period of 5 years from 2018 to 2022 is taken for the study.
HYPOTHESIS: -

HO: There is no difference between the financial performance of HDFC and ICICI

H1: There is difference between the financial performance of HDFC and ICICI

ANALYSIS AND INTERPRETATION OF DATA -

Income Statement Analysis: -

Profit & Loss (All Figures in Percentage): -

NAME OF THE

BANK HDFC ICICI

PARTICULARS /1201 | 201 {202 |202 202 [201 [201 |202 |202 |202
YEAR 8 9 0 1 2 8 9 0 1 2
Interest Earned 100 | 100 | 100 | 100 | 100 [ 100 | 100 | 100 |100 | 100

18.9 | 17.8 | 20.2 | 20.8 | 23.1 |31.6 |22.8 [21.9 {239 [214
7 1 6 5 0 9 9
50.0 {51.2 | 51.0 [46.3 |43.6 | 58.1 |57.3 | 555 |50.7 [ 45.0
3 6 6 2 3 1 9 2 2 5
282 |263 |26.7 {27.0 {293 [28.5 [28.5 [28.9 |[272 |30.9
8 9 4 8 1 7 3 0 5 5
10.5 | 12.9 | 11.7 {314 |31.0 | 18.7 | 204 | 10.0
739 1763 | 8 9 9 9 1 9 9 0

Other Income

Interest Expended

Operating Expenses

Total Provisions

Profit Before Tax 33.2 | 325 |31.8 | 344 | 383 [ 135 18.7 | 25.5 | 35.4
7 3 8 7 7 3 596 |8 1 4
Taxes 114 [ 112
8 4 9.01 [8.72 1944 [ 1.20 | 0.65 | 8.18 | 5.04 | 8.42
Net Profit 217 [21.3 [122.8 {257 | 289 | 123 10.6 | 204 |27.0

9 0 7 5 3 3 530 {0 7 2
Adjusted EPS (Rs.) 0.04 |10.04 | 0.04 | 0.05 [0.05]0.02 |0.01 |0.02|0.03 |0.04

INTERPRETATION: -
Interest Earned: - Interest earned is considered as base of 100%
1. Interest Earned. - It is the revenue earned by the bank from its core lending activity over a
financial year, which is income earned on core operations.
2. Other Income: - It refers to the type of income that is not related to core-operations of an
entity. More the other income means more efficient in non-core banking activity.
HDFC has shown increasing trend in other income from FY 2018 is 18.97% to 23.10% in
year 2022. Whereas ICICI Bank — It has other income reduced from 31.69% in 2018 to
21.44% in 2022 which less than HDFC.
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3. Interest Expended: - It is the amount paid on deposits accepted by the bank over financial
year. This should be less in proportion to interest earned shows how efficiently you are
managing the loans.

a. HDFC — Interest expended is reduced from 50.03% in 2018 to 43.63% in 2022 of
Interest earned means approximately only near to half amount is paid as interest.

b. ICICI Bank - Interest expended is reduced from 58.11% in 2018 to 45.05% in 2022
of Interest earned. But which is still more than HDFC Bank.

4. Operating Expenses: - It is non-interest expenses of the banks like salaries, rents, taxes,
amortization etc. over financial year

Operating expenses of ICICI bank slightly higher i.e. 30.95% of interest earned in
2022 as compared to HDFC which is 29.31% of interest earned in 2022. HDFC is slightly
more efficient compared to ICICI Bank.

3. Total Provisions: - It includes provisions for unrecoverable assets over financial year. It
shows the lending habit. Higher the provisions, poor the lending habit of bank.

For HDFC, it is not good sign as provisions is goes on increasing from 7.39%
t011.79% but compared to ICICI, it is in better position where ICICI has to 31.49% in 2018
and reduced it effectively to keep at 10.00% as provisions and shows poor lending habit
this has affected their Net profit in initial years.

6. Profit before tax: - 1t is the total profit after accounting for operating and non-operating

expenses but before paying corporate tax.

HDFC is having PBT is quite stable and in 2022 it is 38.37% and ICICI has steadily

increased their PBT from 13.53% in 2018 to 35.44% in 2022.

Taxes: - The amount of income taxes paid or payable on net earnings of the business

Net Profit: - It is the final profit left over after subtracting all operating and non-operating

items from revenues.

HDFC — Net profit shown increasing trend and increased to 28.93% in 2022 which is good

sign, whereas ICICI shows also increasing trend of Net Profit and reached to 27.02% in

2022.

Balance Sheet Analysis: -

Balance Sheet (All Figures %)

o N

NAME OF THE

e HDEC ICICI

I\’%TRICULARS" 2018 | 2019 | 2020 | 2021 | 2022 | 2018 | 2019 | 2020 | 2021 | 2022

Equity and

Liabilities

Share Capital 0.05 | 0.04 | 0.04 | 0.03 | 003 [0.15 |0.13 |0.12 011 1010

119 [11.1 | 116 | 115 |11.8 [11.1 [104 (118 [ii9

Total Reserves 9.94 5 4 3 6 1 0 9 p 6

i 741 | 741 |749 [ 764 | 753 | 638 1677 |700 (757 [ 754
i 4 8 8 3 8 1 0 9 .9 3

Borrowings ;1'5 9.41 | 9.45 | 7.76 | 8.93 30'8 i'” :1,,4'8 745 |7.60
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Other Liabilities 430 443 [440 |4.16 |4.08 [3.43 |392 [437 |478 |4.89
100. | 100. | 100. | 100. | 100. | 100. | 100. | 100. | 100. | 100.

Total Liahilides | s oo loo (00 o0 too |00 a6 Tos =lop
Assets
Balance with RBI 084 (376 | 472 | 557 1628 (377 1393 1321 1374 |426
g::f‘;"e with | 1 01 1278 094 [ 127 | 1.08 |5.81 | 440 | 7.64 | 708 | 7.63
T 227 [235 | 256 | 254 |20 [ 230 | 215 |07 | D8 | 219
HAREHGRS 6 5 0 0 2 9 4 2 6 8
e 618 | 658 | 649 | 648 | 661 |582 | 608 |58.7 |59.6 | 608
e 8 4 3 5 7 8 3 5 3 7
Net Block 034 (032 [029 028 [029 [090 |082 [0.77 [0.72 |0.66
Other Assets 347 [3.75 |3.52 | 263 |4.15 |8.16 | 849 | 692 |597 |4.59
i 100. | 100. | 100. | 100. | 100. | 100. | 100. | 100. | 100. | 100.
i ono 00 (00 |00 |00 (00 |00 |00 |00 |00 |00
INTERPRETATION: -

Total Liabilities and Total Assets: It is considered as base for calculation.

1. Total Liabilities: It is the sum of sources from Share Capital, Total Reserves, Deposits,
Borrowings and other liabilities. Maximum source of funds should be from depositors as
it is very cheap source and need to pay very low cost from the source.

2. Share Capital: - 1t is the part of the capital that has been obtained by issue of shares
(common shares and preference shares).

HDFC is having only small portion of Total Liabilities which is 0.03% in 2022 and
whereas ICICI is having share capital 0.10% of Total Liabilities in 2022 which is more
than HDFC.

3. Total Reserves: - It is a certain portion of profits retained in the business to meet future
contingencies and growth prospects etc.

HDFC is raising their Total reserves upto 11.56% of Total Liabilities in 2022 and
ICICI has maintained their Total reserves upto 11.96% in 2022.

4. Deposits: - 1t includes sum of all money deposited into savings, fixed deposits, term
deposits etc. cheaper source of funds.

HDFC and ICICI Bank has their source of funds is quite similar to approx. 75% in
2022 from depositors good in attracting depositors.

5. Borrowings: - It includes money taken from central bank or interbank bank loans.

HDFC has more borrowings from banks 8.93% as compared to ICICI of 7.60% in
2022.

6. Other Liabilities: - It is the amount that is kept aside in your accounts to cover a future
liability. Other liabilities are all miscellaneous obligations that a company lumps together
on financial statements _

HDFC bank and ICICI bank has almost same amount of source from other liabilities
with approx. 4%

7. Total Liabilities: - It is the combined debts that a company owes to stakeholders and others.
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Abstract

The most significant changes in the digital marketing show the emergence of the changing reality
of an increasingly complex, dynamic and global markets. As the situation in todays need market
changes, we need to adjust our strategy in the online way. There is increase in the use of digital
marketing, social media marketing, search engine marketing due to the ungradation in the
technology development. The buying behaviour of consumer is changed by digital marketing
rather than traditional marketing. In this paper we are studing the impact of digital marketing and
its importance for consumers as well as marketers. Our paper containing focusing different aspects
of digital marketing in today’s era. In the paper we highlights the mediums of digital marketing,
the difference between traditional and digital marketing, and the pros, cons, and importance of
digital marketing in today’s era.

Keywords—Technology. digital marketing, internet, global market, online advertising, internet
marketing

Introduction

Marketing is very important aspect to any enterprise. It is a link which connect enterprises and
markets. In the competitive era,, marketing strategies are playing a key role to open up new
markets, to meet the needs of market customers, and to improve the enterprises for basic
competitiveness. Marketing refers to the steps that the company takes to promote the buying of
any products or services. The company seeks customers or consumers for their products or services
via the help of marketing. Digital Marketing refers to the marketing of any product or service in
the digital form. For example, marketing using smartphones, computers, laptops, tablets, or any
other digital devices. Digital marketing is a form of direct marketing that links consumers with
sellers electronically using interactive technologies like emails, websites, online forums and

newsgroups, interactive television, mobile communications etc [1].
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Abstract

The most significant changes in the digital marketing show the emergence of the changing reality
of an increasingly complex, dynamic and global markets. As the situation in todays need market
changes, we need to adjust our strategy in the online way. There is increase in the use of digital
marketing, social media marketing, search engine marketing due to the ungradation in the
technology development. The buying behaviour of consumer is changed by digital marketing
rather than traditional marketing. In this paper we are studing the impact of digital marketing and
its importance for consumers as well as marketers. Our paper containing focusing different aspects
of digital marketing in today’s era. In the paper we highlights the mediums of digital marketing,
the difference between traditional and digital marketing, and the pros, cons, and importance of
digital marketing in today’s era.
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Digital marketing is also known as ‘online marketing’, ‘internet marketing’, or ‘web marketing’.
It is also known as ‘internet marketing’ because with the rise of the internet there is also high
growth of digital marketing. The major advantage of digital marketing is that marketers can sell
their products or services 24 hours and 365 days, lower cost, efficiency gain, to motivate the
customer for more purchase and improve customer services [2]. Digital marketing can helps in
many-to-many communications because of its excessive degree of connectivity and is generally
completed to sell services or products in a timely, relevant, non-public, and cost-powerful manner.

In year 2020, the number of internet users is around 4.8 billion and the percentage population has
increased to 62 percentage [3]. And there is a direct connection between digital marketing and the
internet. Countries like India and China have the highest number of internet users so they have a
great opportunity.

The main objectives of this review paper are the following:

Understand the various channels of digital marketing
Comparison of traditional marketing and digital marketing
Importance of digital marketing

Advantages and disadvantages of digital marketing
Challenges digital marketer face

II. VARIOUS CHANNELS OF DIGITAL MARKETING

Digital marketing consists of various channels which are medium used by the marketer to promote
their products or services. As an advertiser one, the main aim is to select the channel which is best
for communication and give maximum return on investment (ROT) [4]. The list of important digital
marketing channels are given below:

A. Social Media

In the current era, social media marketing is one of the most important media in digital marketing.
It is the fastest-growing digital channel. Social media marketing is the process of gaining traffic or
sites through social media sites. According to Neil Patel, Social media marketing is the process of
creating content that you have tailored to the context of each social media platform to drive user
engagement and sharing [5]. The number of internet users by population has increased from 16.6
to 62 percent in 15 years and social media marketing has benefited the most in that [6].

There are so many social media platforms. Below is the list of important social media platforms.

Facebook: It is the number one social media platform. A company can promote their product and
serv1ces on Facebook.
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2) LinkedIn: Professional write their profiles on LinkedIn and can share with others. The company
also build their profile and LinkedIn connect these two dots companies and professionals.

3) Googlet: It is Google’s social network, user can easily connect based on their common interest
and friendship.

4) Twitter: Its strategy is to increase brand awareness and sales, attract new followers, and lead and
boost conversions.

5) Pinterest: It is a social media platform in which visual content is available and the user can share
or store with others.

B. Email Marketing: When a message is sent through email about any product or service to any
potential customer it is known as email marketing, It is a simple digital marketing channel to

understand. Email marketing is used to sell a product using discounts and event ads, increase brand
awareness, and direct people to their business websites [7]. In an email marketing campaign, the
types of email can be sent are blog subscription newsletter, the welcome email series, the seasonal
campaign, the post-purchase drip, the cart abandon campaign, follow up email when website
visitor download something, holiday promotional to loyal members, the re-engagement campaign,
etc. [8]. The biggest advantage of email marketing is that it is very cheap compare to other
marketing mediums. It is generally used to build loyalty among existing customers rather than
gaining new customers. The company can get a customers attention by creating graphic and visual
ads, link product images to the website [7].

C. Affiliate Marketing: In affiliate marketing, the company rewards subsidiaries for every
customer or visitor they bring to the companys website by their marketing efforts or strategy on
behalf of the company. According to Pat Flynns Smart Passive Income, Affiliate marketing is the
process of earning a commission by promoting other peoples (or companys) products. You find a
product you like, promote it to others, and earn a piece of the profit for each sale that you make[3].
There are 4 different parties involved in affiliate marketing:

1) The Merchant: Sometimes it can be the seller, the brand, or retailer. This party produced a product
to sell. It can be an individual or startup or big fortune company [9].

2) The Affiliate: This party is also known as a publisher. It also can be an individual or startup or big
fortune company. They take a commission from the merchant for every service or product they
sell. The affiliate brings customers to the merchant.

3) The Customer: The customer or consumer is an important part of the whole system. They go to
affiliates and affiliate redirect them to merchants by taking his commission. Without a customer,
the affiliate cannot earn a commission.

4) The Network: Network works as an intermediate between affiliate and merchant. Affiliates require
a network to promote products or services [9].
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D. Search Engine Marketing: A search engine is a web based tool that helps the user to find the
information they are looking for. Examples of a search engine are Google, Yahoo, Bing, Baidu,
etc. Search engine marketing refers to any activity that increases a users websites rank in any
search engine [10]. There is two types of Search engine marketing search engine optimization
(SEO) and paid search.

According to Neil Patel, Search engine optimization is the art of ranking high on a search engine
in the unpaid section [11]. It is also known as organic marketing or organic listing. In general, the
higher the rank of the webpage in the search engine more visitors will visit that webpage. When it
comes to SEO it consists of a search engine and searcher. And 67 percent of all searches happen
on Google [11]. So Google is the most important search engine in the world.

In paid search one need to pay to get a higher rank in search engine. In paid search, one will have
the same kind of keywords as on their organic ad campaign. The majority of a paid search engine
is run on a commercial search engine such as Google, Yahoo, Bing, etc. [10]. Paid search work on
the pay-per-click model, in which marketers will only pay when someone clicks on their ad. The
search engine algorithm will determine the rank of the advertisers prefer paid search rather than
SEO in short term due to its ability to give a faster result.

E Online Display Advertising:

In traditional marketing, there is a poster or billboard of any company on both sides of the road or
an ad in a magazine/newspaper to promote their product or service. Online display advertising is
a digital version of that. Today, a marketer can use online display advertising to achieve the same
thing. There are different types of display advertising such as video ads, banner ads, interactive
ads, and rich media, etc. [10]. Display advertising is great for catching the eye due to graphic ads.

An online display advertising marketer can target an audience based on website content,
geography, gender, age, device type, etc. So the marketer can show a suitable ad to the relevant
customer which helps in decreasing the budget and increasing sales [7).

IIT) Comparison between traditional and digital marketing:

Traditional Marketing: Traditional marketing refers to a kind of promotion, and advertisement
includes flyers, billboards, TV ads, radio ads, print advertisements, newspaper ads, etc. which
companies used in the early period to market their product.
Digital Marketing: In Digital Marketing we promote, selling products and services by online
marketing. We are executing business through digital media and devices such as Google,
Facebook, Instagram, YouTube, etc.
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Traditional Marketing Digital Marketing
The promotion of products and services through TV, ; p w
Talehions, Péones, Bioadbast, Dioor B Doar The promotion of products and services through digital

Sponsorship, etc.

media or electronic mediums like SEQ, sem, PPC, etc.

Traditional Marketing is not cost-effective.

Digital Marketing is more cost-effective-promoting.

It is not so good for Brand building.

It is efficient and fast for brand building.

Traditional Marketing is difficult to Measure.

Digital Marketing is easy to Measure with the help of
analytics tools.

It is difficult to quantify the return on investment in
traditional marketing.

It is simple to calculate in the case of digital marketing.

After the posting of the advertisement, it cannot be
altered.

Even after the posting of an advertisement, it can be
amended.

Traditional Marketing includes.

Digital Marketing includes..

T.V. advertisement

Search engine optimization (SEQ)

Radio. Pay-per-click advertising (PPC)
Banner Ads. Web design.

Broadcast. Content marketing.
Sponsorship. Social media marketing.

print Ads. Email marketing.

Users have no option except to watch the ads.

Users can even skip the ads if they lack interest.

The traditional type of marketing has local reach.

The digital type of marketing has carried a global reach.

There are standardized ways of targeting users.

The targeting here is customized and relies on the type
of user.

The methods opt in traditional marketing for market
analysis by a company leads to waiting for weeks or
months to get results.

Digital marketing gives quick results and thus helps in
getting real-time marketing results easily.

No real-time results are obtained in traditional marketing
so there is a need to draft a marketing strategy
beforehand as it relies on marketing results.

The improvement in marketing strategy is quite flexible
as it can be changed according to marketing results.

One-way communication occurs in traditional marketing
because of its rigid means to carry out the process of
marketing.

Two-way communication occurs that leads to more
customer satisfaction.

IV. IMPORTANCE OF DIGITAL MARKETING

Based on the above discussion summary of the importance of digital marketing that every
marketer should follow is written below:

e Internet marketing is endlessly more moderate than any offline marketing techniques. It can reach
a wider audience easily [11].

o In digital marketing results can be followed and monitored easily with the help of various tracking
software. Rather than leading costly client research, organizations can rapidly see client reaction
rates and measure the achievement of their promoting effort continuously, empowering them to
design all the more adequately for the following one [11].

e Collecting feedback from customers is easy to compare to traditional marketing mediums such as
TV, radio, or billboard. They can easily give feedback on any product using a website in online

marketi_ng which helps a businessman to redesign themselves in their specific domain.
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e [t helps in advancing a business through the online medium like web or portable subsequently
arriving at a large number of clients in a second. Numerous little and huge organizations are
following the methodologies of web-based showcasing to underwrite themselves globally [4].

o Digit advertisers screen things like what is being seen, how frequently and for how long, what
substance works and doesn't work, and so forth. While the internet is maybe, the channel most
firmly connected with digital marketing, others incorporate remote content informing, portable
applications, advanced TV, and radio channels.

e Digital marketing is moderate, targetable, and quantifiable and thus organizations do it and
advertisers love it.

V. ADVANTAGES OF DIGITAL MARKETING

Technology is changing rapidly and it also has affected consumer’s buying behavior. Below is
given some advantages digital marketing brings to the consumer:

1. Global Reach
Traditional marketing is restricted by geography and creating an international marketing campaign
can be hard, expensive, as well as labor-intensive. However, digital marketing happens on the
Internet, which means that the reach you can achieve with it is immense. The combination of global
reach and visibility is a great opportunity for any business.

2. Local Reach
While global reach is a significant advantage of digital marketing, it also improves local visibility,
which is especially important if your business relies on nearby customers.

3. Lower Cost
Whether you want to promote your business locally or internationally, digital marketing provides
you with cost-effective solutions. It allows even the smallest companies to compete with larger
companies using highly targeted strategies. A business can find appropriate solutions based on its
marketing goals.

4. Easy to Learn
While there are many aspects of digital marketing that you need to learn, it is fairly easy to get
started with. Tt gets more complex from the nature of the goals and the scale of the campaigns.
However, it is all a matter of finding the right strategy that works for your business.

5. Effective Targeting
Evenif you don’t have a clear idea of your target audience, digital marketing enables you to extract
data to see which audiences will work best for you and optimize your campaign around them. It
helps you to analyze the changing behaviors of customers and modify campaigns for those
changes. This ability to understand customers’ changing needs quickly is a sure way of success for
any company.

6. Multiple Strategies
In B2B that is interested in gaining international leads may have a totally different strategy than a
B2C local business selling clothes. While some companies can benefit more easily with content
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marketing and SEO, others can benefit from conversion-based ad campaigns. A well-executed
digital marketing strategy is one that changes and adapts quickly as the needs of the business
transform.
Here are some of the most common types of strategies: SEO-based content creation, search engine
marketing, social paid ads, video marketing, forum engagement, social media marketing, email
marketing, local search, remarketing, influencer marketing.

7. Multiple Content Types
For a lot of platforms, there is a wide range of content types you can choose from to keep your
brand fresh and build effective online campaigns. Unlike traditional marketing, you can more
easily reproduce one content to fit as many platforms as you want.
Here are some of the most common types of content:Blogs, Podcasts, Emailers, Ebooks, Visual
content, Infographics, Whitepapers, Quizzes, Social media posts, Webinars.

8. Increased Engagement
Users can share a blog post, like a photo, save a video, or engage with your website via a paid ad
click. The best part is that all of these actions can be measured. This enables you to create even
more engaging posts to increase brand awareness or boost sales. The more you engage online, the
more loyal customers you can get. Businesses that use engaging formats effectively in their online
strategies have an easier time converting cold traffic to loyal customers.

9. Analytics and Optimization
Analyzing your digital marketing campaigns also enables you to have the ability to pinpoint every
source of traffic and take total control of your sales funnels.

VI Disadvantages of digital marketing
Digital marketing has a few disadvantages that are discussed below:

A competitor can easily copy the digital marketing campaign of others. Brand names or logos can
be utilized to swindle customers [12].

If the internet connection is slow or there is some problem with websites, then websites may take
too much time to open and the customer will not wait much and leave.

In traditional marketing, customers can physically touch the products to verify but it is not possible
in e-commerce.

Though India is digitalizing, many customers still don't trust the online payment system or don't
know [11].

The absence of trust of the clients due to the enormous number of fakes concerning virtual
advancements. Fair organizations might be influenced since their picture and the notoriety of value
can endure harm [12].

There are many cases when users ordered products through pay on delivery method with no
intention of buying using a fake id. This shows a loophole of pay on the delivery method.

Vll CHALLENGES IN DIGITAL MARKETERS
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“In digital marketing, you need to keep learning just to stand still,” said CIM course director,
Daniel Rowles, in an earlier episode of the CIM Marketing Podcast. This is not a new maxim, and
indeed not unique to digital marketing, but this ideology has undoubtedly taken on new meaning
as marketers face perhaps their greatest challenge yet as global attentions turn to recovery post-
lockdown.

According to CIM’s Impact of Marketing research in 2020, seven out of ten (70%) marketing
professionals currently see themselves as fairly or very well-equipped for the tasks they need to
perform. However, these results are contradicted in the 2020 Digital Skills Benchmark from Target
Internet, which revealed shocking gaps in the levels of digital skills present in today’s marketers.
This could mean two things: either marketers are grossly optimistic about their own skills, or
businesses aren’t making use of the full digital marketing skillset.

As businesses turn to strategizing the recovery, these concerns will need to be addressed. In this
article, discover the starting conclusions from the Digital Skills Benchmark 2020, which uncover
some of the biggest challenges marketers face in the digital sphere today, and why today's modern
marketers need to conquer them.

VIII CONCLUSION

The world is moving from traditional to the digital world with fast speed. Every enterprise is
expecting fast growth in all dimensions quickly. So everyone wants to invest more in online
content. The more time individuals spend on the internet every year, the more digital platform they
use play an ever-developing function in their lives. The main aim of digital India is to use digital
medium. Because people can use digital platform any time anywhere from the world companics
needs to change their marketing strategy from traditional to digital. On the off chance that the
companies don't utilize the digital platform to advertise their product and services then they cannot
compete with competitions and will eventually shut down.

When customers want to buy any product online, they can easily get product information and
can compare with other products without visiting any retail store or shopping mall. It shows that
consumers are more inclined towards online buying rather than visiting a retail store. As
consumer's buying behavior is changing companies also need to change their advertising strategy
and embrace digital platforms for marketing.
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THE IMPORTANCE OF DR. SARVAPALLI RADHAKRISHNAN’S EDUCATIONAL
THOUGHTS IN 215T CENTURY

Asst. Prof. Manik Jijabhau Kasab
Head, Department of Political Science, Sharadchandra Pawar Arts & Commerce College
Dudulgaon, Alandi Ta-Haveli Dist-Pune 412105, E-Mail : manikkasab@gmail.com

Abstract

Dr. Sarvapalli Radhakrishnan the name does not require introduction. A philosopher, a great
teacher, a scholar par excellence, a creative genius, a great humanist, a spiritualist, a man of
visions, a man of mission, a man of principles, an idealist, an orator with gift of the gab, original
thinker, an eminent author and then the role of Executive Head of India are few outlines of the
personality. He was one of the greatest educationists in India. He not only enlightened India but
also the whole world by his intellectual and his outstanding personality. His birthday is celebrated
as Teachers Day in India. The present paper has tried to focus light on the“Importance of Dr.
Sarvapalli Radhakrishnan’s Educational Thoughts in 21% Century.”

Key Words: Education, Philosophy, Religion, Educational Thoughts, 21 Century, Man-Making,
Character Forming, Curriculum, Teacher’s Role, Aims of Education.

Introduction:

Dr. Sarvapalli Radhakrishnan was born in one of the remote villages of India at Tirutani near
Maitras in a Traditional Indian Family in the year 1888, he touched the best possible height
achievable in the modern world. Starting as an ordinary Indian child striving like a person from
the masses, achieving footprints at the places and positions where he lived, Dr. Radhakrishnan left
unique remark as a politician, ambassador and above all as generous and kind human being in
India and the world. Without Dr. Sarvapalli Radhakrishnan, we can’t imagine the modern India.
Objectives of the Study:

1.To know the educational thoughts of Dr. Sarvapalli Radhakrishnan.

2.To know the relevance of Dr. Sarvapalli Radhakrishnan’s education thoughts in 21 century.
Methodology of the Study:

This study was purely theoretical in nature. The secondary data was collected from different books,
journals, e-papers, articles, and biography of Dr. Radhakrishnan.

Concepts and Functions of Education:

1. Dr. Radhakrishnan defines education as the instrument for social, economic and cultural
change. He opined that only the right kind of education could solve many problems of the
society and the country. He included the following aspects about education in his
educational contribution.1.Education- Training of Intellect, Heart and Spirit 2.Humanism
in Education 3.Education for Democracy 4.Education to Develop Scientific Spirit
5.Education and Human Values 6.Education and Spiritual Values 7.Education — A search
for Integration 8 Education — A Capacity for Discernment 9.Education to Develop the
Spirit of Enquiry 10.Education to Train People for Freedom and Democracy Education and
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Self-.Discipline 11.Educational Institutions should preserve the Spirit of the Youth
12.Education for Women.

Aims of Education:
The aims of education listed by him are as follows:

1. Development of Personality 2. Development of Character Preservation, Enrichment and
Transmission of Culture 3.Development of Spiritual Values 4.Development of Vocational
Efficiency 5.Development of National Integration 6.Development of International
Understanding 7.Development of Scientific Attitude 9.Development of Careless Society
10.Development of the Habits of Simple living and high thinking 11.Development of
finding Truth, Freedom & Love.

Curriculum:
According to Dr.Radhakrishnan curriculum must be related to life. He suggested the following
aspects to be studied by the students:

1. Students should study the number of subjects such as: Languages, Literature, Social
Studies like Geography, History, Economics, Philosophy, Ethics, Theology, Morality,
Politics, Civics, Science, Mathematics, Art/Music/Fine Arts, Vocation / Profession
Subjects, Sports and Physical Education, Yoga, and Religion.

2. Students must study three languages like Mother tongue / Regional Language, Federal
Language Hindi and link language English.

Methods of Teaching:

He suggested the following methods of teaching —
1.Observation 2. Experiments 3.Discussion 4.Learning by meditation 5.Text book method
6.Seminar method 7.Tutorial system 8.The relationship of nature and society 9.Imitation
method for learning Industrial subjects 10.Yoga and Meditation 11.Question Answer &
Discussion Method

Role of Teachers:

Dr. Radhakrishnan opined that, “Teacher is the corner stone of the arch of education”.
1. Teacher should be the friend, philosopher and guide of the students.

Teacher should give appropriate inspiration to the students.

Teacher should work as mentor and trainer.

Teacher is responsible to arouse the interest of the pupil in the field of the study.

Teachers must set an example in respect of education, knowledge, behavior, human values,

morality, discipline, dedication, etc.

b B W N

The Relevance of Dr. Sarvapalli Radhakrishnan’s educational Thoughts in 21% Century—
1. The present education field in India suffers from the crisis in character and loss of moral
values, In this regard; Radhakrishnan’s educational thoughts are very pertinent in order to

develop character and moral values.
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2. In the 21* Century, if we want to achieve all round development of child as a modern aim
of education, only his thoughts can fulfill this aim. These thoughts are combination of
idealistic, realistic, humanistic and existentialistic philosophy.

3. The report of the University Education Commission under the Chairmanship of Dr.
Radhakrishnan had given the solutions to the various problems like —falling academic
standards, status and salaries of teachers, de-linking of jobs from degrees, religious
education, medium of instruction, reservation of seats for the backward etc. All these
recommendations are helpful in the current era for implementing New National Education
Policy 2020.

4. He strongly advocated for free and compulsory education for all the children of the country
irrespective of caste, creed, gender and socio-economic status. All Committees and
Commissions in India have accepted this educational ideal in the country. This ideology is
also acceptable in 21* Century and in New Education Policy-2020.

5. He supported the idea of equal rights and opportunity for both men and women in the field
of education.

6. India is a multi-racial, multi-lingual, multi-political and multi-cultural country which
stands in Unity in Diversity. So he anticipated dynamic models of education. These models
will be helpful to solve various problems arise in the 21% century.

7. Modern age is the age of science and technology. Day by day the human qualities are
discouraged. Without development of human qualities in children education is
meaningless. So, the spiritual thoughts of Dr. Radhakrishnan are helpful in this respect in
current era.

8. Dr. Radhakrishnan laid emphasis on the development of vocational efficiency in the
students. He suggested for introduction of agriculture as a subject in rural schools, opening
of agriculture colleges and Rural Universities in the rural areas. The present education
system is not able to develop new enterprises and employment for the youth. In this context,
his thought on vocational education is quite relevant and useful in this area.

9. The methods of teaching like Observation, Experiments, Discussion, Learning by
Meditation, Text book method, Seminar, Tutorial system, The relationship of nature and
society, real and living examples, Imitation method, Yoga and Meditation, Answer method
Intuition, closer the society and nature etc. all are important in 21% Century.

Conclusion: From the above discussion, it is concluded that Radhakrishnan’s educational thoughts
— concepts and functions of education, aims, curriculum, and methods of teaching, discipline and
the role of teacher are very relevant in the 21* century. His work will inspire the human citizens
forever. His birthday is celebrated as the Teacher’s Day.
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THE PRESENTATION OF CULTURE IN SHOBHA DE’S NOVELS

Joshi Chhaya Kishor
Sharadchandra Pawar Arts and Commerce College, Dudulgaon, Alandi.

Introduction:

Cultural studies as a discipline in Great Britain in 1950s. The beginning of such a study was an
extremely subjective concentration that was focused on culture’s relation in individuals lives. The
first book on this area was Richard Hoggard’s. The Uses of Literacy (1957) which described the
working class in post-war Britain. According to Hoggard culture is a part of human existence. One
cannot separate life practices such as working, sexual orientation, family life etc. The other
distinguished development of culture was the idea of analysis. Cultural studies recognized the fact
that societies are generally unequal in nature and one cannot base studies by division such as High
and low culture. A seminal book in this category is Raymond Williams’s Culture and Society
1780-1950(1958).From the 1950 s cultural studies has had a long history current developments in
cultural studies have made it much more a global practice. It began to address questions of racism,
sexism and culture. So what is its what is its function ? To make this aspect clear let me borrow
the words of Simon During, who points out that, “ cultural studies criticized the notion that any
theory could stand outside the field it claimed to tell the truth about as if it were a ‘mere discourse”
(1993,15). Thus, the new cultural studies began especially under the influence of feminism — to
concentrate on expanding autonomous values, identities and ethics in terms of women.

Like Michel Focault, the great French academic, Thomas Wilson and Edward Wheatley
interpret cultural stuches as an inquiry into the multiplicity of cultural practices and discourse and
relate it to power politics and pleasure. It is, however, based on a systematic theorization in which
certain identities like national, social, political, gender, ethnic, religious, linguistic etc. are
constructed in cultural domains. Janet Sorenson examines cultural studies as a distinct discourse
with particular uses of languages and models of reading than a broadening of the scope of study
beyond a static site of privileged cultural experience. Hence cultural studies expand and explore
the scope of the study include ethnicity, political class, gender, post-colonial writing chronical of
daily life rather than the elite product of society. Cultural studies articulate and mediate the
discourse that relates everyday life interdisciplinary and holistic approach with quite a bit of theory
included it.

According to I.A.Richards, the two pillars on which a theory of criticism must rest are an
account of value and an account of communication (1924, 25). It is precisely these aspects that are
difficult to identify in modern writing because of plural cultures and plural literatures. The present
paper attempts to discuses the presentation of culture in Shobha De’s Novels.
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The Concept of Culture:

One finds it difficult to simplify the word culture. The interpretation of culture is difficult,
as it could be a way of life , a way of behavior or even a way of being aware. A reasonably good
definition or let’s say understanding of the word can be found in the words of Raymond Williams:

A Social definition of culture, in which culture is a description of a particular way of life,
only in art and learning but also in institutions and ordinary behavior. The analysis of culture,
Jrom such a definition, is the clarification of meanings and values implicit and explicit in a
particular way of life, a particular culture. Such analysis will include ........... historical criticism
............. in which intellectual and imagination are analyzed in relation to particular traditions
and societies, but will also include analysis of elements in the way of life that to follows of the
other definitions are not ‘culture’ at all: the organization of production, the structure of family,
the structure of institutions which express or govern social relationships, the characteristic forms
through which members of the society communicate. (1961, 57)

Culture of any country is presented through art, literature, costumes, customs and traditions
of a community that moulds the pattern of human activity. The natural environment of any region
greatly affects the lifestyle of the people and helps in shaping its culture. The diversity in the
cultures around the world is also a result of the mindsets of people inhabiting different regions of
the world. Culture is composed everything symbolic that we learn. It includes all our actions and
beliefs that are transmitted from one generation to the other and become meaningful when followed
as a value system. Our values include whatever we think of as good versus bad, right versus wrong
or beautiful versus ugly. Therefore these set of values which we call culture differ from community
to community or society to society. A modern definition of culture is given by Anthropologist
William. A. Haviland in cultural as “Culture is a set of rules or standard that when acted upon by
the members of society, produce behavior that falls within a range of variance the members
consider proper and acceptable.”

Culture is not built or changed in one era. It is nurtured in the infinitive lap of time, age
after age Social traditions, atts, festivals, retreats, the way of life and the values of community are
shaped on the foundation of its culture. Any disruption in the flow of cultural values alters the
structure of a society or civilization. Different —races, societies and nations have their own specific
culture because of the variations in the historical circumstances, philosophies and modes of life,
specialties of personal and social life, geographical conditions, the extent of the development of
science and other fields of knowledge etc. Language, art and religion serve as the symbolic means
of transfer of cultural values between generations.

Literature possesses the most soothing and sacrosanct power to discover and to create
enough space for human understanding irrespective of class, creed and country. The study of
literature offers cultural diversity and hybridity which can be bridged over by providing the
creative cross-cultural capacities. The analysis of all cultures and their historicity present not only
an equilibrium but it also takes into account the moral and psychological disgust and disarray
which can be located in different masks.
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Culture of India:

India is one of the world’s oldest civilizations. The culture of India is the way of living of
the people of India. India’s languages, religions, dance, music, architecture, food and customs
differ from place to place within the country. The Indian culture often labeled as an amalgamation
of several cultures, span across the Indian subcontinent and has been influenced by a history that
is several millennia old. Throughout the history of India, Indian culture has been heavily
influenced by (dharmik) religions. Indian society poses restriction to reckless and immoral deeds
/ behavior by establishing institutions like marriage and family. Such value system is passed from
generation to generation and that is why every individual here is a social being enjoying individual
existence within society. In India individual identity is well preserved by the society. Society is
the first need because if there were no society where will be the individual? Thus,” Indian Culture’
set the limits of the individual within the framework of a society and individual existence is only
possible within this limited space.

Women writes are generally aware of the problems and restrictions that women face in the
social set-up of India. Of course, the degree and the member of restrictions differ from region to
region, caste to caste, and class to class. Consciously and unconsciously the woman writer takes
up the task of portraying women’s anguish either matter —of faculty or in a subversive manner.
Whatever the manner, Indian women writers unlike the western women writers do not adopt
modern or post modern techniques of narrative. They adopt a methodology where in they highlight
and foreground the principal character’s thoughts, actions as well as their relationships with others
in society. It is essential to identify that women’s cultural identity in the Indian setting is built upon
her interaction with various members of the family.

Moreover, it is inherently recognized that Indian women, whatever their background are
socialized and conditioned to accept the superior attitude of men, especially their husbands. Their
obedience and faithfulness to their children is another aspect that is part of their psyche, which
also indicates that to provide good family background to children. They may, in many cases resist
the temptation of breaking away from their husbands, thereby leading to a more positive attitude
of conforming Within this conformity, however, the women realize their inner selves and in many
aspects that is revealed through the writings of women.

This problem arises because social set up in India is built by the interrelationship of
individual and tradition. According to Indian socio-cultural faith tradition is a source of truth and
virtue and yet the same time, as tradition is not static but dynamic it gathers different perspectives,
which simplistically means that some writers may revere it while others may deride it. In most
cases women writers display an ironical stance towards religion because they think that tradition
curbs women’s upliftment and freedom.

Culture in Shobha De’s Novels:

Text reveal culture as practice. The life portrayed in the genre of fiction is based on
historical and socio-cultural context. Literature at a point is nothing but a product of culture. In
fact it is a representation and interpretation of culture. Culture as depicted in these works of fiction
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has three goals, namely the ideals that it seeks to possess, the past that it seeks to repossess and the
present where it exists. The ideas provide the aspirations and ambitions of society while past
provides the continuum that one seeks. Women writers have changed the traditions to include
themselves. Thus, for women writers the narrative itself contains the nuances of life that they wish
to depict.

The works of feminist writers of India in 1990°s mirror a realistic picture of the
contemporary educated, urban Indian women. At a glance, their novels appear to be a product of
feminism.on the other side, they satirize modern urban culture in the frame of feminism. To project
urban culture, they have changed tradition picture of enduring, submissive and self- sacrificing
women with a new picture of bold and liberated urban woman. Shobha De is renowned for bold
and frank style of writing. She explored the lives of bored housewives and their loveless rich
husband and family. Her novels mirror the life styles of the elite and the middle classes of urban
world. De has become the symbol of highlighting different perspectives of woman’s freedom and
liberation. She conceives the extra-marital affairs of women as the stroke to break the traditional,
cultural and moral values in society.

Shoba De present anticipation of women and project ultra — modern lifestyle of neo-rich
people. Her fiction portrays the contemporary reality of rich elite people whether they are rich
businessman, politicians, Bollywood actors, producers, journalists, doctors and industrialists. She
delves deep into the hearts of the people and exposes the reality to the world without aiming to
harm anyone. She is straight forward and talks with guts and fearlessness focusing her works to
rule out the dangers developing in the society and to bring the awareness in the society. Her work
is unique, innovative and interesting. De is a true artist who judges the demand of her modern
characters. She is the first among the feminists who lifted the condition of modern elite females of
contemporary India. An alliance with a man grants a woman heterosexual privileges, many of
which are redefined by the laws, religion and families. But, the woman has to pay its price at her
own cost, since she has to destroy herself, her voice, intellect and personal development, For a
man’s need, in these alliances. Thus shoba De rejects compulsory heterosexuality and suggests
woman to woman relation or lesbianism is better than man to woman relationship, which she has
depicted in her novels. She also refuses to participate in the game of competition for man. She
confronts her own sexuality and challenges the norms placed upon her by culture or society.

Feminism is a political, social and cultural movement which gives a considerable
significance to ‘text’ as a vehicle for carrying the ideas, beliefs, assumption, desires and wishes of
its author. Feminism presumes that it gives voice for all women irrespective of culture, caste, class,
religion and race. The word Feminine is a cultural construction and a role that is assigned to
generation of woman. In the novels of Shoba De’s women present a new pattern of values that has
come into light with the coming of this new breed of woman who are independent and self
obsessed. The conservative traditional values have undergone a total change with much changed
interpersonal relationships and moral values. The cultural and moral values have undergone a total
change. Manifesting their new pattern of values, these woman characters can be perceived and
regarded as characterless in the Indian Society. De seems to say that sex and sensuality are a part
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of life and in order to accept life one has to affirm sensuality. She is not concerned with the
traditional concept of morality and purity in love.

Marriage is considered a game for security and convenience. Institutions of family and
marriage have come under tremendous strain in the modern times. It is affected badly by aping
western culture which whips up passion and sexuality in our Indian culture too. Shobha De’s
approach is against Indian cultural tradition which is value based and has its own value system
unlike western tradition, In Indian culture; family stands for love and loyalty. De is simply aping
western culture in her novels. Her characters are modeled on western culture which is highly
individualistic and sans, values; for them morals and values are like obstacles created by society.
Shobha De depicts the urban world where man and woman do not become one in marriage; they
merely act as partners in sex. Freedom of urban culture, uncontrolled passion for sex and lust
destroys the beautiful lives of men and women and finally they get frustration in life. The high
flying modern urban culture is destroying Indian culture and tradition. Money has taken place of
human affection.

Summing up one can say Shobha De is towards creating a corrupt urban culture. She is
redefining the roles of the modern woman and putting forth a ‘new culture’ Her work elicits to us
a meaningful message of human values that a woman must not be subjugated and marginalized of
the man and reminds us to be aware from deception and deliberate trickery going in the urban
society. Whatever De has presented in her novels is just reflection of contemporary scenario and
bitter reality of the contemporary situation and mechanical lifestyle of Mumbaities.
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R. K. NARAYAN AS AN INDIAN REGIONAL NOVELIST

Pravin Dnyandev Dolas
Sharadchandra Pawar Arts and Commerce college, Dudulgaon, Alandi, Pune

Email- dolaspravinQ7@email.com

Abstract:

This paper is mainly focus on R. K. Narayan as an Indian Regional Novelist. R. K. Narayan is one
of the most eminent writers of India along with Raja Rao, Mulk Raj Anand. R. K. Narayan has
contributed to Indian English literature. R. K. Narayan compared with English Writer Thomas
Hardy. Both of them have crated imaginary places in their novels.

Key Words: Indian, Regional, Literature

Introduction:

A regional novelist is a writer who focuses on the people, culture, and customs of a specific
region or locality. Such a writer's work is often rooted in the particularities of the region, and they
seek to capture the essence of the place and its people in their writing. Regional novelists tend to
portray the challenges, struggles, and aspirations of the people living in the region and offer
insights into the social, cultural, and economic dynamics of the area. Regional novelists often use
the local language, dialects, and customs in their writing, which adds authenticity to their works.
The genre is often seen as a way to preserve the unique identity of a region and to celebrate its
people and culture. R.K. Narayan is a celebrated Indian author who is widely regarded as one of
the most significant literary figures of the 20th century. His works are known for their vivid
portrayal of Indian culture, social customs, and values.

Narayan's novels are set in a fictional town of Malgudi, which he created as a microcosm
of India. His works deal with the struggles of common people, their daily lives, and their
aspirations.

One of the defining features of Narayan's writing is his ability to capture the essence of
South Indian life. His stories are set in the state of Karnataka, where Narayan spent most of his

life. His characters often speak in the Kannada language, and their mannerisms and behavior are
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In conclusion, R.K. Narayan is a prominent regional novelist who has contributed
significantly to Indian literature. His works are deeply rooted in the culture and ethos of South
India, but they transcend regional boundaries to offer insights into the human condition. Narayan's
simple yet elegant writing style, his eye for detail, and his sensitivity towards his characters have
carned him a place among the great writers of the 20th century.
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Abstract:-

Use of Social media is being swiftly increasing during last few years. It is not only being used by the
working people but also there is

heavy rise in the use of social media by the students or we can say in education society. Use of social
media has been created a positive impact on the society. With the help of Internet all the social site and
various applications are available which can be access easily, also allow users to converse and interact
with each other, to create, edit and share new forms of textual, visual and audio content. It has a vital
influence on our live as it helps a lot in every field of life such as political field, economic field and
educational field. This paper also tries to explain the effectiveness of Social Media in young people.
Keywords— Social Media, Education, Students, social media-WhatsApp, Facebook and Twitter

INTRODUCTION

The use of social media in education helps students, teachers and parents to get more useful
information, to connect with learning groups and other educational systems that make education
convenient. ... Through these networks, you can incorporate social media plugins that enable sharing and
interaction.

People watch billion of video clips on YouTube daily. Every hour, users upload video content. Every day,
more than 90 percent of college students visit a social networking

site. People have woven these networks into their daily routines, using Facebook, Twitter, LinkedIn,
online gaming environments, and other tools.

Using of social media is not limited only to professionals or elders but also it is been widely used in
educational sectors by the students. There are people who can’t even write their own name and they are
only able to recognize him and people by their pictures have full access to internet and constantly check
their Smartphone’s for status updates

With the help of this paper we are trying to explain the positive and negative impact of using social media
on the students.

A. SOCIAL MEDIA AS INFORMATION CENTER

The Social Media changes the way of study in current generation. The students are now referring the
Social Media to get the information. There is some doubts in the authenticity of the information which is
available on the internet even it is the best medium to get the information and also time saving. 59
percentage of faculty agrees that the interactive nature '
of online and mobile technologies create better learning environments . The Social Media can act as a

Volume : 38, No. 4, 2021

Sharadchandra Pawar Arts & Commerce Coll

Du aon {Alandi), Pune




Jijnasa

ISSN : 0337-743X
medium for communication between the students and teachers using the communication service provided
by the Social Medias.
The Social Media are very effective in research purposes. According to Livingstone and Brake , “Social
networking sites, like much else on the Internet, represent a moving target for researchers and policy
makers.” The Social Media can be useful in all kinds of educations. The Social Media types like Blogs
and Content Communities has better role in education. The Content communities and Blogs can be act as
a Digital Library.
It can provide useful information and contents which are not available by nearest resources. Content
Communities can provide both visual and text information. You Tube like Content Community members
are providing lots of education programs to learners that means it helps not only for students. Sherer and
Shea claimed that YouTube increased participation,
personalization (customization), and productivity. YouTube also improved student’s digital skills and
provided opportunity for peer learning and problem solving.
Online communities are also helping the students in their education. They provide instant
communications between the members. The Connected Educators research supports and extends earlier
findings that suggest that active participation in online communities of practice can produce significant
value for educators, students, schools, and districts . The members in the online communities help other
members with their knowledge by answering the questions to the other members. One of the methods to
make the information available is by sharing through social medias. Common people will share things
which they find interesting. “Many larger universities have multiple accounts across various channels that
are
specific to departments or schools (i.e., Twitter, YouTube, Facebook accounts for the medical school,
English department, admissions office, etc.) and often times the school’s news service or public affairs
office will pick out information that could appeal to the broader audience and share it through the general
university account, Wolter said.”

GO TO COLLEGE WITH SOCIAL MEDIA

Social Medias are very helpful in finding a college, and finding better career for students. From Ivy Wise
“Research is key when finding your best-fit school, and it's crucial to leave no stone unturned. While it's
important to become familiar with a school's website and to physically visit the campus if you can, social
media outlets are effective supplemental

research tools. Arming yourself with all the information possible will help you develop a college list that
meets all of your interests and needs!”. The Colleges and other institutions are fully active in Social Media
with their online identity like College profile in Facebook. Students can refer the college’s and
institution’s profile and choose the satisfactory colleges and institutions for their higher studies.
According to Dr.Kat Cohen “A Zinch survey last year found that 68% of students used social media to
research schools, and 38% said they used it as a research tool when deciding where to enrol. This has
prompted college and universities to use social media as an informative recruitment tool, with 97% of
schools using social media in their online recruitment efforts (up from 37% 10 years ago), according to
the

National Association for College Admissions Counselling.”.

C. SOCIAL MEDIA FOR PROFESSIONALS .
Social Media is also very helpful for those who seek for jobs and those in search for careers. LinkedIn is
a Social Media for professionals. The people use this Social Media as an effective tool for job hunting.
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There are many more Professional Networking Sites apart from LinkedIn but it may the biggest one in
across different countries. The LinkedIn Network is purely intended for professionals. It helps to make
professional connected network to build a better career. It also allows showcasing the user’s professional
gallery which consist of the work examples and videos and slide shares etc.
D. SOCIAL MEDIA
“Social networks have become thoroughly rooted in modern culture. People have woven these networks
into their daily routines, using Facebook, Twitter, LinkedIn, online gaming
environments, and other tools. Social networking makes kids more peer-based. Young people are
motivated to learn from their peers online. They interact and receive feedback
from one another. They are motivated to learn more from cach other than from adults. Teachers and adults
are no longer the only sources of knowledge. It makes kids more
networked than ever. It is casier for kids to make friends with people all over the world, most of whom
they will never ever meet without these technological advances. Professor Larry Rosen notes that teens
are developing the ability to show virtual empathy for distressed.
Social media applications therefore allow users to converse and interact with each other; to create, edit
and share new forms of textual, visual and audio content. Social media
applications are seen to be open rather than closed, bottom-up rather than top-down
media tools a part of traditional learning is attractive to students and can motivate their participation in
the learning process.E-Learning, the social network sites handled the big problem by providing
information to the educators in the recent period. However, Social networks have helped to resolve some
of these problems, by adding interactive side with a student, and make the participation of the students in
the educational process which leads to an increase to attract them toward e-learning and to clarify the
reason behind the
attattraction educated about social network sites.

. SOCIAL MEDIA & EDUCATION

Learning with Social Media

It’s no secret that most students and teachers have smart-phones and have used social media in education.
In fact, there are apps and web tools that offer social media in an

educational context.With faculty using a variety of software tools and free web
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applications to enhance learning, communication, and engagement, the use of social media is on the rise
in higher education classrooms. Compared to traditional learning
method that provide few opportunities for learners to develop and maintain their own learning activities,
learning platforms based on social media place the control of
learning into the hands of learners themselves. A growing number of research efforts have been made to
support teaching and learning using a variety of social media
tools. Social networking site for college students are been developed aiming at enhancing both
collaborative study and social interaction.
The research tells that making social media tools a part of traditional learning is attractive to students
and can motivate their participation in the learning process.

Preas) iy st ts

Positive Impact

Social media did make the world a smaller place, now we have more information, more knowledge, and
have better opportunities to use it. Social media improved our ability to

absorb information, what would have seemed to be over whelming to someone 20 years ago is normal to
us, we havean extreme ease in processing and we are evolving quickly.

Following are the Positive Impact of Social Media on Education:

1. Google and education, Google has helped over 20 million student in their education using their
tools.

2. By spending so much time working with new technologies, students develop more familiarity with
computers and other electronic devices.

3. With the increased focus on technology in education and business, this will help students build
skills that will aid them throughout their lives.

4. Talents got discovered faster, students who were good at programming got their name out their
easily, student who were good in music, got their videos out and shared leading them to their dreams.

5. A lot of the students were able to inform public about their issues — using social media which
brought awareness and helped solve a lot of problems.

6. The case with which a student can customize their profile makes them more aware of basic aspects

of design and layout that are not often taught in schools.
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[ The ease and speed with which users can upload pictures, videos or stories has resulted in a greater
amount of sharing of creative works. Being able to get instant feedback from friends and family on their
creative outlets helps students refine and develop their artistic abilities and can provide much needed
confidence or help them decide what career path they may want to pursue.
Negative Impact
The prime bad effect of social media is addiction. Constantly checking Facebook, Twitter, LinkedIn other
social media updates. This addiction could negatively affect
other valued activities like concentrating on studies, taking active part in sports, real life communication
and ignoring ground realities.
There are hundreds of thousands of fake accounts on social networks who are boys pretending to be girls
to be friends with girls and in most cases this leads to embarrassments
and disappointments which finally result in depression.If there is awareness about the risk of social media
in our community it will not lead to anything bad but there is
always lack of public awareness and as mentioned above that the graph of internet users is getting higher
and higher while we are still far behind in the field of education thus
public awareness is very difficult in societies with lack of education.
Following are the Negative impact of Social Media on Education: -
1 The popularity of social media, and the speed at which information is published, has created a lax
attitude towards proper spelling and grammar. The reduces a student’s ability to effectively write without
relying on a computer’s spell check feature.

2, Many students rely on the accessibility of information on social media and the web to provide
answers. That means a reduced focus on learning and retaining information.
3. Our ability to retain information has decreased, and the willingness to spend more time

researching and looking up good information has reduced, due the fact that we got used to the ease of
accessibility to information on social media.

4. Students, who attempt to multi-task, checking social media sites while studying, show reduced
academic performance. Their ability to concentrate on the task at hand is significantly reduced by the
distractions that are brought about by YouTube, Facebook or Twitter.

5. The more time students spend on social sites, the less time they spend socializing in Person
Because of the lack of body signals and other nonverbal cues, like tone and inflection, social networking
sites are not an adequate replacement for face-to-face communication. Students who spend a great deal
of time on social networking are less able to effectively communicate in person.

6. The degree to which private information is available online and the anonymity the internet seems
to provide has made students forget the need to filter the information they post. Many colleges and
potential employers investigate an applicant’s social networking profiles before granting acceptance or
interviews. Most students don’t constantly evaluate the content they’re publishing online, which can bring
about negative consequences months or years down the road.

s Students are having a harder time getting to communicate face to face with people, and are losing
their people skills, due to that they are spending more and more time talking from behind a screen.

CONCLUSIONS

The Social Media is now with lots of services and resources. These services and resources can make use
by the users

of Social Media. This paper is used to study its effectiveness in education filed and found out that it is
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very useful tool in
education purposes and beyond. Students can make use of the interaction services, blogging services,
group services in
their studies and also use Social Media effectively for search for colleges and career opportunities.
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A COMPARATIVE STUDY ON FINANCIAL PERFORMANCE OF HDFC BANK AND
AXIS BANK USING COMMON SIZE STATEMENT ANALYSIS.

Dr. Amarish Padma, Assistant Professor, PCET’s S. B. Patil Institute of Management, Pune,
Mabharashtra
Dr. Hansraj Thorat, Head Rescarch, Suryadatta Group of Institute, Pune, Maharashtra

ABSTRACT:

The financial analysis is the process of identifying the financial strength and weakness of the firm
establishing relationship between the items of balance sheet and the profit and loss account. The
study has undertaken of HDFC Bank and Axis Bank Limited with a view to have an insight in the
financial performance of the banks. In the present study efforts have been taken to determine the
financial condition and performance of the firm using Common Size Statement Analysis. The present
study has thrown major concentration in common size statements of last five years of the banks.

Key words: Financial analysis, Common size statement, Banks, Financial Performance

INTRODUCTION:

Common size analysis, also referred as vertical analysis, is a tool that financial managers usc to
analyze financial statements. It evaluates financial statements by cxpressing each line item as a
percentage of the base amount for that period. The analysis helps to understand the impact of each
item in the financial statement and its contribution to the resulting figure.

Common Size Statements: These are the statements which indicate the relationship of different items
of a financial statement with a common item by expressing each item as a percentage of that
common item. The percentage thus calculated can be easily compared with the results of
corresponding percentages of the previous year or of some other firms, as the numbers are brought to
common base. Such statements also allow an analyst to compare the operating and financing
characteristics of two companies of different sizes in the same industry. Thus, common size
statements are useful, both, in intra-firm comparisons over different years and also in making inter-
firm comparisons for the same year or for several years. This analysis is also known as “Vertical
analysis’.

PROBLEM STATEMENT:

It is difficult to analyze the banks of different sizes and varying sales figure. Common size financial
stalements help to analyze and compare a company's performance over several periods with varying
sales figures. The common size percentages can be subsequently compared to those of competitors to
determine how the company is performing relative to the industry.

OBJECTIVES OF THE STUDY:
1. To study and analyze the financial statements of HDFC Bank and Axis Bank
2. To study and compare the financial performance of HDFC Bank and Axis Bank
3. To analyze changes in individual items of financial statements during a given period

REVIEW OF LITERATURE:

New evidence on measuring financial constraints: Moving beyond the KZ index, Hadlock, C. J., &
Pierce, J. R. (2010). The Review of Financial Studies, 23(5), 1909-1940. The authors collect a
random sample of companies from 1995-2004 and obtain complete qualitative data from financial
filings in order to classify financial constraints. With the help of this categorization, they assess

tince on other common constraint measures validity. The findings are that

pettifically useful predictors of levels of financial constraints. Finally, the apR ent a

s straints measure solely on the basis of these features of a firm gparadehandra Pawar Arts & Commerce Colleg-
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Have financial statements lost their relevance?, Francis, J., & Schipper, K. (1999). Journal of
accounting Research, 37(2), 319-352. This research investigates the Kuwait issue of a frontier
market. The authors use the price regression model. They collect 2490 samples from all firms listed
on the KSE (Kuwait Stock Exchange) for twenty-one years. The findings are that the decrease in the
value relevance of earnings is more pronounced and deeper as compared to the book value. The
findings are useful for the regulators since they provide an estimate of the effectiveness of the recent
financial reporting environment. It focuses on the need for improvements as high-quality data assists
equity holders to calculate value more precisely. This paper contributes to the research related to
capital market changes in the value relevance of financial statement data by a statistical examination
of a frontier capital market.

Effects of comprehensive-income characteristics on nonprofessional investors' judgments: The role
of financial-statement presentation format, Maines, L. A., & McDaniel, L. S. (2000). The SFAS
(Statement of Financial Accounting Standards) number 130 requires firms to report whole income in
a basic financial statement, but the presentation can be in the form of a comprehensive income
statement or stockholders equity statement. The authors evaluate the effects of alternative formats of
presentation on the processing of comprehensive income data of the nonprofessional investors,
particularly, data disclosing the unrealized gains volatility on marketable securities available for sale.
The findings arc that the judgement of nonprofessional investors about the performance of
management and corporate depict the comprehensive income volatility only when they present it in a
comprehensive income statement. So, the formats affect the way, the nonprofessional investors
weight their comprehensive income data.

Auditfirm tenure and the quality of financial reports, Johnson, V. E., Khurana, 1. K., & Reynolds, J.
K. (2002). This paper evaluates, for how long the relationship between an audit firm and a company
exist with the quality of financial reporting. The authors use 2 proxies for quality of financial
reporting and a Big six clients sample matched on size and industry. They find audit-firm tenures of
4 to 8 years as medium and 2 to 3 years as short tenures related to financial reports of low quality.
They do not find any evidence of decreases quality of financial reporting for long-term audit firm
tenures of 9 or more years. On the whole, the results show empirical evidence relevant to the
recurring discussion which relies on isolated cases and anccdotal evidence.

TYPES OF COMMON SIZE ANALYSIS:
Common size analysis can be conducted in two ways, i.e., vertical analysis and horizontal analysis.
Vertical analysis refers to the analysis of specific line items in relation to a base item within the same
financial period. For example, in the balance sheet, we can assess the proportion of inventory by
dividing the inventory line using total assets as the base item.
On the other hand, horizontal analysis refers to the analysis of specific line items and comparing
them to a similar line item in the previous or subsequent financial period. Although common size
analysis is not as detailed as trend analysis using ratios, it does provide a simple way for financial
managers to analyze financial statements. :
Balance Sheet Common Size Analysis
The balance sheet common size analysis mostly uses the total assets value as the base value. On the
balance sheet, the total assets value equals the value of total liabilities and shareholders’ equity. A
financial manager or investor uses the common size analysis to see how a firm’s capital structure
compares to rivals. They can make important observations by analyzing specific line items in
relation to the total assets.
For example, if the value of long-term debts in relation to the total assets value is too high, it shows
that the company’s debt levels are too high. Similarly, looking at the retained earnings in relation to
the_total assets as the base value can reveal how much of the annual profits @Eﬂned on the
ARG
m;m‘ C ommon Size Analysi:s" B an:‘;\lac;tiiiommarqe College
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investors and finance managers how the company is doing in terms of revenues, and they can make
predictions of future revenues. Companies can also use this tool to analyze competitors to know the
proportion of revenues that goes to advertising, research and development, and other essential
expenses.

SCOPE OF STUDY:
The study shows financial position of the two selected private banks. The scope is limited to two

banks HDFC and Axis bank and study is only about Financial Statements i.e. Profit and Loss account
and Balance Sheet of last five years.

RESEARCH METHODOLOGY:

Type of Research — Descriptive Research

Sources of Data — The study is based on secondary data. Information required for the study has been
collected from the Annual Reports of HDFC Bank and Axis Bank.

Period of Study: - The study covers a period of 5 years from 2017 to 2021 is taken for the study.

ANALYSIS AND INTERPRETATION OF DATA:
Profit & Loss (All Figures in Percentage): -

ADFC Axis
ARTICTN Ale | Mar- | Mar- | Mar- | Map- | Mar- | Mar- | Mar- | Mar- | Mar- | Mar-
PARTReTS | e o e e L £ hag e s L
Interest Earned 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00 | 100.00
Other Income 17.74 | 1897 |17.81 |20.26 |20.85 |[2625 |23.96 |23.88 |24.80 |23.31
g 52.18 | 5003 |51.26 |51.06 |4632 5938 |5933 |60.52 |59.76 | 54.06
Expended
g""_m““g 2843 | 2828 |2639 |26.74 |27.08 |[27.39 |3056 |28.80 |27.63 |28.87
Xpenses
Total Provisions | 5.18 | 7.39 | 7.63 | 1058 | 1299 [2720 |33.80 |21.88 |29.59 |26.55
Profit Before Tax | 31.94 | 3327 |3253 |[31.88 |3447 |1228 |027 |1268 |783 |13.84
Taxes 1095 [1148 |1124 |9.01 |872 [401 [-034 [418 |[523 |348
Net Profit 2099 |21.79 |21.30 |2287 |2575 |826 |060 |851 |[260 |1035
| i
!
Profit and Loss . Profit and Loss Account
Account of HDFC of Axis Bank
£ 100% | 100% -+
80% |- 80%
60% - 60% -
40% 40% |
; i
| 20% 4 i 200% - i
0% S— ! . L SR 'T O% i S B LT 3 = i
Jan-17 Jan-18 Jan-19 Jan20 Jan-21 lan-17 lan-18 Jan-19 Jan-20 Jan-21 ‘
i Interest Expended i Operating Expenses : H Interest Expended i Operating Expenses I
i Profit Before Tax i i Total Provisions i Profit Before Tax }
| .
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[. Interest Earned: - 1t is the revenue earned by the bank from its core lending activity over a
~ financial year, which is income earned on core operations.

2. Other Income: - It refers to the type of income that is not related to core-operations of an
entity. More the other income means more efficient in non-core banking activity.

a. HDFC has shown increasing trend in other income from FY 2017 is 17.74% to
20.85% in year 2021

b. Axis Bank — It has other income reduced from 26.25% in 2017 to 23.31% in 2021
which still more than HDFC.

3. Interest Expended. - 1t is the amount paid on deposits accepted by the bank over financial
year. This should be less in proportion to interest earned shows how efficiently you are
managing the loans,

a. HDFC — Interest expended is reduced from 52.18% in 2017 to 46.32% in 2021 of
Interest carned means approximately only near to half amount is paid as interest.

b. Axis Bank - Interest expended is reduced from 59.38% in 2017 to 54.06% in 2021 of
Interest earned. But which is still more than HDFC Bank.

4. Operating Expenses: - It is non-interest expenses of the banks like salaries, rents, taxes,
amortization etc. over financial year

a. HDFC and Axis Bank— Operating expenses of Axis bank slightly higher of 28.87% of
interest earned in 2021 as compared to HDFC which is 2708% of interest earned in
2021. HDFC is slightly more efficient compared to Axis Bank.

3. Total Provisions: - It includes provisions for unrecoverable assets over financial year. It
shows the lending habit. Higher the provisions, poor the lending habit of bank.

a. For HDFC, it is not good sign as provisions is goes on increasing from 5.18%
t012.99% but compared to Axis, it is in better position where Axis has to keep
approx.. 27% as provisions and shows poor lending habit this has affected their Net
profit.

0. Profit before tax: - 1t is the total profit after accounting for operating and non-operating

expenses but before paying corporate tax.
Taxes: - The amount of income taxes paid or payable on net carnings of the business
8. Net Profit: - 1t is the final profit left over after subtracting all operating and non-operating
items from revenues.
a. HDEFC — Net profit shown increasing trend and increased to 25.75% in 2021 which is
good sign.
b. Axis shows fluctuating profit and reached to 10.35% in 2021,

~
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Balance Sheet (All Figures %) Dudulgann (Alandi), Pune
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17 i8 16 20 21 i7 18 19 20 21
Balance with RBI 4.39 9.84 3.76 472 557 513 313 4.38 928 5.20
Balance with Banks 1.28 {7 | 2.78 0.94 127 3.23 ] 18 4.01 1.35 1.00
_’l’nvcstments 2Ry 10276 | 23,55 2560 | 2540 21.41 2026 2184 4 1713 (122,78
/ 4.2 : 5 : i R
Advances 64.20 | 61.88 | 65.84 64.93 | 64.85 62.03 | 63.59 |61.77 | 62.44 |62.62
Net Block 0.42 0.34 0.32 0.29 0.28 (.58 0.52 0.47 0.42 0.42
Other Assets 4.89 3.47 3.75 352 263 7.58 7.29 7.49 9.33 8.06
Total Assets 100.00 | 100.00 | 100.00 100.00 | 100.00 100.00 | 100.00 | 100.00 | 100.00 | 100.00
Liabilities of HDFC Liabilities of Axis Bank
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i
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id Net Block 1 Other Assets id Net Block il Other Assets

Interpretation: -
Total Liabilities and Total Assets: It is considered as base for calculation.

I. Total Liabilities: It is the sum of sources from Share Capital, Total Reserves, Deposits,

~Borrowings and other liabilities. Maximum source of funds should be from depositors as it is

"Ry cheap source and need to pay very low cost from the source.

\ Capital: - Tt 1s the part of the capital that have been obtained by isst shares

gmmon shares and preference shares -
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3. Total Reserves: - It is a certain portion of profits retained in the business to meet future
contingencies and growth prospects etc.
4. Deposits: - It includes sum of all money deposited into savings, fixed deposits, term deposits
ete. cheaper source of funds.
a. HDFC- Maximus source of funds is 76.43% in 2021 from depositors good in
attracting depositors.
b. Axis Bank — Maximum source of funds is 71.01% in 2021 from depositors which is
good sign but still less as compared to HDFC Bank.
5. Borrowings: - It includes money taken from central bank or interbank bank loans.
a. Axis has more borrowings from banks 14.34% as compared to HDFC of 7.76% in
2021
6. Other Liabilities: - 1t 1s the amount that is kept aside in your accounts to cover a future
liability. Other liabilities are all miscellaneous obligations that a company lumps together on
financial statements
a. Axis bank and HDFC bank has almost same amount of source from other liabilities
with approx. 4%
7. Total Liabilities: - Tt is the combined debts that a company owes to stakeholders and others.
Assets:- Almost similar in all aspects except Investments and Deposits.
8. Balance with RBI: - It is the short term asset for a bank in terms of cash kept with RBI
9. Balance with Banks: - It is the short term loan that a bank gives to earn interest on the surplus
balance
10. Investments: - All investments made by the bank. Mostly it comprises of government
securities, treasuries and bonds.
a. HDFC has more investments of 25.40% as compared to Axis of 22.70% of total
assets.
[1. Advances:- The total of advance of a specified sum of money to individual or business by a
bank :
12. Net block: - It is the sum of total of all the assets valued at the cost of acquisition (gross
block) less accumulated depreciation on assets.
13. Other Assets: - The sum of other assets apart from loans and investments
14. Total Assets: - Assets are anything that a business owns, has value and can be converted into
cash. It includes all the current and non-current assets that a company owns.

CONCLUSIONS:

In core banking — HDFC is good compared to Axis banks. Where the interest expended is less than
Axis bank, which shows they don’t pay higher interest to attract depositors. In Non-core banking —
Axis is good in income from other sources. Interest expended is higher in Axis banks, means paying
higher interest rates to attract the depositors. Overall HDFC is more efficient in lending habits and
able to earn more profits than Axis Bank.
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A STUDY ON IMPACT OF BUSINESS VARIABLES ON FINANCIAL PROBLEMS OF
MICRO, SMALL AND MEDIUM SCALE TEXTILE UNITS IN SOLAPUR CITY

Dr. Amarish Padma, Assistant Professor, PCET’s S. B. Patil Institute of Management, Pune,
Maharashtra
Dr. Hansraj Thorat, Head Research, Suryadatta Group of Institute, Pune, Maharashtra

ABSTRACT:

Globally, there is an increased recognition of the important role played by micro, small and
medium enterprises (MSMEs) in the economic development of a country. Similarly, In India,
MSME:s is the main engine behind the economic growth. In particular, MSMEs is one of the biggest
contributors to GDP, employment and plays a core role in the supply chain of large businesses. One
of the major problems faced by MSMEs in India is lack of finance to advance business growth.
MSME:s lack setup capital, liquid capital, working capital and investment capital to survive and grow
in a dynamic and predatory competitive business environment. MSMEs heavily depend on the
financial institutions such as banks, credit corporations and development banks for the supply of
finance to meet their daily financial needs. Against this backdrop this paper will examine the
financial obstacles faced by MSMEs. The paper will provide some recommendations for change in
government policy and regulation in assisting MSMEs.

Keywords: Financing Development, MSMEs, Finance, Financial Problems, Business Variables,
Regulatory Policies, Nature of Ownership, Turnover, Age of Unit, Capacity Utilization.

INTRODUCTION:

In present scenario of business, the micro, small and medium enterprises have been accepted
as the engine of growth for promoting equitable development. The Indian economy thrives through
the process of creating enterprise. The MSME have been contributing to expansion of entrepreneurial
culture through business innovations. The MSME are widely dispersed across the sector of the
economy, producing diverse range of products and services to meet demands of local as well as
global markets. The contribution of MSME in GDP is 6%, 33% manufacturing sector and 45% in
exports. The number of MSME and employment in MSME sector are 512.99 lakh and 1112.28 lakh
respectively.

Classification of MSME

Sr. Classification | Manufacturing Enterprises * | Service Enterprises **
No. (Rupees in Lakhs) (Rupees in Lakhs)

1 Micro 25 10

2 Small 500 200

3 Medium 1000 500

*Investment Limit in Plant and Machinery
**Investment Limit in Equipments

PROBLEM STATEMENT:

This study is relevant, particularly, when the Government is very keen on the promotion and
development of this capital sparing and labour intensive sector. It has already been mentioned that a
big role is played both by the Public and Private Agencies for the promotion and smooth functioning
of the sector. Yet, this sector is not performing up to the expectations of many as it has been
suffering from several problems. Therefore, the importance of the present study need not be over
emphasized in the light of the fact that different problems are centered in this sector and that this
study aims at resolving the varied problems of this sector.

R ent study attempts to throw light on the varied problems of the micro, small and medium
CRYOTS: er, the study may help the policy makers to formulate of certain policies in the light of
ing §eillitions to resolve the problems of MSME’s with entitled “A Study on Impact of
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Business Variables on Financial Problems of Micro, Small And Medium Scale Textile Units In
Solapur City”

OBJECTIVE OF THE STUDY:

1. To study the impact of business variables (ownership, turnover, age of unit and capacity
utilization) on financial problems of Micro, Small and Medium scale textile units in Solapur
city.

2. To rank the 23 Financial Problems faced by owners of MSMEs

HYPOTHESES OF THE STUDY:

1. Hy: There is no significant impact of nature of ownership on the financial problem of
Micro, Small and Medium scale textile units in Solapur city
H,: There is significant impact of nature of ownership on the financial problem of
Micro, Small and Medium scale textile units in Solapur city

9. Ho: There is no significant impact of turnover on the financial problem of Micro,
Small and Medium scale textile units in Solapur city
Hy: There is significant impact of turnover on the financial problem of Micro, Small
and Medium scale textile units in Solapur city

3. Hy : There is no significant impact of age of unit on the financial problem of Micro,
Small and Medium scale textile units in Solapur city
H;: There is significant impact of age of unit on the financial problem of Micro, Small
and Medium scale textile units in Solapur city

4. Hy: There is no significant impact of capacity utilization on the financial problem of
Micro, Small and Medium scale textile units in Solapur city
Hy: There is significant impact of capacity utilization on the financial problem of
Micro, Small and Medium scale textile units in Solapur city

SCOPE OF THE STUDY:

a. Subjective scope: -

Research study is related to impact of demographic and business variables on twenty three
financial problems identified by researcher.

b. Organization wise scope: -

Research study is related to impact of financial problems on financial performance of textile
manufacturing units in Solapur city.

c. Geographical area wise scope: -

Research study is limited to Micro, Small and Medium scale textile units in Solapur city area.
It is related to Solapur MIDC area.

d. Analytical scope: - Research study has scope of analysis of different financial problems,
impact of demographic and business variables on Micro, Small and Medium Scale Textile
units in Solapur city.

e. Period wise scope: -

Even though the study is not limited to a specific time period, but for the convenience the
study mainly had focused on four years spreading from 2013 to 2017.

LIMITATIONS OF THE STUDY:
The research has certain limitations: -
a. The universe of the investigation is restricted to the Solapur City of Maharashtra. As such the
seneralizations of the results of the study could only be restricted to the area under investigation
yigarticular and the areas where the similar conditions prevailing general.
study covered the registered units of Micro, Small and Medium Scale units at District
dtlitries Centers (DIC’s), which is not applicable for unregistered units.

-
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¢. Many of the owners did not maintain the proper records of their production, income,
expenditure, profit; hence the details supplied by memory call method may lead under or over
estimation of the values.

d. The inferences drawn and findings and conclusions obtained from research study are depend
upon the financial information given by the Micro, Small and Medium scale textile units in
Solapur city.

RESEARCH DESIGN OF THE STUDY:

The challenging problem that follows the task of defining the research problem is the
preparation of the design of the research project, known as the research design.In fact the research
design is the conceptual structure within which the research is conducted; it constitutes the blueprint
for the collection, measurement and analysis of data, The descriptive research design is used in the
present study.

SAMPLING DESIGN OF THE STUDY:

A sampling design is a definite plan for obtaining a sample from a given population. It refers
to the technique the researcher would adopt in selecting items for the sample. It includes the
followings;

Universe: The owners of Micro, Small and Medium Scale Textile units of Solapur District.
Population: The owners of Micro, Small and Medium Scale Textile units of the Solapur City.
Sampling frame: The list of owners of registeredMicro, Small and Medium Scale Textile units of
the Solapur City at DIC (District Industries Center) office record.

Sample size: The owners of the selected Micro, Small and Medium scale textile units of Solapur city.
The 354 questionnaire were circulated out of which 327 questionnaire were appropriate for the
purpose of research work. The total Micro, Small and Medium Scale Textile units are 2200 units of
population data received from DIC (District Industries Center) Source: Office record: DIC.

The sample size is calculated from the formula given below.

n=N/(1+N*e’

n = Sample Size

N = Population

e = Level of Significance

Sampling procedure: The systematic random sampling (Probability sampling) is used for the data
collection.

REFERENCE PERIOD:

The length of the study is not limited but the reference period covers four years from 2013 to
2017. The reference period for the collection of primary data was six months. The survey was
conducted during the period from September 2016 to March 2017.

COLLECTION OF SECONDARY DATA:

The research is also based secondary data. The secondary data is collected from various
secondary sources like the Ministry of Micro, Small and Medium Enterprises, Development
Commissioner, Ministry Of Micro, Small & Medium Enterprises, Maharashtra Industrial
Development Corporation, Reserve Bank of India publications, the key performance indicators of
the Micro, Small and Medium Enterprises (MSMEs), the central and state government publications,
publications of economics and statistics department, different committee reports, the Micro, Small
and Medium Enterprises (MSME) annual reports. The secondary data is also collected from the

gy periodicals, magazines, journals, Ph.D. theses and websites etc. The collected secondary
ds%een critically analyzed in the chapter-5.
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COLLECTION OF PRIMARY DATA: -

The primary data are those which are collected afresh and for the first time, and thus happen to be
original in character. The primary data has been collected through the field survey. For this purpose
one set of structured questionnaire was prepared for the owners of Micro, Small and Medium
enterprises in Solapur, The owners are personally interviewed which enabled the researcher to
get the first hand information and gave an opportunity to observe the owners personally. It
was made sure that the questions were correctly understood by the owners (respondents) by asking
the questions in the local language and repeating questions whenever necessary. The primary data is
analyzed in the chapter-5.

The questionnaire was prepared to meet the objectives of research. Questionnaire includes
both open end and close end questions. The questionnaire is divided into three parts, first part has
personal details of owner of unit, second part includes details of the unit and third part contains
details about the problems faced by owners.

ANALYSIS AND INTERPRETATION OF PRIMARY DATA: -

The collected primary data has been processed and analyzed according to the objectives of
research. The data has been classified and tabulated to analyze and interpret accordingly. The
statistical tools like percentage, frequency, average, standard deviation, coefficient of variation (CV),
t-test, analysis of variance (ANOVA), chi square test etc. were used for the analysis. For the analysis
of data the Statistical Package for the Social Sciences (SPSS), Microsoft Office (MS Office) was
used.

Statistical tools used for the analysis:

The collected data analyzed by using the statistical tools like percentage, frequency, average,
standard deviation, coefficient of variation (CV), difference of mean test, correlation, regression,
coefficient of determination, analysis of variance (ANOVA), chi square test etc. the help of
Statistical Package for the Social Sciences (SPSS), Microsoft Office (MS Office) taken for the study.
The findings of the data are suitably interpreted and finally the necessary inferences are drawn.
Tables, charts, diagrams, figures, maps are used to make the data more attractive and relevant. Below
is given the specific statistical tools used to analyze the data.

1. To test the difference between nature of ownership and financial problems of micro, small
and medium enterprises ‘ANOVA’ test is used.

2 To test the difference between age of unit and financial problems of micro, small and
medium enterprises ‘ANOVA’ test is used.

3. To test the difference between turnover and financial problems of micro, small and
medium enterprises ‘ANOVA’ test is used.

4. To test the difference between capacity utilization and financial problems of micro, small

and medium enterprises ‘ANOVA’ test is used.

ANALYSIS AND INTERPRETATION OF DATA

The researcher identified 23 financial problems faced by Micro Small and Medium
Enterprises from the past literatures. Efforts are also made to analyze the reasons for the problems
and suggest to appropriate measures to resolve them. The researched also collected primary data
from questionnaire from 327 MSME’s textile units and analysis done on the collected data.

Sr. No. | Types of Financial Problems Sr. No. Types of Financial Problems
1 Expensive Raw Material 13 Insufficient Fixed Capital
2 High Wastages, Sabotage, Breakage 14 Insufficient Working Capital
3 Heavy Equipment and Maintenance Cost 15 Inability to obtain External Financing
4 Increase in cost of overheads 16 Inability to obtain Internal Financing
5 High Wages or Payroll 17 High Rate of Interest
High Training and Development Cost 18 Lack of Collateral Security
High insurance costs 19 Heavy Start-up Cost
?ﬂ High Wholesale Cost Price 20 I[_)I:;gryh Covmmimne hax, Ya-Le Lok
W5
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9 High Transportation and Petrol Cost 21 High Rent, Utilitics Cost S
10 Heavy Advertisement and Promotion Cost 22 Ability to meet financial obligation
11 High Bad Debts and Write-offs 23 Delays in account receivables payment
12 Fluctuations in Sales Volume
HYPOTHESES TESTING: -

A) RELATIONSHIP BETWEEN NATURE OF OWNERSHIP AND FINANCIAL
PROBLEMS FACED BY MSME’S.
Hypothesis 1:
Hg: There is no significant impact of nature of ownership on the financial problem of the MSMEs
H,: There is significant impact of nature of ownership of owner on the financial problem of the
MSMEs

TABLE —1 THE RELATIONSHIP BETWEEN NATURE OF OWNERSHIP AND

FINANCIAL PROBLEM (ANOVA TEST)

;‘;’_ Financial Problems Ownership S8 MS F Sig Results
| Expensive Raw Material ﬁﬁi‘&f’éﬁﬁ” };ﬂg ;g?gg 139931 |<.00001 |Sig
s et S R |56
o et R | [
B = = e
5 - WGk Negesor Pyl %ii:;eggﬁ);ps ;;‘;’ﬁf ’{'::2’258 41049 | <.00001 |Si&
WiCc o avmC Spenreec
7 | High insurance costs \B;tt‘;if‘ég’:;f’s 2'1690;35 ?:;?38 0.15907 | <.00001 |Si&
8 | Bilgh Whelesdle Gost Price aeia”ﬂf‘é?of;sps sear gf‘]ggz 3.04025 | 0.04019 | Si&
M ema — = =t APy
o e b T [
e (B B [
13 | Insufficient Fixed Capital gfitt‘l’:i‘:f”(‘;gf;sps 251751;2‘51 :;’Oggg; 16.8916 |<.00001 |5
et B T T
B Rl = 0 e
T . = =t Aprme
17 | High Rate of Interest I‘ifitt‘l’;’frf’(‘}g?;‘sps %‘17.,6_252 ézgggg 140852 | 0.024557 | Si&
18 | Lack of Collateral Security g\fittmf‘éiﬁ’p‘;ps ;266322 ;_76'2‘5‘; 6.48092 | 0.001739 | S'&
avy Start-up Cost ,‘B;itt”h";""é?o":’p‘;ps 150 | g ss719. | 0079086 | S'E
il 3t I
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: o Between Groups | 26.4559 | 13.228 Sig.
21 High Rent, Utilities Cost Wikin rouss 109635 133838 3.9092 | 0.02101
Ability to meet financial Between Groups | 0.4199 0.21 Sig.
2
% | ohtigation Within Groups | 520,449 | 1.6063 | 0-12072 | 0.877512
Delays in account Between Groups | 54.936 27.468 Sig.
% receivables payment Within Groups 613.027 | 1.8921 it stk

INTERPRETATION: -

The ANOVA test applied to study relationship between Nature of ownership and financial problems.
The nature of ownership has following categories: sole proprietorship, hindu undivided family and
partnership.

The Table — 1 shows there is significant impact of nature of ownership in relation to financial
problems like Expensive Raw Material, High Wastages, Sabotage, Breakage, Heavy Equipment and
Maintenance Cost, High insurance costs, High Wholesale Cost Price, High Transportation and Petrol
Cost, High Bad Debts and Write-offs, Insufficient Fixed Capital, Insufficient Working Capital,
Inability to obtain External Financing, Inability to obtain Internal Financing, High Rate of Interest,
Lack of Collateral Security, Heavy Start-up Cost, High Government Tax, VAT & Custom Duty,
High Rent, Utilities Cost, Delays in account receivables payment faced by MSME enterprises.

But there is no significant impact of nature of ownership on financial problems like High
Training and Development Cost, Heavy Advertisement and Promotion Cost, Fluctuations in Sales
Volume and Ability to meet financial obligation.

Thus we can conclude overall there is significant impact of nature of ownership on major financial
problems at greater extent.
B) RELATIONSHIP BETWEEN TURNOVER AND FINANCIAL PROBLEMS FACED

BY MSME’S.

HYPOTHESIS 2:
Ho: There is no significant impact of turnover on the financial problem of the MSMEs
Hy: There is significant impact of turnover on the financial problem of the MSMEs
TABLE -2 THE RELATIONSHIP BETWEEN TURNOVER AND FINANCIAL PROBLEM

(ANOVA TEST)

il;, Financial Problems Turnover S8 MS F Sig Results
1 Expenisive Raw Material gég;egg?;ps ;;,f;gé i?g;j 5.09452 | 0.001855 | Significant
2 gif:k‘,:;s‘ages’ Bebotee, \';ei‘t‘:;e‘égﬁ]“sps 26321; ?:;%%4 3.10615 | 0.026738 | Significant
3| MaeanceCost - | iiiintrome Tisioe | rap 3081 |00uts | signitcan |-
4 | Incressein costofoverieads ?&?ﬁ’;"‘éﬁf{;"s jﬁégﬁ iféggg 11.6426 | <.00001 | Significant
5§ | High'Waassor Payrol ﬁ?ﬁ’fjgﬁf};‘s"s ggf_ggg 210501 12.9886 | <.00001 | Significant
MiTa o =r ipmpeaee
7 | High insurance costs a;tt‘l’:’;eggf;ps 2‘1830_387 i:gggé 101818 | 0384757 E‘;iﬁcm
8 | High'Wholesale CostPrice ?;i‘:f:‘éﬁf;ps i?g:i:: 1297:;; 132.382 | <.00001 | Significant
g Eétgx}élTéﬁ:pmatm Ao ‘?\Zi:f: gr(:.?];‘»ps iiso?ggz ?:gggi e e ?i(;tniﬁcant

N et - Wi e v pame |

. f‘fgh Bad Distits and Whike- %ﬁiﬁfgﬁf&pﬁ ;gg:ﬁgg ?%éi‘; 19.8348 | <.00001 | Significant
(HomaionsinSles | Detween St | ISE—__LOSUT T o377 | ossoras | hore
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13 | Insufficient Fixed Capital Bw"ittg’i‘;e‘ég:f’;ps ;gg:;gg ‘:iggi’ 304763 | <.00001 | Significant
14 | Insufficient Working Capital \?v"itt‘]’;‘:f‘égf;ps },‘I‘éfgg ;Eggz 21.4531 | <.00001 | Significant
Pl Gl o sz gy ey e
B il a2y e Ay pry e
17 | High Riite of Interest E‘Ztt‘;;cgg'fp‘fs S g:g;; 0.99419 | 0.395735 ?i‘;‘niﬁcam
18 Lack of Collateral Security \Bﬁtt:;mégl:;ps ;;91?;312 ;450;5; 9.3717 | <.00001 | Significant
19 Heavy Start-up Cost ]\ﬁtt:iieg?o?;sp - 2235?% ?27332 13.1057 | <.00001 | Significant
| T AT [ By S e {5001 || e
21 | High Rent, Utilities Cost ’agtt‘l‘l’;f“(}g‘;f:fs 230957 | T8B%2 | 287428 | <.00001 | Sigificant
R il e 8 [Py Fre [,
R o C e e Py
INTERPRETATION: =

The ANOVA test applied to study relationship between turnover and financial problems.
The Table — 2 shows there is significant impact of turnover in relation to financial problems like
Expensive Raw Material, High Wastages, Sabotage, Breakage, Heavy Equipment and Maintenance
Cost, Increase in cost of overheads, High Wages or Payroll, High Training and Development Cost,
High Wholesale Cost Price, High Bad Debts and Write-offs, Insufficient Fixed Capital, Insufficient
Working Capital, Inability to obtain External Financing, Inability to obtain Internal Financing, Lack
of Collateral Security, Heavy Start-up Cost, High Government Tax, VAT & Custom Duty, High
Rent, Utilities Cost, Delays in account receivables payment.
But there is no significant impact of turnover on financial problems like High insurance costs,

High Transportation and Petrol Cost, Heavy Advertisement and Promotion Cost, Fluctuations in
Sales Volume, High Rate of Interest, Ability to meet financial obligation.
Thus overall we can conclude that there is significant impact of turnover on major financial
problems.

C) Relationship between age of unit and financial problems faced by MSME’s.
Hypothesis 3:

Ho: There is no significant impact of age of unit on the financial problem of the MSMEs

Hj: There is significant impact of age of unit on the financial problem of the MSMEs

TABLE -3 THE RELATIONSHIP BETWEEN AGE OF UNIT AND FINANCIAL

PROBLEM (ANOVA TEST)
;‘;} Financial Problems Age of Unit SS MS K Sig Results
Between Groups | 30.6445 | 10.215
1 Expensive Raw Material i 9.04109 | <.0 igni
4 Within Groups | 364.933 | 1.1298 s e e
ngh Wastages, Sabotage Between Groups | 13.3652 | 4.4551 Not
2 > 4 242 .08 S
Breakage Within Groups | 641.65 | 1.9865 ol e Significant
Heavy Equipment and Between Groups | 9.2729 3.091 Not
3 ;
Maintenance Cost Within Groups | 499.168 | 1.5454 ol L Significant
4 . .| Toremsinmosotorthas e e | L PR el aioer |t
st of overheads e ? 5 t
; Within Groups | 434.113 | 1.344 et
a\izh Wages or Payroll Between Groups | 10.6068 | 3.5356 1.97891 | <.00001 | Significant
‘ b
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13 | Insufficient Fixed Capital aztt‘}’l"iie‘égf;ps ;g‘;:;gg ‘ll_ss'ggi’ 304763 | <.00001 | Significant
14 | Insufficient Working Capital %ﬁfgiﬁj’;‘” mgg ‘z‘gggi 214531 | <.00001 | Significant
Tl Nt~ ot = mpry pry e
O eyt STy ey
17 - | High Rate of Interest ?;i‘t‘;;e‘ég‘f;ps gfﬁggﬁ g:ggg7 0.99419 | 0.395735 gﬁ‘;‘niﬁcm
18 Lack of Collateral Security E\szggﬁ;p 2 g;;gzg ;45(;675; 93717 <.00001 | Significant
19 | Heavy Start-up Cost 5&1‘;’:&2}?‘;"3 gg;ﬁ; fzﬁgé 13.1057 | <.00001 | Significant
Rl T e S P ey P
21 | High Rent, Utilities Cost ff;‘h”ﬁfgs)fl;‘sps igg;g;’ ;87.23_2’ 287428 | <.00001 | Significant
R il o0 ey reey
oy on =L e —
INTERPRETATION: "

The ANOVA test applied to study relationship between turnover and financial problems.
The Table — 2 shows there is significant impact of turnover in relation to financial problems like
Expensive Raw Material, High Wastages, Sabotage, Breakage, Heavy Equipment and Maintenance
Cost, Increase in cost of overheads, High Wages or Payroll, High Training and Development Cost,
High Wholesale Cost Price, High Bad Debts and Write-offs, Insufficient Fixed Capital, Insufficient
Working Capital, Inability to obtain External Financing, Inability to obtain Internal Financing, Lack
of Collateral Security, Heavy Start-up Cost, High Government Tax, VAT & Custom Duty, High
Rent, Utilities Cost, Delays in account receivables payment.
But there is no significant impact of turnover on financial problems like High insurance costs,

High Transportation and Petrol Cost, Heavy Advertisement and Promotion Cost, Fluctuations in
Sales Volume, High Rate of Interest, Ability to meet financial obligation.
Thus overall we can conclude that there is significant impact of turnover on major financial
problems.

C) Relationship between age of unit and financial problems faced by MSME'’s.
Hypothesis 3:

Hp: There is no significant impact of age of unit on the financial problem of the MSMEs

Hj: There is significant impact of age of unit on the financial problem of the MSMEs

TABLE -3 THE RELATIONSHIP BETWEEN AGE OF UNIT AND FINANCIAL

PROBLEM (ANOVA TEST)
IS\;; Financial Problems Age of Unit S8 MS K Sig Results
I Expensive Raw Material e L e st | s
H =,
? Within Groups | 364.933 | 1.1298 b
High Wastage t Between Groups | 13.3652 | 4.4551
gk ey e - 224263 | 0.083228 | NOt
reakage Within Groups | 641.65 | 1.9865 Significant
Heavy Equipment and Between Groups | 9.2729 | 3.091 Not
3 ;
Maintenance Cost Within Groups | 499.168 | 1.5454 ] e Significant
crease in cost of overhead i et L L 11.3048 00001 | Signifi
s verheads — : < t
AN Within Groups | 434113 | 1.344 s
Wigh Wages or Payroll Between Groups | 10.6068 | 3.5356 | 1.97891 | <.00001 | Significant
#*
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Within Groups 577.087 | 1.7866
i ini Between Gro 1.5262 | 0.5087
6 High Training and s e 04212 | <.00001 | Significant
Development Cost Within Groups 390.131 | 1.2078
Between Groups | 4.1935 1.3978
7 High insurance costs s : 0.73353 | <.00001 | Significant
Within Groups 615.519 | 1.9056
: : Between Groups | 7.4439 | 2.4813 e
8 High Wholesale Cost Price e 0.8766 | <.00001 | Significant
Within Groups | 914.287 | 2.8306
i i Between Groups | 2.4214 | 0.8071
9 High Transportation and e P 0.63509 | 0.592867 Nlot 1S
Petrol Cost Within Groups | 410.496 | 1.2709 Significant
Heavy Advertisement and Between Groups | 7.6379 | 2.546 i
10 i 1.72517 | <.00001 | Significant
Promotion Cost Within Groups | 476.68 | 1.4758 A
High Bad Debts and Write- Between Groups | 0.5304 | 0.1768 Ll
11 0.08188 | <.00001 | S t
offs Within Groups | 697.457 | 2.1593 s
Between Grou 31711 1.057
12 Fluctuations in Sales Volume i 5 1.55694 | 0.199755 N.Ot -
Within Groups 219.294 | 0.6789 Significant
: : L Between Groups | 13.5172 | 4.5057 =
13 Insufficient Fixed Capital ks 2.27378 | <.00001 | Significant
Within Groups 640.061 | 1.9816
; 3 ; Between Groups | 12.7285 | 4.2428 Je
14 Insufficient Working Capital — . 1.63223 | <.00001 | Significant
Within Groups 839.608 | 2.5994
alili i Between Groups | 9.127 3.0423
g - - | EAGIYH0 Gbifs Rxtenpl s s 17359 | <.00001 | Significant
Financing Within Groups 566.09 1.7526
ili i Between Groups | 23.5161 | 7.8387
16 | iliGrahitin s B p 3.11271 | 0.026506 | Significant
Financing Within Groups 813.408 | 2.5183
; Between Groups | 11.7259 | 3.9086 Not
17 High Rate of Interest e 4.09087 | 0.007168 i
Within Groups | 308.611 | 0.9555 Significant
f Between Groups | 36.0102 | 12.003 L
18 Lack of Collateral Security I 4.47894 | 0.004253 | Significant
Within Groups 865.629 | 2.68
Between Groups | 6.3522 | 2.1174 Not
19 Heavy Start-up Cost i 1.09361 | 0.351935 R
Within Groups | 625.379 | 1.9362 Significant
i Between Groups | 8.1011 2.7004
20 High Government Tax, VAT ciut p 0.89492 | 0.444012 N_ot _
& Custom Duty Within Groups | 974.633 | 3.0174 Significant
Between Groups | 11.0287 | 3.6762
21 | High Rent, Utilities Cost = B 1.06804 | 0.362779 | Mot
Within Groups | 1111.78 | 3.442 Significant
Ability to meet financial Between Groups | 1.5224 | 0.5075 Not
22 el 0.31562 | 0.814089 Sl
obligation Within Groups | 519.346 | 1.6079 Significant
Delays in account receivables | Between Groups | 25.3706 | 8.4569 Tl
23 4.25086 | 0.005781 | Significant
payment Within Groups | 642,593 | 1.9895 e
INTERPRETATION: - ‘
ANOVA -TEST:

The ANOVA test applied to study relationship between age of unit and financial problems. The age
of unit has following categories:.
The above table 3 shows there is signiﬁcant impact of age of unit on major financial
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Internal Financing, Lack of Collateral Security, Heavy Start-up Cost, High Government Tax, VAT &
Custom Duty, High Rent, Utilities Cost, Delays in account receivables payment.

But there are no significant impact between age of unit in relation to financial problems of
High insurance costs, High Transportation and Petrol Cost, Heavy Advertisement and Promotion
Cost, Fluctuations in Sales Volume, High Rate of Interest.

Thus we can conclude that overall there is significant impact of age of unit on major financial
problems of MSME.

D) RELATIONSHIP BETWEEN CAPACITY UTILIZATION AND FINANCIAL
PROBLEMS FACED BY MSME’S.

HYPOTHESIS 4:
Ho: There is no significant impact of capacity utilization of unit on the financial problem of the
MSMEs :
Hy: There is significant impact of capacity utilization of unit on the financial problem of the
MSME:s.
TABLE — 4 CAPACITY UTILIZATION AND FINANCIAL PROBLEM (ANOVA TEST)
i‘; Financial Problems Capacity ss MS | F Sig Results
' - Between Groups | 11.7526 39175 o
1 Expensive Raw Material e 3.29672 0.020751 Significant
Within Groups 383.825 1.1883
i Between Groups | 4.4934 1.4978
2 Ihign Wastapen, Baboups, | 0 E 0.74369 | <.00001 | Significant
Breakage Within Groups | 650.522 | 2.014
Hea\fy Equipment and Between GIOUpS 6.9525 23175 Not
. Maintenance Cost Within Groups | 501.488 | 1.5526 e Significant
Increase in cost of Between GTOUPS 429128 14.304 S e
4 10.578 <.00001 Significant
overheads Within Groups | 436,781 | 1.3523 -
5 High Wages or Payroll Beteso O | 200700 16500 1 seos1s | oousons | Sigaiionn:
1 ages or rayro 4 '
fer i e Within Groups | 567.023 | 1.7555 e
High Training and | Between Groups | 24.0352 8.0117 S
6 7.03926 0.000134
Development Cost Within Groups | 367.622 | 1.1381 Aot
7 High insurance costs Retwson G | ST 1560 | o osine | Go031ss | Sigun
. Within Groups | 593.838 | 1.8385 | : iy
. Between Groups | 3.1123 1.0374
8 High Wholesale Cost Price 0.36477 <.0 igni ;
i Witlin Groops. | 918,615 | 2544 | 0 o B
High Transportation and Between Groups | 43.8932 14.631
9 12.8 ) igni
Petrol Cost Within Groups | 369.024 | 1.1425 i WL | erilicant
Heavy Advertisement and | Between Groups | 8.9764 2.9921 Not
10 . 0
Promotion Cost Within Groups 475.342 14716 e i e Significant
High Bad Debts and Write- | Between Groups | 12.0784 4.0261
e e . 1.89594 | 0.130105 | Nt
offs Within Groups | 685.909 | 2.1236 Significant
Fluctuations in Sales | Between Groups | 37.6791 12.56
12 21.954 L igni
Volume Within Groups | 184.786 | 0.5721 | =" OGUOL | Sgaficant
L : Between Groups | 18.137 6.0457
13 Insufficient Fixed Capital : 3.07307 | 0.027938 igni
- Within Groups | 635441 | 1.9673 Sgaitizant
sufficient Worki Between Groups | 18.3107 6.1036
ik oramg | o B 236377 | 0071002 | Not.
Mt Within Groups | 834.026 | 2.5821 Significant
idblity to obtain External | Between Groups | 15.2508 5.0836 | 2.93233 | 0.033668 | Significant
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Internal Financing, Lack of Collateral Security, Heavy Start-up Cost, High Government Tax, VAT &
Custom Duty, High Rent, Utilities Cost, Delays in account receivables payment.

But there are no significant impact between age of unit in relation to financial problems of
High insurance costs, High Transportation and Petrol Cost, Heavy Advertisement and Promotion
Cost, Fluctuations in Sales Volume, High Rate of Interest.

Thus we can conclude that overall there is significant impact of age of unit on major financial
problems of MSME.

D) RELATIONSHIP BETWEEN CAPACITY UTILIZATION AND FINANCIAL
PROBLEMS FACED BY MSME’S.
HYPOTHESIS 4:
Ho: There is no significant impact of capacity utilization of unit on the financial problem of the
MSMEs
Hy: There is significant impact of capacity utilization of unit on the financial problem of the
MSMEs.
TABLE — 4 CAPACITY UTILIZATION AND FINANCIAL PROBLEM (ANOVA TEST)

ISJ; Financial Problems Capacity S8 MS ¥ Sig Results
{ : Between Groups | 11.7526 3.9175 e
1 Expensive Raw Material = 3.29672 0.020751 Significant
Within Groups 383.825 1.1883
i Between G 4.4934 1.4978
2 High Viastages, Ssbumge, | POV 0.74369 | <.00001 | Significant
Breakage Within Groups | 650.522 | 2.014
i Between Groups | 6.9525 2:3175
3 Hsgyy - Squigment. LR o 149267 | 0216419 - | Ot
Maintenance Cost Within Groups | 501.488 | 1.5526 Significant
Increase in  cost of | Between Groups | 42.9128 14.304
4 10.578 <.00001 Significant
overheads Within Groups | 436,781 | 13523 s
5 Hinh W p 1 Between Groups | 20.6715 6.8905 397512 4608055 Storifeant
1igh Wages or Payro : ;
e o Within Groups | 567.023 | 17555 i
High Training and | Between Groups | 24.0352 8.0117 =T
6 7.03926 0.000134 @
Development Cost Within Groups | 367.622 | 1.1381 - SRR
7 High in A Between Groups | 25.8748 8.6249 4.69128 0.003195 Sienifi
msurance costs A s
5 Within Groups | 593.838 | 1.8385 e
Between Groups | 3.1123 1.0374
8 High Wholesale Cost Price — 0.36477 = Signifi
2 Within Groups | 918.619 | 2.844 IRROL | i
High Transportation and Between Groups | 43.8932 14.631
9 ) <2 igni
Petrol Cost Within Groups | 369.024 | L1425 | =000 i
He Adverti Between Groups | 8.9764 2.9921
1 jf POV OCNERRINE A . 203319 | 0.109107 | Not
romotion Cost Within Groups | 475.342 | 1.4716 Significant
High Bad Debts and Write- | Between Groups | 12.0784 4.0261
1 & ne I —— P 1.89504 | 0.130105 | MOt
e Within Groups | 685.909 | 2.1236 Significant
Fluctuations in Sales | Between Groups | 37.6791 12.56
12 — 1.954 < igni
Volume Within Groups | 184.786 | 0.5721 | > il L
; q Between Groups | 18.137 6.0457
13 Insufficient Fixed Capital = : 3.07307 0.02793 igni
2 Within Groups | 635.441 | 19673 e
Between Groups | 18.3107 | 6.1036 236377 | oiortoon | Mot
Within Groups | 834.026 | 25821 |~ i Significant
Between Groups | 15.2508 5.0836 | 2.93233 0.033668 Significant
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- | Financing Within Groups | 559.966 | 1.7336
ili i tween G 75,1086 25.036
1 | mability to obtain Internal | Between Groups 10.615 | <.00001 | Significant
Financing Within Groups | 761.815 | 2.3586
Between Groups | 3.0454 1.0151
17 High Rate of Interest - e 1.0334] <.00001 Significant

Within Groups 317.291 0.9823

. Between Groups | 5.5153 1.8384 s
18 Lack of Collateral Security B 0.66264 <.00001 Significant
Within Groups 896.124 2.7744

Between Groups | 128.613 42.871 o
19 Heavy Start-up Cost e : 27.5229 | <.00001 Significant
Within Groups 503.118 1.5576

H}gh Government Tax, Between Groups 71.9484 23.983

20
VAT & Custom Duty Within Groups 910.786 2.8198

8.50524 | 0.000019 | Significant

2t Wik Roat. Ciiles ot Between Groups | 132.141 44.047 143615 < 00061 Stonif
i ent, Utilities Cos — ; j t
& Within Groups 990.667 3.0671 b

22 Ability to meet financial | Between Groups | 0.4433 0.1478

0.09172 | <.00001 Significant

obligation Within Groups | 520425 | 1.6112
; : Between Groups | 27.781 9.2603 '
gy [ s seaang) DO b 467225 |0.003278 | Significant
receivables payment Within Groups 640.182 1.982

INTERPRETATION: -

ANOVA - TEST: -

The ANOVA test applied to study relationship between capacity utilization of unit and financial
problems. The Table - 4 shows there is significant difference between capacity utilizations in relation
to financial problems like Expensive Raw Material, High Wastages, Sabotage, Breakage, Increase in
cost of overheads, High Wages or Payroll, High Training and Development Cost, High insurance
costs, High Wholesale Cost Price, High Transportation and Petrol Cost, Fluctuations in Sales
Volume, Insufficient Fixed Capital, Inability to obtain External Financing, Inability to obtain Internal
Financing, High Rate of Interest, Lack of Collateral Security, Heavy Start-up Cost, High
Government Tax, VAT & Custom Duty, High Rent, Utilities Cost, Ability to meet financial
obligation , Delays in account receivables payment faced by MSME enterprises.

But there are no significant differences between Education in relation to financial problems
of Heavy Equipment and Maintenance Cost, Heavy Advertisement and Promotion Cost, High Bad
Debts and Write-offs, Insufficient Working Capital.

Thus overall it is concluded from the table that there is significant impact of capacity utilizations on
financial problems of MSME’s

Ranking of Financial Problems: -
The 23 given financial problems are tested to rank among themselves.

Table -5
Rank | Financial Problems N Mean S.t d'.
Deviation
1 | High Rate of Interest 327 4.5657 0.99128
2 | Fluctuations in Sales Volume 327 4.5627 0.82608
3 | Expensive Raw Material 327 44771 1.10156
4 | Heavy Start-up Cost 327 4,159 1.39206
5 | Increase in cost of overheads : 327 3.9694 1.21304
6 | Inability to obtain External Financing 327 3.9511 1.32833
7 | Ability to meet financial obligation 327 3.9021 1.26402
8 | High Bad Debts and Write-offs 327 3.6728 1.46324
=8 High Wages or Payroll 327 3.6361 1.34266
484 Nelays in account receivables payment 327 3.633 1.43142
th Government Tax, VAT & Custom Duty 327 3.6239 1.73624
itlifficient Working Capital 327 3.5657 1.61695
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. 13 | Insufficient Fixed Capital 327 3.4771 1.41592

14 | Lack of Collateral Security 327 3.3242 1.66306

15 | Inability to obtain Internal Financing 327 3.0153 1.60226

16 | High Rent, Utilities Cost 327 2.8624 1.85585

17 | Heavy Equipment and Maintenance Cost 327 2.789 1.24885

18 | High Wastages, Sabotage, Breakage 327 2.5474 1.41748

19 | High Wholesale Cost Price 327 2.4924 1.68149

20 | High Transportation and Petrol Cost 37 2.4495 1.12544

21 | High insurance costs 327 1.8226 1.37875

22 | Heavy Advertisement and Promotion Cost 327 1.6024 1.21887

23 | High Traming and Development Cost 327 1.4832 1.09609
INTERPRETATION :

As per ranking given to the financial problems faced by owners of MSMEs with sequence.
High Rate of Interest (4.5657), Fluctuations in Sales Volume (4.5627), Expensive Raw Material
(4.4771), Heavy Start-up Cost (4.159), Increase in cost of overheads (3.9694), Inability to obtain
External Financing (3.9511), Ability to meet financial obligation (3.9021), High Bad Debts and
Write-offs (3.6728), High Wages or Payroll (3.6361), Delays in account receivables payment
(3.633), High Government Tax, VAT & Custom Duty (3.6239), Insufficient Working Capital
(3.5657), Insufficient Fixed Capital (3.4771), Lack of Collateral Security (3.3242), Inability to obtain
Internal Financing (3.0153), High Rent, Utilities Cost (2.8624), Heavy Equipment and Maintenance
Cost (2.789), High Wastages, Sabotage, Breakage (2.5474), High Wholesale Cost Price (2.4924),
High Transportation and Petrol Cost (2.4495), High insurance costs (1.8226), Heavy Advertisement
and Promotion Cost (1.6024), High Training and Development Cost (1.4832).

FINDINGS:

1. Nature of Ownership: - It is found that 260 respondents i.e. 79.51 percent of the respondents are
of Sole Proprietorship, 11 respondents i.e. 5.20 percent of the respondents are of Hindu
Undivided Family, 50 respondents i.e. 15.29 percent of Partnership firms. It can be concluded
that the Majority of respondents of Sole Proprietorship that may be due to low amount of capital
required which can be managed by themselves and not dependent on other partners and
members.

2. Age of Unit: - It is found that 115 respondents i.e. 35.17 percent of the respondents business has
set up from 11-20 years, 84 owners i.e. 25.69 percent business is running from 6-10 years, 48
owners business running i.e. 14.68 percent running from 0-5 years and 80 owners ie. 24.46
percent is running for more than 20 years. Majority of enterprises having experience of more than
5 years which gives enough experience to owners to handle business effectively.

3. Turnover of the Unit: - It is found that 183 respondents i.e. 55.96 percent of the respondents are
Less than 25 Lakhs, 81 respondents i.e. 24.77 percent of the respondents are 25 lakh to 1 Crore,
34 respondents i.e. 10.40 percent are of 1 to 5 Crores and 29 respondents are of above 5 Crores.
It can be concluded that the Majority of respondents of having turnover of Less than 25 Lakhs
and 25 Lakhs to 1 Crore. There are majority of enterprises are small whose turnover is less than
25 lakhs.

4. Capacity Utilization of The MSME: - It is found that 22 respondents i.e. 6.73 percent of the
respondents are running with 1-25% capacity utilized, 35 respondents i.e. 10.70 percent of the
respondents are running with 26-50% capacity utilized, 115 respondents i.c. 35.17 percent are
running with capacity of 51-75% and 155 respondents are running with 76-100% capacity
utilized. It can be concluded that the majority of respondents are running with 51-75% and 76-
100% with percentage of 35.17% and 47.40% respectively. The enterprises which are running
with capacity of 1-25% are very prone to closure due to such low capacity utilization. The
enterprises are also running with 26-50% capacity utilization are difficult to run and need support
to_rehabilitate. The reasons for low capacity utilization may be due to low demand from the

tew quality of raw material, reduction in costs etc.
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Sr. & Test :
No. Hypothesis Applied Result Conclusion
HO: There is no significant impact of nature of LT
i : i There is significant
ownership on the financial problem of Micro, ANOVA Reiected ; i ¢
Small and Medium scale textile units in Solapur R MIRIT DE IO DL
: ownership on Financial
i Problems of Micro, Small
H1: There is significant impact of nature of : .
ownership on the financial problem of Micro atid gatin Sodia
; : oo : ANOVA Accepted Textile Units of Solapur
Small and Medium scale textile units in Solapur City
city
HO : There is no significant impact of turnover on There is significant
the financial problem of Micro, Small and Medium | ANOVA Rejected impact of turnover on
5 scale textile units in Solapur city : Financial Problems of
H2: There is significant impact of turnover on the Micro, Small and
financial problem of Micro, Small and Medium ANOVA Accepted Medium Scale Textile
scale textile units in Solapur city Units of Solapur City
HO : There is no significant impact of age of unit There is significant
on the financial problem of Micro, Small and ANOVA Rejected impact of age of unit on
3 Medium scale textile units in Solapur city Financial Problems of
H3: There is significant impact of age of unit on Micro, Small and
the financial problem of Micro, Small and Medium | ANOVA | Accepted Medium Scale Textile
scale textile units in Solapur city Units of Solapur City
H(.):. Thfere is no s:gmﬁcgnt impact of capacity Tiirsisignifinant
utilization on the financial problem of Micro, ANOVA Reiscted : i :
Small and Medium scale textile units in Solapur J MUpLE RECABRCLY.
city utilization on Financial
4 e x ; Problems of Micro, Small
H4: There is significant impact of capacity .
Ry ; : and Medium Scale
utilization on the financial problem of Micro, . i 3
: ; 20 ANOVA Accepted Textile Units of Solapur
Small and Medium scale textile units in Solapur City
city

Suggestions to Owners of MSME:
Considering the weak financial structure of MSME in the state and the exorbitant financial
commitments involved in the market survey, which is a prerequisite for the successful
organization and the subsequent functioning of MSME and a state level marketing
consultancy organization should be set up to minimize the product failure.

Analysis reveals that among the entrepreneurs low percentage are females compared to
males. This shows that the representation of females in entrepreneurship field is less.
Government is already providing different types of concessions and subsidies to women
entrepreneurs. The potential women entrepreneurs should be identified and steps should be
taken to commence viable units by female entrepreneurs.

CONCLUSIONS:
The present study is an attempt to evaluate the financial problems faced by micro small and
medium scale in Solapur. The study highlights the various financial problems faced by the MSME in
the study area. The study is based on primary and secondary data. The findings of the study will
enable the Government and policy makers to frame suitable mandates to promote MSME. It is
therefore, earnestly hoped that the authorities will consider the suggestions given in the study. The
study would also strive to motivate the future researchers to identify many more problems in the area
of small scale industries.
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ABSTRACT:

Objective of this study to researcher concern with major systems employed in medium to large
commercial and industrial enterprises fields. It examine and evaluates the nature and important of the
various potential attacks, and surveys the defensive security options available. It rectifies that information
technology concern need to think of the threat in would vital terms, and provide to focused new priority
to defence concern. Serious action must ensure major changes and development in technology resilience
at a modest marginal cost, both in term of budgeting term of normal information technology option cyber
security play vital role in development of information technology as well as internet services. Our prime
attention is basically drawn on ‘Cyber Security” when we focused about ‘Cyber Crime’, so we first
rational thought on “National Cyber Security’ therefore start on how to good is our infrastructure for

handling and managing cyber crime

Keywords: Cyber securities, information technology, Commercial field.
INTRODUCTION:

Cyber security is term the body of technologies, procedure and practice to design a protect
network, computer system program and computer data attack, damage or stolen. Cyber crime related any
criminal act dealing with the computers program and network system is called the term hacking. Cyber
crime also involved the pattern of traditional crime to conduct through to internet. A vital part of cyber
securities is to fix broken software those major attack victim of cyber crime is to exploit broken Software

}s%;g??rihat basically are caused by defective specification, system design, and implementation. The
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commonly accepted definition of cyber security is the protection of any computer system, software
program, and data against unauthorized use, disclosure, transfer, modification, or destruction, whether
accidental or intentional. Cyber attacks can come from internal networks, the Internet, private or public
systems.

Businesses professional cannot afford to be dismissive of this problem because those who didn’t
respect, address, and counter this type of threat will surely become victims. The trend involves exploiting
vulnerabilities that go as far back as 2009-10 in Office documents. Other cross sectional-platform, third-
party technologies favored by hackers includes Java, Adobe PDF and Adobe Flash. Cyber security
depends on the precutionally care those people take and the decisions they make when they set up,
properly maintain and handling or use computers and the Internet.

The Government of India has taken to step to provide strength the country’s cyber security.
Current, the information Act, 2000 is the primarily law for dealing with cyber crime and digital commerce
in the country. The National Cyber Security policy, 2003 was developed to build a secure and resilient
cyberspace for India’s citizens and businesses. The Ministry of Electronics and Information Technology
said that the policy aims to product information and the information infrastructure in cyberspace, build
capabilities to prevent and respond to cyber threats, reduce vulnerabilities and minimize damage from
cyber incidents through a combination of institutional structures, people, processes, technology and
cooperation. (Cyber Security in India)

CYBER CRIME & CYBER SECURITY:

Cyber crime and cyber security are issues that can hardly be two separated in an interconnected
environment. The fact that the 2010 UN General Assembly resolution on cyber security addresses cyber
crime as one major challenge. While information technology (IT) plays a vital role in the economic and
social development, a growing cybercrime threat has been a important concern for most countries. The
Indian cybercrime landscape has followed a trend that is broadly similar to that of the rest of the world.
In some cities, there have been more cybercrime cases being registered with the police than conventional
crimes such as murder, burglary and arson (Hindustan Times, 2009). One unscientific estimate suggested
that India loses five times as much in online frauds compared to burglary and theft (Rahman, 2012). In
addition to cybercrimes that have victimized Indian consumers, businesses and government agencies,
various forms of “insider” cybercrimes have also been reported in the country. Indeed, most cybercrimes
in the IT and off shoring industry are related to inside abuse. In February 2010, an employee of Wipro
used his colleague’s password to steal about US$4 million from the company’s bank account (Mishra,
2010). India is also a significant exporter as well as importer of cybercrimes. Factors such as the country’s
increasing digitization, its position as a global outsourcing hub and an important geopolitical position
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dia an attractive cybercrime target. Indian consumers, businesses and government agencies have
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become victims of high-profile international crimes. For instance, while Stuxnet was programmed to
damage only Iran’s centrifuges at the Natanz nuclear site, it also infected computers in India (Rid, 2012).
India also generates a significant number of cybercrimes that affect Internet users worldwide. For

instance, India was the top origin for spam in 2011.

At the national level, this is a shared responsibility requiring coordinated action related to
prevention, preparation, response and recovery from incidents on the part of government authorities, the
private sector and citizens. The legal, technical and institutional challenges posed by the issue of cyber
sccurity are global and far-reaching, and can only be addressed through a coherent strategy taking into
account the role of different stakeholders and existing initiatives, within a framework of international

cooperation.

BENEFITS AND RISKS:

The growth of the information technology society is accompanied by new and serious threats. In
the era of essential services such as water and electricity supply now race on ICTs. Automobiles, electrical
or electronic & communication also depend on the smooth functioning of ICT. Related to attacks against
information infrastructure and Internet services now have the potential to harm society in new and critical
ways. Online fraud and hacking attacks are just some valid examples of computer-related crimes that are
committed on a large scale every day. Commercially & economically damage caused by cybercrime is
reported to be enormous. On the other hand, most of our industrial IT infrastructure is still sufficiently
fragmented that there remains a window of opportunity to guide its evolution towards improved security
through the progressive introduction of components, such as interface controllers, that provide more

effective defaces in the face of hostile attack.
CYBER SECURITY AND THRETS:

Threats to cyber security basically divided into two integral parts of general categories: actions
objectives at intended to damage or decay cyber systems and actions that seek to exploit the cyber
infrastructure for illegal or harmful main aim of without damaging that infrastructure cyber exploitation.
While some intrusions may not result in an immediate impact on the operation of cyber systems, as for
example when a Trojan horse infiltrates and establishes itself in a computer, such intrusions are
considered cyber attacks when they can thereafter permit actions that destroy or degrade the computer’s

capacities.

DEVELOPMENT OF SOFTWARE TOOLS:

Recently, software tools are being used to automate attacks. With the help of software and
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preinstalled attacks, a single offender can attack thousands of computer systems in a single day using one
computer. If the offender has access to more computers e.g. through a botnet he can increase the scale
still further. Since most of these software tools use preset methods of attacks, not all attacks prove
successful. Users that update their operating systems and software applications on a regular basis reduce
their risk of falling victim to these broad based attacks, as the companies developing protection software
analyze attack tools and prepare for the standardized hacking attacks. High profile attacks are often based

on individually designed attacks.

ILLEGAL ACCESS:

The offence described as hackingl refers to unlawful access to a computer system, one of oldest
Computer related crimes. Following the development of computer networks (especially the Internet), this
crime has become a mass phenomenon. Famous targets of hacking attacks include the Yahoo, Google,
eBay. Examples of hacking offences include breaking the password of password protected websites and
circumventing password protection on a computer system. But acts related to the term hacking also
Include preparatory acts such as the use of faulty hardware or software implementation to illegally obtain
a password to enter a computer system, setting up spoofingl websites to make users disclose their
Passwords and installing hardware and software based key logging methods that Record every keystroke
and consequently any passwords used on the computer and/or device. Many analysts recognize a rising
number of attempts to illegally access computer systems, with over 250 million incidents recorded

worldwide during the month of August 2019 alone.

MOBILE DEVICE AND APPLICATIONS:

The huge growth of mobile devices drives an exponential growth in security risks. Every new
smart phone, tablet or other mobile device, opens another window for a cyber attack as each creates
another vulnerable access point to networks. This unfortunate dynamic is no secret to thieves who are
ready and waiting with highly targeted malware and attacks employing mobile applications. Similarly,
the perennial problem of lost and stolen devices will expand to include these new technologies and old

ones that previously flew under the radar of cyber security planning.

SOCIAL MEDIA AND NETWORKING:

Growing use of social media will contribute to personal cyber threats. Social media adoption
among businesses is skyrocketing and so is the threat of attack. In 2018, organizations can expect to see
an increase in social media profiles used as a channel for social engineering tactics. To combat the risks,
companies will need to look beyond the basics of policy and procedure development to more advanced

technologles such as data leakage prevention, enhanced network monitoring and log file analysis.
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CLOUD COMPUTING:

More firms will use cloud computing. The significant cost savings and efficiencies of cloud
computing are compelling companies to migrate to the cloud. A well designed architecture and
operational security planning will enable organizations to effectively manage the risks of cloud
computing. Unfortunately, current surveys and reports indicate that companies are underestimating the

importance of security due diligence when it comes to vetting these providers.

NEW PLATFORMS AND DEVICES:

New platforms and new devices will create new opportunities for cybercriminals. Security threats
have long been associated with personal computers running Windows. But the proliferation of new
platforms and new devices - the iPhone, the iPad, Android, for example will likely create new threats.
The Android phone saw its first Trojan this summer, and reports continue with malicious apps and

spyware, and not just on Android.
NEEDFUL OF CYBER SECURITY:

Information is the most valuable asset with respect to an individual, cooperate sector, state and

country. With respect to an individual the concerned areas are:

v" Protecting unauthorized access, disclosure, modification of the resources of the system.

v" Security during online transactions regarding shopping, banking, railway reservations and share
markets.

v" Security of accounts while using social-networking sites against hijacking.

v" One key to improved cyber security is a better understanding of the threat and of the vectors used by
the attacker to circumvent cyber defence.

v Need of separate unit handling security of the organization.

v' Different organizations or missions attract different types of adversaries, with different goals, and
thus need different levels of preparedness

v In identifying the nature of the cyber threat an organization or mission faces, the interplay of an
adversary’s capabilities, intentions and targeting activities must be considered With respect to state

and country

SECURITY TRAINING AND AWARNESS:
The human factor is the weakest link in any information security program. Communicating the

importance of information security and promoting safe computing are key in securing a company against
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v" Use passphrasel that is easy to remember and make sure to use a combination of upper and lower case
letters, numbers, and symbols to make it less susceptible to brute force attacks.

v" Do not share or write down any passphrases.

v" Communicate your employees and executives on the latest cyber security threats and what they can
do to help protect critical information assets.

v" Do not click on links or attachments in e-mail from untrusted sources.

A

Do not send sensitive business files to personal email addresses.

v" Have suspicious/malicious activity reported to security personnel immediately. Secure all mobile
devices when traveling, and report lost or stolen items to the technical support for remote
kill/deactivation.

v" Educate employees about phishing attacks and how to report fraudulent activity.

CONCLUSION OF THE STUDY:

Present this study has examined the importance of privacy for everyone’s as a fundamental human
right. Violations of human rights arise from the unlawful collection and storage of personal data, the
problems associated with inaccurate personal data, or unauthorized disclosure of such data. In this study
researcher also includes the current threats, issues, challenges and measures of IT sector in our society.
With the increasing incidents of cyber attacks, building an effective intrusion detection model with good
accuracy and real time performance are essential. The cyber crime as a whole refers to offences that are
committed against individuals or groups of individuals with a criminal motive to intentionally harm the
reputation of the victim or cause physical or mental harm to the victim directly or indirectly, using modern
telecommunication networks such as Internet (Chat rooms, emails, notice boards and groups) and mobile
phones (SMS/MMS). Such crimes may threaten a nation’s security and financial health. Issues
surrounding these types of crime have become high-profile, particularly those surrounding cracking,
copyright infringement, child pornography, and child grooming. There are also problems of privacy when
confidential information is lost or intercepted, lawfully or otherwise. A computer can be a source of
evidence. Even when a computer is not directly used for criminal purposes, may contain records of value
to criminal investigators. So the network must be secure as no one can access the information of the
computer. The risks of cyber crime are very real and too ominous to be ignored. Every franchisor and
licensor, indeed every business owner, has to face up to their vulnerability and do something about it. At
the very least, every company must conduct a professional analysis of their cyber security and cyber risk;
engage in a prophylactic plan to minimize the liability; insure against losses to the greatest extent possible;

and implement and promote a well thought out cyber policy, including crisis management in the event of

) a WOrSt case scenario.
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ABSTRACT -

E- Commerce or electronic commerce is commonly known as electronic marketing. It was started in the
carly 1990°s by Jeff Bezos. It consists of buying and selling goods and services over an electronic system
such as the internet. It is purchasing, selling and exchanging goods and services over a computer network
or internet through which transactions or terms of sale are performed electronically. This paper will
highlight the importance and need for e- commerce in today’s world. E-commerce in today’s world helps
people in buying and selling the products faster and most importantly it helps to find products. It avoids
the geographical limitations and operates in low costs and better quality of services. Consumers find
very much benefit as they need not move from place to place for buying the products i.e., their physical
movement is reduced . E- Commerce is now seen as a reality for many businesses and a normal part of
a business plan. The main advantage of e-commerce over traditional commerce is the user can browse
online shops, compare prices and other merchandise sitting at their home on their Personal computers.
This paper will also highlight the importance and the contribution of E-Commerce in today’s world.
KEYWORDS - E-commerce, Marketing, Consumer, Economy.

I. INTRODUCTION

The term Electronic commerce or E-commerce literally denotes the use of an electronic medium to carry
out the commercial transactions. These business transactions are business-to-business (b2b), business-
to-consumer (b2c), consumer-to-consumer (c2¢) or consumer-to-business (¢2b). It influences both the
marketer and the ultimate consumers and it also has a significant influence on the environment. E-
commerce has experienced considerably a huge growth since the aurora of the internet as a commercial
enterprise. Most importantly it reduces and totally vanishes the time and geographical limitations and
enables the fellow customers to get access with the new products available in the market. It involves
several combinations of customers, businesses, vendors, other suppliers and also other government
agencies. In a nutshell, it refers to the buying and selling of goods and services via computers and or

networks.

II. OBJECTIVES
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1) To Study the Conceptual background of E-Commerce.
2) To Study the Challenges ,Importance and Advantages of Ecommerce in Today's Word.

3) Impact of E-Commerce on the Economy .

1I1. CHALLENGES FACED BY E-COMMERCE

Though E-commerce is highly trending in the present day, the hurdles it faces is enormous, the first thing
is that, the retailers find it difficult to sort out the unique products unless they decide to manufacture on
their own, that is bringing out the right products to sell is being a massive task to the retailers, as of now
it is like anyone can launch and emerge into an online store within a day’s time and start selling any kinds
of products. This mainly leads to competition in the online business market and thus each and every
online retailer has to find out new ways to attract their consumers. For this they must know exactly what
people are trending with , for e.g. a massive population nowadays are attracted to social media, if this is
the area then the online retailers may get some way to advertise their products in social medias where
people come across more. Thus they must effectively enhance different ways of marketing online, like
email, display ads, retargeting, mobiles, shopping engines and its associates. On the other hand the online
retailers are spending significant amount of money which leads to peddle to their online store, for this
they have to bring a good output so that their invested capital has a decent returns, so in order to achieve
healthy profit they have to put a lot of effort in generating leads, and not all leads are created equally,
retailers must position the right message for the right set of audience in order to convert them into leads,

with the hope of turning them to consumers.

Once they get a good consumers in number it is very much necessary to retain them, and for this cause
retailers must implement certain tactics to catch hold their existing consumers, this is one of the major
problems faced by every retailer as the competition is high and people may switch on easily from one
online store to the other as according to their convenience, this may lead the retailers to think about the
increase in customer lifetime value. Beyond these, attracting new consumers is more expensive than

holding the existing ones.

There are retailers who face many growth challenges because the technology they use might be limited
or it may also be because of hiring or selecting wrong partners or agencies who could not efficiently
cope up with their projects this is a biggest hindrances in the present day, as of now, every field is highly
enriched with technologies. This becomes a big turn off to those retailers who lag in technology. Online
retailers may have certain aspirations and visions to be attained, for accomplishing this they have to hire
the right set of talents who contribute and attract the right set of people, as the true fact is that hiring the
right people make it all happen.

Volume : 38, No. 4, 2021
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IV. ADVANTAGES OF E-COMMERCE

Advantages to Organizations

Using e-commerce, organizations can expand their market to national and international markets with

minimum capital investment. An organization can easily locate more customers, best suppliers, and

suitable business partners across the globe.

)

2)
3)
4)
5)
6)

E-commerce helps organizations to reduce the cost to create, process, distribute, retrieve and
manage the paper based information by digitizing the information.

E-commerce improves the brand image of the company.

E-commerce helps organizations to provide better customer services.

E-commerce helps to simplify the business processes and makes them faster and efficient.
E-commerce reduces the paperwork.

E-commerce increases the productivity of organizations. It supports "pull" type supply
management. In "pull" type supply management, a business process starts when a request comes

from a customer and it uses just-in-time manufacturing.

Advantages to Customers

1) It provides 24x7 support. Customers can enquire about a product or service and place orders
anytime, anywhere from any location.

2) E-commerce applications provide users with more options and quicker delivery of products.

3) E-commerce applications provide users with more options to compare and select the cheaper and
better options.

4) A customer can put review comments about a product and can see what others are buying, or see
the review comments of other customers before making a final purchase.

5) E-commerce provides options for virtual auctions.

6) It provides readily available information. A customer can see the relevant detailed information
within seconds, rather than waiting for days or weeks.

7) E-Commerce increases the competition among organizations and as a result, organizations
provide substantial discounts to customers.

Advantages to Society
1) Customers need not travel to shop a product, thus less traffic on road and low air pollution.

Volume : 38, No. 4, 2021

%&gﬂﬂ

1
PRINCIPAL
Sharadchandra Pawar Arts

Dudulgaon (Alandi), Pune




Jijnasa
ISSN :0337-743X

2) E-commerce helps in reducing the cost of products, so less affluent people can also afford the
products.

3) E-commerce has enabled rural areas to access services and products, which are otherwise not
available to them.

4) E-commerce helps the government to deliver public services such as healthcare, education, social

services at a reduced cost and in an improved manner.

IV. Electronic commerce in the new economy

The Internet is the instrument of correspondence and the data source that has undergone the most
important development in the entire history of progress, and it may very well be the instrument with the
fastest diffusion of the relative multitude of times. The current advanced revolution, including the Internet

and web site usage around the world, has paved the way for electronic commerce.

The convergence of the education economy through ICT, the Tnternet and e-commerce will become as
important in the changes as the modern revolution. In essence, this "new economy" is a computerized
economy that values data and knowledge higher than the "old economy". This will further change the
global economic environment and reassemble its hierarchical structures. The new economy is changing
the conditions in which many people live and work; it makes it possible to overcome the existing obstacles
of conventional economic development. The e-economy is thus based on the existence of the Internet and

as a means of representation and application - information and communication technologies (ICT).

E-commerce stands out as the most unique and visible component of the new economy and asserts a
decision-making position in the future knowledge economy (Driganescu, 2003). In the context of the
New Economy, where it is implemented with new concepts and theories, the development of e-commerce
is reality on the way to fantasy. The extraordinary impact of data processing technology, which is also
always "e" is, or will, leave its mark in the entire economic, social and social life of humanity and rule
virtually everyone in the modern world. In a world of small "e" is dominated, is spoken in a world in
which time and again of e-business (electronic commerce), E-commerce (electronic commerce) is a
concept that one of the main ways of the Internet Network underlines: the possibility of exchange across

borders, time and space

E-commerce therefore currently exists in many different structures and contexts. Each of the forecasts
predicts an extremely unique medium-term increase in the revenue it generates, based on the assumption

that in the future the processing limit of computers and the speed of information transfer through network
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correspondence will increase dramatically in parallel with the development of a much better payment

system

The impact of e-commerce on the economy and society is and will be of great importance in terms of
breadth and intensity. For companies, e-commerce offers unique opportunities to reorganize businesses,
redefine markets or create new markets. Ecommerce initiatives can generate lower expenses, higher
revenues, and operational efficiencies for businesses looking to gain an edge in today's highly competitive

business environment.

V. CONCLUSION

In this era of internet, E-commerce is growing by leaps and bounds and thus keeps the growth of many
businesses. The rapid growth in use of mobile and internet has facilitated E- commerce business in both
rural and urban areas. The advantages of ecommerce are a mere hit for its growth. People enjoy E-
commerce as it is very much flexible and reliable in the present day context. It also increases the revenue
of the country and it is also expected to rise in further years. This is mainly because of the awareness and
knowledge about E-commerce amongst people; they find it easy to buy the products ultimately from one
place. Thus E-commerce plays the most important and effective role in day to day life of the people and

also in shaping the growth of the economy.
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Abstract:

This paper examines unemployment in India and its current situation. It also discusses the recent

government policy initiatives taken to reduce unemployment. The paper also suggests policy measures

and recommendations to improve the current situation of unemployment in India.

Index Terms: Unemployment, Unemployment Rate, Government Policies to reduce Unemployment.

Introduction:

The unemployment rate in India rose to 7.2 percent in February 2019, the highest since September 2016,

and also up from 5.9 percent in February 2018, according to the latest data compiled by the Centre for

Monitoring Indian Economy (CMIE). Unemployment occurs when a person who is actively searching for

employment is unable to find work. Unemployment is often used as a measure of the health of the

economy. The most frequent measure of unemployment is the unemployment rate, which is the number

of unemployed people divided by the number of people in the labor force.

State December 2022 State December 2022
Andhra Pradesh 7.7 Maharashtra 3.1
Assam 4.7 Meghalaya 27
Bihar 19.1 Odisha 0
Chbhattisgarh 34 Puducherry 4.7
Delhi 20.8 Punjab 6.8
Goa 9.9 Rajasthan 28.5
Gujarat 2.3 Sikkim 13.6
Haryana 374 Tamil Nadu 4.1
Himachal Pradesh 7.6 Telangana 4.1
Jammu & Kashmir 14.8 Tripura 14.3
Jharkhand 18.0 Uttar Pradesh 43
Karnataka 2.5 Uttarakhand 4.2
Kerala 7.4 West Bengal 3.5
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Unemployment rate = (Unemployed Workers / Total labour force) x 10
Source: https://www.studyiq.com/articles/unemployment-rate-in-india/
As per the National Statistical Office’s 16th Periodic Labour Force Survey, in the fiscal second quarter
that ended on September 30, India’s unemployment rate for those who are 15 years of age or older and
live in urban arcas dropped from 9.8% to 7.2%, indicating a sustained recovery from the coronavirus
pandemic that had left millions of people without jobs. From July to September, the unemployment rate
for females (aged 15 and older) in urban areas dropped from 11.6% to 9.4% and for males dropped from
9.3% to 6.6% a year ago.According to recent CMIE statistics released on 1st March 2023, here is a
complete list of the Unemployment Rate in India State-wise in December 2022.
II. Objectives

1. To examine the current situation of unemployment in India.
2. To analyze the government schemes for reducing unemployment.
3. To suggest some measures to reduce unemployment
II1 Unemployment in India Causes
In every nation, there are a variety of reasons that contribute to unemployment. Whether unemployment
is brought on by a drop in the labour force or a lack of jobs determines whether it will be temporary or
permanent. The main causes of unemployment in India are four different forms of unemployment. These
four categories of unemployment include structural, frictional, seasonal, and cyclical. Through
expansionary monetary policy, we may combat seasonal and cyclical unemployment by raising public
spending when times are tough.
A few main causes of unemployment are:
A sizable population The working population’s poor educational attainment or lack of vocational skills.
Labour-intensive industries experiencing a downturn in private investment, especially the following
demonetization.
Transitioning between the three sectors is challenging due to the poor productivity in the agriculture sector
and the dearth of alternatives for agricultural employees.
Legal difficulties, insufficient government backing, and weak market, financial, and infrastructure ties to
small firms render those operations unprofitable due to the cost and compliance overruns.
Low investments in the manufacturing sector and inadequate infrastructural development, limit secondary
sector job opportunities.
The government can build up a public employment program that produces full-time employment at
minimum pay levels to create job stability, or it can provide temporary labour to unemployed individuals
as part of the food-for-work program. Stabilizing market forces and lowering the trend toward structural

changes or the necessity to fire people due to a lack of market demand, will lessen the cyclical type of
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unemployment.

IV Types of Unemployment in India
Disguised Unemployment:

It is a phenomenon wherein more people are employed than actually needed. It is primarily traced in the
agricultural and the unorganised sectors of India.

Seasonal Unemployment:

It is an unemployment that occurs during certain seasons of the year. Agricultural labourers in India rarely
have work throughout the year.

Structural Unemployment:

It is a category of unemployment arising from the mismatch between the jobs available in the market and
the skills of the available workers in the market. Many people in India do not get job due to lack of
requisite skills and due to poor education level, it becomes difficult to train them.

Cyclical Unemployment:

It is result of the business cycle, where unemployment rises during recessions and declines with economic
growth. Cyclical unemployment figures in India are negligible. It is a phenomenon that is mostly found
in capitalist economies.

Technological Unemployment:

It is loss of jobs due to changes in technology. In 2016, World Bank data predicted that the proportion of
jobs threatened by automation in India is 69% year-on-year.

Frictional Unemployment:

The Frictional Unemployment also called as Search Unemployment, refers to the time lag between the
Jobs when an individual is searching for a new job or is switching between the jobs. In other words, an
employee requires time for searching a new job or shifting from the existing to a new job, this inevitable
time delay causes the frictional unemployment. It is often considered as a voluntary unemployment
because it is not caused due to the shortage of job, but in fact, the workers themselves quit their jobs in
search of better opportunities.

Vulnerable Employment:

This means, people working informally, without proper job contracts and thus sans any legal protection.
These persons are deemed ‘unemployed’ since records of their work are never maintained. Tt is one of the
main types of unemployment in India.

V. GOVERNMENT INITIATIVES AND POLICY MEASURES
Government of India has taken several policy measures to fight the problem of Unemployment. Some of
the measures are as follows:-

Pradhan Mantri Rojgar Protsahan Yojana

Volume : 38, No.4,2021 /<. VYhlon
t::':f.;'v[‘{) -/f \\,‘” ‘\ f: \

[
!

W e



Jijnasa
ISSN : 0337-743X

The scheme is aimed at incentivising employers to generate employment, where the Government pays
the employers’ Employee Pension Scheme share of 8.33 percent, for new employees for the first three
years of their job.The scheme targets workers who earn wages of less than INR 15000 on a monthly basis.
It encourages employers of Small and Medium Enterprises and Micro Businesses to avail the benefits of

this project.

Start Up India Scheme

The primary objective of Startup India is the promotion of startups, generation of employment, and
wealth creation. The Startup India has initiated several programs for building a robust startup ecosystem
and transforming India into a country of job creators instead of job seeker.

Pradhan Mantri Mudra Scheme

The scheme aims to enable Micro Finance Institutions (MFIs), Non-Banking financial
institutions/Companies (NBFCs), Small Finance Banks, RBRs, Commercial Banks, Cooperative Banks,
etc. to provide Low Rate Loans to eligible entities One of the objectives of this scheme is to help generate

sources of employment and increase the overall GDP by providing micro-enterprises with credit facilities.

National Career Service (India)

National Career Service (NCS) project is a Mission Mode Project launched by the Ministry of Labour
and Employment (India)Government of India for establishing quick and efficient career related services
across the country by revamping the existing nation-wide set-up of Employment Exchanges into IT-
enabled Career Centerslt was launched as part of the government’s focus on providing right skills and
generating employment The Career Centres are a modified version of Employment Exchanges which
serve as a platform for addressing all career-related needs of the youth and students.

Ministry of Micro, small and medium enterprises (MSME)

msme is regarded as the engine of economic growth and development. In India it has played a key role in
generating job opportunities and promoting self-employment. MSME Act 2006 facilitates the
development of both manufacturing and service sector and also enhances their competitiveness. They are
spread across the country and boost the manufacturing of many products thus promoting entrepreneurship
and also provide services to meet the local market needs. It is found that since they have limited financial
resources they are unable to hire skilled and specialized workforce. This hinders technological
advancement and expansion of the enterprise. Moreover these industries do not develop the skill set of
the employed unskilled workforce thereby keeping their employability low.

Swarna Jayanti Shahari Rozgar Yojana (SJISRY)

Sjry was launched in 1997 for urban poverty alleviation. The target population is the urban poor living
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below the poverty line. The key objective of the Scheme is to provide gainful employment to the urban

unemployed through the setting up of self employment ventures or provision of wage employment.

Studies show that the training programmes for beneficiaries were organized by NGOs and other

institutions which were not recommended in the SISRY guidelines. Thus it is evident that this policy has

been unable to generate the required level of employment due to several drawbacks.

VI Review of Literature

D

2)

3)

4)

Abraham Vinoj (2009) shows that when there is a distress, level of income falls below the
sustenance level, and the proportion of population that is not working must enter the labor market
for supplementing the houschold income The distress that most commonly occur in the
agricultural sectors leads to lower income and stagnation. The paper shows that the income crisis
that gripped farming led to employment growth in rural areas.

Bairagyalndraji (2018) shows that the rate of unemployment was higher among the educated
than the uneducated and the rate of unemployment increases with higher education. The paper
analyzes the factors responsible for higher rates.

Seyfried (2003) when examined the nature of the relationship between employment and economic
growth in the ten largest states of United States, found that though economic growth has a positive
and significant impact on employment growth, some of the effects take a few quarters to be fully
felt. It is because persistence in employment growth plays a major role as well. Thus, economic
growth may have to occur for a period of time before it can have a noticeable impact on the labor
market.

Okun’s Law(1962) With respect to studies regarding the relationship, Okun’s Law stands as the
strongest dominant foundation. Okun (1962) established a relationship between economic growth
and unemployment and put forward: GDP decrease by 3 percent point as unemployment rate
increase 1 percent point over the natural rate of unemployment. And till date, Okun’s Law has

gained wide acceptance in the literature too.

Solutions to solve the problem of unemployment:

Volume : 38, No. 4, 2021

Increase in Growth Rate of GDP— If the GDP will grow faster, it implies people are actively
engaged in producing goods and services.

Population Control- By spreading awareness about controlling the population, the problem of
unemployment can be controlled.

Development of the Agricultural Sector— More than half of India’s population is engaged in the
agricultural sector. So, the development of the agriculture sector can help in creating more job

opportunities.
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e Educational Sector Reforms— More reforms need to be introduced in the education sector. An
increase in literacy rate will help in creating more job opportunities.

e Financial Help to Self-Employed Workers— By providing financial help or loans to the self-
employed workers, the problem of unemployment can be controlled.

e Infrastructural Development— The development of infrastructure in the rural and urban areas,
can help in connectivity. More people can travel to work for longer distances, and the problem

of unemployment can be reduced.

VIL. SUGGESTIONS

Unemployment may cause a lot of problems in society in terms of economic, social and physical aspect
of a country. Hence, the direction of recreating the economic development is closely related as well as
one of an effective strategy is needed to tackle unemployment directly, towards achieving sustainable
development. The main objective of county’s employment policy should be to increase employment
opportunities and productivity of labour. Govt. should adopt a policy that provides employment to
all people. Most people in India are self employed. They are engaged in agriculture, trade, cottage
and small scale industries. Another interesting observation from the unemployment was that the young
jobseekers believe that there are jobs available in the market, but they were not employed because they
feel they lacked prior experiences and skills, which the private sectors require. For instance, primary
interviewees stated that they were not employed in the private sectors because they lacked the right skill
and experience for the jobs available in the labour market. Despite the measures taken by the government,
India remains a country experiencing severe unemployment problems. This section seeks to propose
strategies for reducing unemployment in India. It is desirable to reduce tax rates and increase government
spending which will eventually increase the aggregate demand and the rate of economic growth. Lower
tax rates increase the disposable income of people and thus increase consumption and purchasing power

leading to higher aggregate demand (AD).

VIII CONCLUSION

Unemployment is the greatest challenge that India is facing today. Unemployment is a situation where
the person willing to work, fails to find a job that earns him a living. The reasons for this unemployment
situation are high population, defective education system, excessive burden on agriculture, low
productivity in agricultural sector combined with lack of alternative opportunities for agricultural
workers, unskilled workforce, etc. Though millions of students are pouring out of educational institutions
every year, they are jobless. The supply of jobs is much less than the huge demand. The reason for this

huge demand is the increase in population by leaps and bounds. This again gets directly linked up to

pdvel
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poverty which aggravates the situation. Due to poverty, illiteracy has spread its harmful tentacles and in
the course of time pushed the Indian youth into anti-social activities The problem of unemployment is
not a new issue that emerged overnight. There are various measures and mitigating methods that are being
undertaken by government and concerned agencies. India is a fast growing economy. There has been
enormous improvement in the unemployment scenario since the time it was recognized as a challenge.
The government is implementing various measures for increasing the employment rate and has succeeded
to a great extent. Participation of women and the marginalized groups speaks about the success of the
policy measures. The wide spread skill development programmes have gained popularity across the
nation. With better enforcement of the strategies mentioned above, the employment level can be

significantly improved.
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Abstract

Vikram is the Indian English novelist who wrote A Suitable boy. He wrote this novel in an
extraordinary way. The theme of the novel revolves around the study of human relationship that every
individual wanted to keep it good. Rupa Mehra is searching a suitable husband for her daughter Lata.
But the modern youngsters have been deciding their life partner on their own choice. So, the generation
gap and mentality play an important role while study the human relationship. While studying the
present novel we have keep certain relations including mother, daughter, brother, sister and friend etc.
Lata who falls in love with Kabir, but lastly marries Haresh.

Key Words: Suitable, Relationship, Marriage, Study, System.

Introduction

The novel A suitable boy is written by Indian English novelist Vikram Seth. The novel is
written in 1993 and deals with the study of human relationship. The main theme of the novel is the
search for suitable groom for the character Lata who is youngest daughter in the family. The various
types of relationship are observed throughout the novel. The relationship between husband and wife,
between bother and sister so on. Lata had an affair with Kabir but his religion was different from her,
the family opposed to the marriage. So, relationship is also based on the religion they belong, It is the
longest novel published in single book. Rupa Mehra, one of the female characters in the novel has
been searching suitable husband for her daughter. Lata is ninetecn-year University student and she had
her own thoughts and she didn’t come in the pressure of any one of her family members.

A suitable boy is the story of four families in India during the period of early 1950’s. The
novel also dealt about the inter religious beliefs and society came in the way of those couple who want
to marry in different religions. Lata had love affair with Kabir who was Muslim. Lata’s family refused
to marry her with Kabir, but she had kept her affair continue. Kabir was not in the position to marry
Lata and they faced many circumstances and try their own but at last their love was not successful.
The novel put some positive thought in these current religious minded situations. The theme of religion
has been continuing in the novel, religious difference prevents the couple Kabir and Lata from
fulfilling their hearts desires to each other. The phallic symbol of Shiva he intends to use as the pride
and joy of the temple is an act of spite designed to insult Muslims. Saeeda Bai Firozabadi who like the
festival Holi where she entertains. The situations were worse where the people have drunk wine and
enjoying their routine life.

The novel is set in the fiction al town of Brahmpur. Other places are also mentioned in the
novel including Calcutta, Delhi, Lucknow and other Indian cities. The novel is the satire on the
political parties and their tendencies. The political system is based on the religious grounds that Hindu
and Muslims as vote banks. The Zamindari system also effects on the human relationship. They had
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suppressed to poor and downtrodden people. Poor people have lack of food and shelter and the human
relationship should be maintained and equal justice may be given to all citizens. Vikram Seth is Indo-
English Literature. He is also known as an Indian poet, novelist, travel writer, author, children’s writer
and biographer etc.

The novel A Suitable Boy is the best example of continuation of the tradition of arranged
marriage those were also in 1950s. In India, marriage is a well-established institution which deals with
certain customs and rites based on various values, issues and obstacles. In India the marriage is not the
union of two hearts but involves respecting and understanding the customs and tradition as well as the
members of each other’s families. These values are based on the human relationship which roots were
found in Indian culture. In Indian family system especially, the mother is more responsible to install
good values among his daughter that she is ble to maintain balance the human relationship and values.

The female character Rupa Mehra who wanted to search bride for her younger daughter Lata.
But she didn’t think about the generation gap and forces the daughter to marry a suitable boy from
their own caste. She didn’t think the situations has been changing in these days that every one has the
right to choose their life partner. So, the study of human relationship is complex phenomenon. The
parents have the fear if the decision of their ward may be damaging the marital life. Lata Mehra is
nineteen-year-old girl and she is self-thought-provoking girl. She was not influenced by her mother
and brother. The story moves around the choice she is forced to make between her suitors Kabir,
Haresh and Amit. The search for A suitable boy has four parallel stories including four different
families; Mehras, the Kapoors, the Chatterjees and the Khans. These family reflect the social structure
of post-independence India.

These families connected either by marriage and friendship to each other. Meanwhile Lata falls
in love with Kabir Duarrani who was Muslim. She wants to elope with Kabir but he always refuses to
do so. Lata’s family also refused to marry with Kabir. The plot of A Suitable boy is structured around
pursuit or search and this gives force and coherence to the novel. Major characters in the novel in
search; Mr. Mahesh Kapoor is in search of political base and Nawab is in search of his feudal stability.
In those days people were free from British Rule and in search of permanent footing internally and
externally. So, the typical human relationship has been depicted by the novelist, Each sector from the
society is different, the aims and likes also changes according to their passion and the position which
they held.

The novel A Suitable Boy concerns with the fortunes and trials of four elite families over the
period of 18 months. The social norms are also followed by Mehras those have been following by
every Indian. Though India accepted the secularism but the traditional biases cause them to follow the
principles of their ancestors. Savita, sister of Lata married to Pran Kapoor, a professor from the
University. All parents want their daughter can be marry to a boy from reputed and wealthy family.
But Lata’s views are different from Savita, she wants of her own choice. She chose Kabir who was
intelligent Professor of mathematics and star in the University cricket team but her mother refused for
the marriage. One day Lata and Kabir were walking in the University, the new was scandalized and
Hindu people neglected Mehra family. Rupa, mother of Lata wanted to change the atmosphere and
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they planned to move in Calcutta. Rupa Mehta tried to search suitable boy from Hindu community in
Calcutta.

While searching the suitable boy Rupa Mehra reached to Amit Chatterji, a well-known poet
and writer. Amit’s father is a notable judge and his mother a polished socialite. Lata is somewhat
positive to Haresh, a Hindu man who really likes her and whom she deems to be tolerable but slightly
boring. He was the owner of shoe company. Mosques was being built near by sacred Hindu temple.
The incident caused riots and common people were pray of the incident. However, the project has
abandoned by the Muslims. Untouchables in India wanted they should get equal rights. Zamindari
system has also caused to break human relationship. Common people have lack of land and they work
on the land of bourgeois. Kabir gave an invitation to Amit to speak at Lata’s school. She heard that
Kabir was in relationship with someone but she learns that the information was false. Amit takes the
opportunity to propose to Lata. Haresh also likes Lata, but she doesn’t respond to him, and lastly, she
marries Harish.

Mann Kapoor, brother-in-law of Pran is the feckless youngest child of respected politician
Mahesh Kapoor, the Minister of the state. He was interested in Saceda Bai a courtesan singer, who
performed during a Holi celebration. Mann visited her house and began to court her and they became
lovers. Saceda Bai knew that the relationship with Mann had been causing damage to her work and
reputation. She sends him with Rasheed, Urdu teacher to acquaint with Rasheed’s family who are
politically corrupt. Another incident occurred when Mann after returning from Rashid’s house
convince his father that he is in relationship with Saeeda bai. After returning once again to Rashid’s
house he found that Firoz has illicit affair with Saeeda Bai. She reveals that Tasneem is in fact her
secret daughter and Firoz’s half-sister. Mann stabs Firzon because of jealousy and the scandal caused
his father to lose his seat and his mother die after a series of strokes. Lastly, Firoz recovered from his
injury and pardons Mann. The wedding ceremony of Lata and Haresh takes place with joy but they
don’t invite Kabir. They started their new life in a happy mood.

Conclusion

Throughout, the novel the study of human relationship revolves around all of the characters.
The class consciousness, caste system, religious controversy and money mindedness all depends upon
the human relationship. Every human being is running behind the money. Caste system is prevalent
from ancient period and is still continue in the present. Religious controversies have been happening
nowadays also. A Suitable Boy is reflection of these issues in the Indian society. The four families in
the novel are the perfect example of the picture of Indian life. Every parent wants suitable life partner
for their wards. So, the title is apt and suggestive because the it itself shows the search for suitable
person.
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Abstract

In the 215! century era is an era of technology and all technological developments around the
world have brought tremendous changes in every sector of society. Information and communications
technologies (ICTs) are present in all sectors of the economy and are recognized as most important
pillars of modern society. No sector seems to work efficiently without use of ICT. 21st Century is the
era, where we are in now, is a time of freedom and technological advancement. 21st century people
are the first ones to experience a whole new digital world

This is desirable to acquire the new 21st century knowledge, skills and attitudes such as
communication, critical thinking and problem solving, leadership, teamwork, learning to learn skills
etc. So, the role of the teacher will change from knowledge transmitter to that of learning facilitator,
collaborator, guide, Coach and mentor. Students in the learning process will have greater responsibility
for their own learning in this environment as they search for, discover, create and collaborate and
communicate the knowledge with others for solving problems.

To inculcate required knowledge and skills in students effectively, in all over the world, teachers
and educational systems are using ICT integrated teaching and learning process. Diverse sectors such
as governance,education, health, business, finance and tourism are critically dependent upon ICTs
Educational systems around the world are under increasing pressure to use the new information and

communicationtechnologies (ICTs) to teach students the knowledge and skills they need in

the 215 century. With the emerging new technologies, the teaching profession is changing its
emphasis from a teacher- centered and lecture-based instruction to astudent centered and interactive
learningenvironments. ICT is an effective tool for this emerging learning paradigm, making the learner
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in active role of self-directed learning, providing flexibility and interactivity in the teaching and
learning process.

Keywords: 21st century Skills, Learning Styles, Smart Classroom, Collaborator, self-
Directed Iearning

Objectives of Study
The objectives of present study are:

a. To provide a conceptual framework of ICT in teaching and learning process.

=

To classify the 21st century learning skills

To elucidate the characteristics of 21st century teachers and learners

e o

To reveal the 21st century learning styles
To explain the features of 21st century smart classroom
To share the emerging views of 21st century teaching and learning process

To clarify about the various 21st century teaching and learning strategies

=@ ™o

To provide information about the 21st century teaching and learning environment

CONCEPTUAL FRAMEWORK OF INTEGRATION OF ICT IN TEACHING AND
LEARNING

Information and CommunicationTechnologies (ICT) has become an indispensable part of
every sector of our life and to achieve the objectives of effective teaching and learning in present
scenario, it has become necessary for the teachers to use and integrate these technologies as a part
of our pedagogy.

For this purpose, hence, it becomes essential to have proper understanding of the concepts.

Information and CommunicationTechnologies (ICT)

Information technology (IT) is defined as the study or use of electronic equipment’s, especially
computers for storing, analysing and sending out information.
Communicationtechnology is the process of sending, receiving and exchanging information.ICTs
can be defined as “diverse set of technological tools and resources used to communicate, and to
create,disseminate, store, and manageinformation.” These technologies include computers, the
Internet, broadcasting technologies (radio andtelevision), and telephony.

Technology Integration

Teachers effectively use technology with their students in the classroom to help instruct all
subjects and allow students to become more active in learning
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Examples of Technology Integration
e Interactive Whiteboards
e Blogging
e Wikis
e Podcasting

e Chatting Software
Benefits of Integration ofTechnology in Teaching andLearning

Motivation to Learn
Students come to class suggestingor asking to develop a learing project.
Students access and use information to challenge each other's statements.
Deep Understanding

» Students create content that refers to and builds upon references that are more in-depth than
those found in classroom textbooks.

* Teachers use the Internet to stay current on best practices and to develop lessons that provide
students with opportunities for deeper learning. *

After proper instruction, students can create a document, video, podcast, or presentation that
demonstrates a deeper understanding of their content areas

Learning How to Learn

« Students not only answer questions posed to them, but create their own questions based
upon the wealth of information they are able to access.

» By following links online, students develop the habit of verifying information and locating
deeper information in the style of bibliography-chasing used by students of previous
generations.

Efficiency
» Students work smarter and so do teachers.
More Content
* Teachers bring more current and relevant teaching materials into their lesson plans.

» Hyperlinked writing makes it easier for teachers and students to verify the information
presented in student work.

* Students bring more information into classroom discussions, written work, and multi
media presentations
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Efficiency
» Faster
*  Cheaper

*  Fewer Steps
¢ Less People
* Less Paper Work
Innovation
* New Products
*  New Techniques
Improvements in teaching:

It allows faculty to improve their teaching. It provide an enhancing learning environment for
students

To classify the 21st century learning skills
21st Century Learning and Skills

21st century skills are the abilities needed for the today’s learners to succeed in their
workplace. P21 framework presents a holistic view of 21st century themes, teaching and learning
and combined discrete focus on student outcomes.

Each 21st Century skills are classified into three categories. They are Learning and
Innovation skills, Literacy skills and Career and Life skills.

ST 1
; Digital Literacy E Career and Life i
B F !
e !

fe
§

el S |
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e Leamning and Innovation Skills They are the mental process require for increasing the complex
life and work environment in today’s world. They are the 4C’s. They are Critical thinking and
Problem solving, Creativity and Innovation, Collaboration and Communication.

e Literacy Skills We live in a technology and media rich environment which access to abundant of
information, rapid change in technology tools and ability to collaborate and make an individual
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contribution in an unprecedented scale. To be effective in 21st century learners and citizens must
be able to curate, evaluate and effectively use information media and technology. It requires
Information literacy, Media literacy and ICT literacy.

e Career and Life and Skills 21st century’s students need to develop content knowledge and social
and emotional competency to navigate complex life and work environment. P21 Career and Life
skills consist of Flexibility and Adaptability, Initiative and Self direction, Social and Cross —
cultural skills, Productivity and Accountability and Leadership and Responsibility.

Characteristics of 21st Century Teachers and Learners:
Teachers

21st century teacher’s role is to plan, instruct, deliver the lesson and assess the student learning. The
role of the teacher had changed from sage on the stage to guide by the side, coordinator of learning,
facilitator and resource person. In 21st century, long lectures are not recommended. Teaching with
technology will have greater impact. Teacher must know to use variety of methods in their classroom.
To hold the attention of learners, teacher must use video clips, podcasts, concept charts and maps,
clickers, presentation and other tools. Teacher must explore micro learning. Teacher must use course
management system to accept the assignment of learners.

The characteristics of 21st century teachers are

Researcher, Digital Designer, Communicator, Visionary, Leader, Role Model, Collaborator, Risk
Taker, Innovative, Cooperative, Inclusive, Reflective, Creative and critical thinker, Organizer,
Commitment, Continuous Learner, Relationship Builder, Calm and Patient, Social and Flexible.

e Learners

Skills, technology resources and Web 2.0 tools are used by 21st century learners to inquire, think
critically and gain knowledge in order to draw conclusions, make decisions, apply information,
create knowledge, share resources and participate as a creative member in the worldwide
economy.

21st century learners arc empowered by self-directed learning by taking control of learning at
his/her own place, pace and time. The teachers use technologies for life-long learning such as
research, update and enhance “Deep Leaming” by the use of digital technology based
teaching/learning resources. Digital technology can be used by teachers for online academic
interaction through seminars, workshops, video conferencing.

It suggests that the learner will learn better when he/she construct his/her own knowledge.
Therefore, there 1s a need for an active participation in the teaching and learning processes. This
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would need a paradigm interruptive shift from teaching to learning environment which could be
created through Technology Enabled Learning using digital technology. It will make learning
more interactive, flexible and engaging through TEL.

The characteristics of 21st century learners are

Focused, Problem solving, Flexible and critical thinkers, Collaborative communicators, Using
common sense, Working with others, Caring and global citizens, Visionary leaders, Self directed
lifelong learners, Information mangers, Performers, Preserving, Risk taking, Willing to work,
Responsible, Motivated, Feeling confident, Showing respect and Healthy humans.

21st Century Learning Styles

Different learning styles are adopted for the students to develop a sense of motivation and
responsibility. They were engaged to different types of hands-on activities and also to demonstrate
learning in different ways. To be a successful teacher you must know how the present day students
are learning.

Millennials prefer a broad spectrum of learning strategies. The concept of learner style is given
more importance in this generation. They prefer learning materials which suits their learning
styles that are deliver to cater to their visuals, auditory, read/write, kinesthetic and multimodal.

e Multimodal learner Teachers need to change their delivery mode to maintain interest, they
quickly move on to the other forms of learning. Ideal learning environment involves less lectures
and more collaboration with their peers.

e  Attention spans are shorter 21st century learners have shorter attention span. They are easily and
quickly distracted by distracters. So to hold the attention of the learners, teachers want to use
multimodal approaches in their teaching.

e Good at discovering information 21st century learners are good at goggling and discovering
information. They value a piece of information for their relevance to their lives. They appreciate
and enjoy hands on experience/training and applications based on studies where new knowledge
is discovered and synthesized actively between the group members.

e Flexible learning The present day learners were raised in a less authoritative environment, where
decisions and actions are constantly justified. Flexibility and recognizing the social and emotional
rationally behind new ideas and process are the expectations of 21st century learners. When
trainers and instructors provide favourable learning environment reasonably behind the policies
and regulations, these young learners are more likely to respond positively.

Relaxed learning environment 21st century learners like relaxed learning environment with the
minimum pressure, more freedom to complete assignments and also more freedom for personal
expression and creativity. They also strive on personal relationship. They favour and follow
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instructor’s personal interest in their studies, training, developmental plans and achievement

goals.

e Peer learning Today’s learners feel more easy and enjoyable with peer learning style to attain
their educational goals. Well-constructed peer learning serve as an anchor for learning.

e Like informal and stimulating environments Learners prefer unplanned, self-directed learning
environments with full freedom. They like learning environment with fun and innovative.

e Prefer active learning strategies Learners prefer active learning strategies such as individual
activities, group activities, inquiry learning, brain storming, project based learning, game based
learning, etc

e Interaction and collaboration Students like to learn online tools with interactively and
collaboratively in project based learning, cooperative learning, etc Social skills are developed
through this style of learning. Mutual dependent, helping and sharing are expected in this method
of learning.

e Experiential learner’s 21st century leamers are encouraged by hands-on exploration and help
them to participate freely in Project-Based Learning. Immersive experiences, transforming
experiences into understanding, deeper insights and long-lasting learning are the benefits of this
method of learning.

e Comfortable with technology Learners like to access modern technology gadgets like smart
phones, laptops, tablets and other devices enabled with Wi-Fi connection in classroom and feel
very comfortable.

e Multitask Learners do multitask in diversified curriculum and make them multitalented
personality. Multi task learning is preferred by learners for deep learning.

21st Century Smart Classroom

The use of smart classroom can act as medium to enhance the learning aspects of students. Many
findings proved that out of five sense organs, the sense of sight and listening are the most powerful
for gathering information and knowledge.

Based on this, 21st century smart classroom is to provide multisensory and multimodal
approaches in the teaching-learning process. Technology-enabled smart classroom comprises of
gadgets and tools for student learning and interaction with the instructor and peer.

They are Desktop/Laptop, Video projector/Multimedia projector, Interactive whiteboard,
Interactive projector, Interactive pad, Smart Digital Podium, opaque Projector, PTZ Camera,
Wireless Microphone for Convenience, Speakers, Student Response System and Feedback
Assessment Tools.

Smart classrooms should be featured with following facilities:
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Preferably sound acoustic interior
* Enhanced lighting installation and controls

» A wireless mouse to control the computer from any place in the classroom while on move

» Switching controls to easily change projector output between the PC, Visualizer and other
equipment

» Laptop plugging points, LAN connectivity points so you can bring your own computer and
plug it up right away

* Suitable furniture to accommodate all these arrangements Use of modern technology gadgets
in smart classroom result in more engaged learning for students and has potential to address
to a variety of learning styles.

The usage of this new mode of instruction must be encouraged in the 21st century education system to
make teaching learning process more effective.

21st Century Teaching and Learning Process

According to Constructivist psychologist a new paradigm of teaching-learning process is often
characterized by the human six learning process. They are:

* The learning is a Natural process.

» The learning is a Social process.

* The learning is more Meaningful and develops insight.

* The learning is an active and not a passive process.

* The learning may be linear or non-linear.

* The learning is holistic and contextualized. The learning should be based on student interest,
abilities and culture.

The learning is assessed through process, product and real problem solving ability of both
individual and by group efforts. 21st century learners prefer learning from Digital makers,
YouTube videos, Internet, Wikipedia, Multimodal learning, Concept mapping, Models, Books,
Notes, Peer learning, Research articles, Journals, Digital books for emerging areas, etc

21st Century Teaching and Learning Strategies

New technology and approaches to teaching-learning are transforming 21st century’s Classrooms.
Educational institutions from primary schools to colleges are leaping on the digital trends like Smart
classrooms for content delivery, Webcast Lecture, Open Educational Resources (OER), Video and
Interactive video tutorials, Virtual Lab, Virtual Reality, Augmented Learning, Individualized
Learning using portable devices, Personalization, Blended Learning, Flipped Learning, Small Private
Online Course (SPOC), Massive Open Online Course (MOOC), Mobile Learning (m-learning),
Gamification, Cloud-based, Artificial Intelligence, Chabot’s, Internet of Things and Big Data are
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slowly finding their way into educational institutions. By using the 21st century digital trends and
interactive teaching, we can produce a technologically-savvy generation of youths. Teacher can
interact with students sitting at remote centres with the help of numerous tool such as e-NotePad,
Chat, Document sharing, Whiteboard, Hand Raise, Video Sharing, Desktop Sharing, Question &
Answer, Quiz, Poll, Viewer, Video wall, Library and Recording and Playback.

Assistive Technology (AT)

AT is an important enabler for participation of specially challenged students. Inclusive classroom
and equal opportunity is an important component of education. Students of Physical or learning
disability need social pedagogy and assistive technologies for education. These often include

laptops/computers with specialized programs, like text to speech, speech to text, graphic
organizers speech recognition software.

21st Century Teaching and Learning Environment

Mind Brain and Education Science (220) revealed that “Balanced with high content knowledge,
the learning environment is one of the most important determinants of high quality teaching-
learning exchanges.” 21st century teaching and learning environment has following
characteristics such as smart use of space, integration of technology, collaborative stations and
student mobility.

*  Smart Use of Space:
= Spaces are clean and inviting.
= Colors are bright.
= Natural sunlight.
* Integration of Technology:
= Laptops/iPads allow for independent research.
= Smart Boards provide an easy exchange of information.

» Collaborative Stations:

» Maker spaces encourage active Project Based Learning.
» Desk grouping allows for social learning.

* Student Mobility:

* Mobile desks and chairs encourage students to design their own workspace.
» Storage cabinets allow for free space to move around.

Conclusion:
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21st century learners should employ the ICT and develop higher order cognitive skills. These are
vital to find solutions for complex real-world problems.

In this regard, ICT is an effective tool for this emerging learning paradigm, making the learner in

active role of self-directed learning, providing flexibility and interactivity in the teaching and
learning process.

We need to have interactive teaching and this changing role of education is inevitable with the

introduction of 21st century digital trends and producing a technologically-savvy generation of
youths.
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